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Agency 608 dedicates itself to providing the most insightful and compelling work possible 
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Introduction & Brand Overview

Client Background
Founded: First ship, TSS Mardi Gras, launched in 

the Port of Miami in 1972

Headquarters: Doral, Florida

President��&KULVWLQH�'X̆\

History
)RXQGHG�LQ������E\�7HG�$ULVRQ��&DUQLYDO�&UXLVH�/LQHV�KDV�JURZQ�LQWR�RQH�RI�WKH�ODUJHVW�
FUXLVLQJ�FRPSDQLHV�LQ�WKH�HQWLUH�ZRUOG��VHUYLFLQJ�RYHU�����PLOOLRQ�SDVVHQJHUV�LQ������
DORQH������&DUQLYDO�KDV�JURZQ�LPPHQVHO\�VLQFH�LWV�LQFHSWLRQ��6WDUWLQJ�ZLWK�D�VLQJOH�VKLS�
ZKHQ�WKH�FRPSDQ\�EHJDQ��WKH�FRPSDQ\�QRZ�KRVWV����VKLSV��ZLWK�D�WRWDO�SDVVHQJHU�
FDSDFLW\�RI���������������:LWK�WZR�QHZ�VKLSV�VODWHG�WR�EH�FRPSOHWHG�LQ������DQG�������
&DUQLYDO�ZLOO�IXUWKHU�LQFUHDVH�WKHLU�SDVVHQJHU�FDSDFLW\�E\�����E\�����������

7KH�RYHUDUFKLQJ�JRDO�RI�&DUQLYDO�&UXLVH�/LQHV�LV�VLPSOH��WR�JLYH�YDFDWLRQHUV�WKH�EHVW�DOO�
DURXQG�YDFDWLRQ�H[SHULHQFH�WKDW�WKH\�FRXOG�SRVVLEO\�KDYH��7KLV�JRDO�LV�FOHDUO\�HFKRHG�
WKURXJK�WKH�FRPSDQ\¶V�PLVVLRQ�VWDWHPHQW��³7R�GHOLYHU�IXQ��PHPRUDEOH�YDFDWLRQV�DW�D�
JUHDW�YDOXH������&DUQLYDO�SODFHV�PDMRU�LPSRUWDQFH�RQ�WKH�HOHPHQW�RI�³IXQ�´�ZKLFK�LV�DOVR�
UHÀHFWHG�LQ�WKH�FRPSDQ\¶V�WUDGHPDUN��³)XQ�IRU�DOO��$OO�IRU�IXQ�´�����

&DUQLYDO�KDV�UHFHQWO\�EHHQ�WU\LQJ�WR�UDPS�XS�WKH�³)XQ´�WKHPH�RQ�WKHLU�VKLSV��DQG�KDYH�
XQGHUJRQH�D�PDMRU�WUDQVIRUPDWLRQ�WR�GR�VR��7KH�³)XQ����´�SURJUDP��D������PLOOLRQ�
HQKDQFHPHQW�RI����VKLSV�LQ�WKHLU�ÀHHW��VWDUWHG�LQ������DQG�ZLOO�EH�FRQFOXGHG�E\�WKH�HQG�
RI�WKH�\HDU�����7KH�SURJUDP�KDV�HQOLVWHG�WKH�OLNHV�RI�*X\�)LHUL�WR�SURYLGH�QHZ�GLQLQJ�
RSWLRQV�IRU�SDVVHQJHUV�DQG�*HRUJH�/RSH]�WR�HQKDQFH�WR�FRPHG\�FOXEV�DERDUG�VKLSV������

&DUQLYDO�ZLOO�FRQWLQXH�WR�VHH�JURZWK�LQ�WKH�FRPSDQ\¶V�LPSURYHPHQW�RI�LWV�ÀHHW�RI�VKLSV�
ZLWK�WKH�DUULYDO�RI�WKHLU�QHZ�VKLSV��:LWK�WKH�UHOHDVH�RI�7KH�&DUQLYDO�9LVWD�LQ�������&DU�
QLYDO�ZLOO�KDYH�PDQ\�H[FLWLQJ�QHZ�IHDWXUHV�OLNH�6N\5LGH��D�VXVSHQGHG�RSHQ�DLU�F\FOLQJ�
H[SHULHQFH��DQG�WKH�¿UVW�HYHU�,0$;�WKHDWHU�DERDUG�D�FUXLVH�VKLS�����
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Recent Setbacks
&DUQLYDO��ZKLOH�RQH�RI�WKH�WRS�FUXLVH�OLQH�FRPSDQLHV�LQ�WKH�ZRUOG��KDV�KDG�LWV�IDLU�VKDUH�
RI�EDG�SUHVV�FRYHUDJH�LQ�UHFHQW�\HDUV�������LQ�SDUWLFXODU�VDZ�VRPH�EDG�SUHVV�WKDW�D̆HFW�
HG�&DUQLYDO�LQ�D�ELJ�ZD\��)LUVW��RQ�)HEUXDU\��WK�������WKH�7ULXPSK�VKLS�LQ�&DUQLYDO¶V�
ÀHHW�H[SHULHQFHG�DQ�HQJLQH�¿UH��DQG�ZDV�VWXFN�DW�VHD�IRU�RYHU�D�ZHHN��EHLQJ�GXEEHG�E\�
PHGLD�RXWOHWV�DV��³WKH�SRRS�FUXLVH´�EHFDXVH�SDVVHQJHUV�DERDUG�WKH�VKLS�KDG�WR�XVH�SD�
SHU�EDJV�DV�WKHLU�EDWKURRP�������7KHQ��D�OLWWOH�RYHU�D�PRQWK�ODWHU��&DUQLYDO�(ODWLRQ�KDG�
WR�EH�GUDJJHG�E\�D�WXJERDW�GXH�WR�D�PDOIXQFWLRQLQJ�VWHHULQJ�V\VWHP��������$�IHZ�GD\V�
IROORZLQJ�WKH�WKH�(ODWLRQ�PLVKDS��WKH�&DUQLYDO�'UHDP�ORVW�SRZHU�ZKLOH�GRFNHG�LQ�6W��
0DDUWHQ�LQ�WKH�(DVDWHUQ�&DULEEHDQ��DQG�SDVVHQJHUV�KDG�WR�EH�ÀRZQ�EDFN�WKH�WKH�86��
�����7KHVH�SUREOHPV�EURXJKW�DERXW�D�ORW�RI�QHJDWLYH�35�IRU�WKH�FRPSDQ\��DV�PDQ\�QHZV�
RUJDQL]DWLRQV�SXEOLVKHG�DUWLFOHV�FDOOLQJ�VRPH�FDUQLYDO�FUXLVHV�³ÀRDWLQJ�KHOO�´������

,Q�DGGLWLRQ�WR�RQERDUG�VKLS�WURXEOHV��&DUQLYDO�KDV�DOVR�EHHQ�D�WDUJHW�IRU�LWV�FXVWRPHU�
VHUYLFH�RQ�ERDUG��,Q�������LW�ZDV�IRXQG�LQ�D�UHVHDUFK�SROH�RI�DOO�PDMRU�FUXLVH�FRPSDQLHV��
&DUQLYDO�KDG�WKH�ZRUVW�FXVWRPHU�VDWLVIDFWLRQ�UDWLQJ�ZKHQ�FRPSDUHG�WR�WKH�UHVW�RI�WKHLU�
FRPSHWLWRUV�������

Industry Trends
New Cruise Ships
)RU�WKH�QH[W�VHYHUDO�\HDUV��WKHUH�ZLOO�EH�D�KXJH�QXPEHU�RI�GHEXWV�IRU�QHZ�FUXLVH�VKLSV�
DW�PDQ\�GL̆HUHQW�FUXLVLQJ�FRPSDQLHV��,Q�WRWDO��VHYHQ�FUXLVH�VKLSV�ZLOO�GHEXW�LQ�������
DQG�DQ�DGGLWLRQ����ZLOO�GHEXW�E\�WKH�HQG�RI������������1RW�RQO\�ZLOO�WKHUH�EH�DQ�LQFUHDVH�
LQ�QHZ�VKLSV��EXW�WKHVH�VKLSV�ZLOO�DOVR�EH�PDVVLYHO\�LPSURYHG�ZKHQ�FRPSDUHG�WR�VRPH�
RWKHU�VKLSV�WKDW�DUH�VDLOLQJ�WRGD\��5R\DO�&DULEEHDQ�LV�GHEXWLQJ�WZR�QHZ�VKLSV��FDOOLQJ�
WKH�¿UVW�RI�WKHP�³7KH�:RUOG¶V�)LUVW�6PDUWVKLS�´�IHDWXULQJ�WKH�PRVW�WHFKQRORJLFDOO\�DG�
YDQFHG�FUXLVH�VKLS�HYHU�������+ROODQG�$PHULFD�ZLOO�DOVR�EH�GHEXWLQJ�DQ�HQWLUH�QHZ�FODVV�
RI�VKLS�GHGLFDWHG�WR�³3LQQDFOH�FODVV�FUXLVLQJ�´�ZLWK�WKH�DUULYDO�RI�WKH�PV�.RQLQJVGDP��D�
VKLS�WKH\�VD\�ZLOO�FDUU\�WKH�WUDGLWLRQ�RI�WKH�EUDQG�ZKLOH�UDLVLQJ�WKH�VWDNHV�IRU���VW�FHQWX�
U\�FUXLVLQJ�������&DUQLYDO�ZLOO�QRW�EH�WKH�RQO\�FRPSDQ\�GHEXWLQJ
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Expansion of Elderly Travelers
$FFRUGLQJ�WR�6LPPRQV�2QH9LHZ�'DWD��LQGLYLGXDOV�DERYH�WKH�DJH�RI����DUH�����PRUH�
OLNHO\�WKDQ�WKH�JHQHUDO�SRSXODWLRQ�WR�WDNH�D�FUXLVH�YDFDWLRQ��DQG�LQGLYLGXDOV�������DUH�
����PRUH�OLNHO\�������0LQWHO�UHSRUWV�WKDW�IURP������WR�������WKH�SRSXODWLRQ�RI�FLWL�
]HQV�RYHU�WKH�DJH�RI����LQ�WKH�86�ZLOO�LQFUHDVH�E\�PRUH�WKDQ����PLOOLRQ�SHRSOH�������$V�
D�UHVXOW�RI�WKLV�H[SORVLRQ�LQ�WKH�DPRXQW�RI�HOGHU�FLWL]HQV��D�PDMRU�PDUNHW�GULYHU�IRU�WKH�
FUXLVH�LQGXVWU\�LW�ZLOO�EH�H[SHFWHG�WKDW�FUXLVH�OLQHV�ZLOO�VHH�DQ�LQFUHDVH�LQ�WKH�DPRXQW�RI�
SDVVHQJHUV�FUXLVH�YDFDWLRQV��7KLV�LQFUHDVH�ZLOO�DOVR�KDYH�DQ�LPSDFW�RQ�IDPLOLHV�DV�ZHOO��
DV�0LQWHO�KDV�DOVR�UHSRUWHG�WKDW�DV�WKH�DPRXQW�RI�HOGHUO\�JURZV��WKH�H[SDQVLRQ�RI�LQWHU�
JHQHUDWLRQDO�WUDYHOLQJ�ZLWKLQ�IDPLOLHV�ZLOO�KDYH�D�PDMRU�LPSDFW�RQ�WKH�LQGXVWU\������$V�
LQWHUJHQHUDWLRQDO�IDPLOLHV�LQFUHDVH��WKLV�FRXOG�FUHDWH�D�KXJH�RSSRUWXQLW\�WR�UHDFK�RXW�WR�
D�\RXQJHU�GHPRJUDSKLF��DQG�WKHUHIRUH�HVWDEOLVK�DQ�LPSRUWDQW�FRQQHFWLRQ�ZLWK�IXWXUH�
FXVWRPHUV�RQ�UHWXUQ�FUXLVHV�

Cruising in the Caribbean
7KH�&DULEEHDQ�LV�E\�IDU�
the most popular destina�
WLRQ�RI�FUXLVH�YDFDWLRQHUV�
and has been for quite 

VRPH�WLPH��6LQFH�������
Caribbean destinations 

KDYH�EHHQ�WKH�PRVW�FRP�
PRQ�DUHD�RI�FUXLVH�WUDYHO�
IRU�FUXLVHUV�RYHU�WKH�DJH�
RI����������7KLV�WUHQG�RI�
trips to the Caribbean 

GRHVQ¶W�VHHP�WR�EH�VORZ�
LQJ�GRZQ�DV�ZHOO�DV�QHZ�
ships are completed and 

UHDG\�WR�VHW�VDLO�ZLWK�PRVW�
RI�WKHLU�FUXLVHV�KHDGLQJ�WR�
WKH�&DULEEHDQ��)RU�H[DP�
SOH��ZLWK�5R\DO�&DULEEHDQ¶V�QHZ�4XDQWXP�RI�WKH�6HD��WKUHH�RI�WKH�IRXU�SRVVLEOH�WULSV�
\RX�FDQ�WDNH�RQ�WKH�VKLS�DUH�FUXLVHV�KHDGLQJ�WR�WKH�6RXWKHUQ�DQG�(DVWHUQ�&DULEEHDQ��
DQG�RQ�WKH�QHZ�$QWKHP�RI�WKH�6HD��WZR�RI�WKH�WKUHH�WULSV�WKDW�GHSDUW�IURP�1RUWK�$PHU�
LFD�DUH�WULSV�WR�WKH�&DULEEHDQ�DV�ZHOO�������7KLV�LQÀX[�RI�QHZ�FUXLVHV�HPEDUNLQJ�IRU�WKH�
&DULEEHDQ�ZLOO�FRQWLQXH�IRU�WKH�QHDU�IXWXUH��DQG�WKH�DUHD�LV�VXUH�WR�VHH�D�ULVH�LQ�FUXLVH�
WRXULVWV�
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Consumer Analysis
Primary Consumer
According to Simmons OneView Data, the primary consumer of Carnival Cruise Lines 

falls within these ages:

$JH�UDQJH�RI�������PDNHV�XS�������RI�WKH�GHPRJUDSKLF�WUDYHOLQJ�RQ�&DUQLYDO�
FUXLVH�OLQHV�
$JH�UDQJH�RI�������PDNHV�XS�������RI�&DUQLYDO�FUXLVHUV�

Cruisers also have the following lifestyle indicators:

������RI�FUXLVHUV�DUH�SUHVHQWO\�PDUULHG
������RI�FUXLVHUV�DUH�FXUUHQWO\�HPSOR\HG
������JUDGXDWHG�FROOHJH�RU�DWWHQGHG�PRUH�VFKRRO
������RI�FUXLVHUV�DUH�FXUUHQWO\�UHWLUHG
������RI�FUXLVHUV�KDYH�WZR�SHRSOH�LQ�WKHLU�KRXVHKROG
����RI�FUXLVHUV�OLYH�LQ�D�KRXVH
������RI�FUXLVHUV�OLYH�LQ�D�FRQGR�RU�DSDUWPHQW

%\�GUDZLQJ�IURP�WKLV�GDWD�PDQ\�RI�WKH�SURVSHFWLYH�WDUJHWV�IRU�&DUQLYDO�FUXLVH�OLQHV�IDOO�
EHWZHHQ�WKH�DJHV�RI��������DUH�SUHVHQWO\�PDUULHG�DQG�FXUUHQWO\�HPSOR\HG��$FFRUGLQJ�WR�
0LQWHO��WKHLU�SURIHVVLRQV�ZHUH�PRUH�OLNHO\�WR�EH�ZKLWH�FROODU�DQG�PLGGOH�FODVV�

)XUWKHUPRUH��WKH�IROORZLQJ�UHÀHFWV�WKH�IDPLOLDO�PDNHXS�RI�&UXLVHUV�

������RI�FUXLVHUV�KDYH�RQH�FKLOG
������RI�FUXLVHUV�KDYH�WZR�FKLOGUHQ
������RI�FUXLVHUV�KDYH�FKLOGUHQ�DJHG�������\HDUV�ROG

When divided into geographical regions, cruisers come from the following areas:

������RI�FUXLVHUV�FRPH�IURP�WKH�1RUWKHDVW
������IURP�WKH�0LGZHVW
������IURP�WKH�6RXWK
������IURP�WKH�3DFL¿F
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$FFRUGLQJ�WR�0LQWHO��WKH�VWDQGDUG�SHUVRQ�WUDYHOLQJ�RQ�D�FUXLVH�ZDV�PDNLQJ�RYHU�
���������EXW�LQ�PRUH�UHFHQW�\HDUV�WKH�WUDYHOHUV�ZHUH�PDNLQJ�DURXQG����������/RRNLQJ�
PRUH�VSHFL¿FDOO\�DW�WUDYHOHU¶V�LQFRPH�DQG�JHRJUDSKLF�ORFDWLRQV��WKH�IROORZLQJ�GDWD�ZDV�
IRXQG�IURP�6LPPRQV�2QH9LHZ�

3HRSOH�ZKR�PDNH�����������������DUH�PRUH�OLNHO\�WR�FUXLVH�IURP�WKH�IROORZLQJ�
states:

$UNDQVDV��6RXWK��KDV�D�UDWH�RI������RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�FUXLVH

$ODEDPD��6RXWK��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�FUXLVH

3HRSOH�ZKR�PDNH���������DUH�PRUH�OLNHO\�WR�FUXLVH�IURP�WKH�IROORZLQJ�VWDWHV�
&RQQHFWLFXW��1RUWKHDVW��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�
cruise

*HRUJLD��6RXWK��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�FUXLVH

2NODKRPD��0LGZHVW��KDV�D�UDWH�RI����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�
cruise

9LUJLQLD��6RXWK��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�FUXLVH

:��9LUJLQLD��6RXWK��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�
cruise

3HRSOH�ZKR�PDNH����������DUH�PRUH�OLNHO\�WR�FUXLVH�IURP�WKH�IROORZLQJ�VWDWHV�

&DOLIRUQLD��3DFL¿F��KDV�D�UDWH�RI����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�FUXLVH

/RXLVLDQD��6RXWK��KDV�D�UDWH�RI����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�FUXLVH

0DU\ODQG��1RUWKHDVW��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�
cruise

5KRGH�,VODQG��1RUWKHDVW��KDV�D�UDWH�RI�����RI�UHVLGHQWV�PRUH�OLNHO\�WR�JR�RQ�D�
cruise
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%\�FRPSDULQJ�WKH�VWDWHV�DQG�WKH�DYHUDJH�LQFRPH��&DUQLYDO�FDQ�FRQFOXGH�SDVVHQJHUV�
PRVW�OLNHO\�WR�JR�RQ�D�WULS�DUH�PDNLQJ�PRUH�WKDQ����������EXW�WKH�YDULHW\�RI�LQFRPHV�
LV�DOVR�YHU\�ODUJH��)XUWKHU��WKH�SRWHQWLDO�PDUNHW�IRU�&DUQLYDO�FDQ�EH�VDLG�WR�UDQJH�IURP�
PLGGOH�FODVV�WR�XSSHU�PLGGOH�FODVV��$FFRUGLQJ�WR�0LQWHO��WKH�SDVW�FUXLVHUV�ZHUH�PDNLQJ�
XSZDUGV�RI����������EXW�QRZ�SRWHQWLDO�FUXLVHUV�DUH�DEOH�WR�WUDYHO�PDNLQJ����������7KH�
JHRJUDSKLFDO�UHJLRQ�RI�SRWHQWLDO�FXVWRPHUV�DOVR�SOD\V�D�ODUJH�IDFWRU�LQ�WKRVH�FKRRVLQJ�WR�
JR�RQ�D�FUXLVH��$FFRUGLQJ�WR�0LQWHO��DOWKRXJK�0LGZHVWHUQHUV�ZHUH�YHU\�DZDUH�RI�FUXLV�
LQJ��WKH\�ZHUH�WKH�OHDVW�OLNHO\�WR�WDNH�D�WULS�RQ�&DUQLYDO�FUXLVH�OLQH��7KH\�KDG�D�YHU\�ORZ�
QXPEHU�RI�SRWHQWLDO�&DUQLYDO�FUXLVHUV�ZLWK�VWDWHV�OLNH�,GDKR�KDYLQJ�]HUR�SDVVHQJHUV��
0RVW�RI�WKH�SDVVHQJHUV�RQ�D�&DUQLYDO�&UXLVH�ZHUH�OLNHO\�OLYLQJ�LQ�WKH�6RXWKHDVWHUQ�SDUW�
RI�WKH�8QLWHG�6WDWHV�DQG�FORVH�WR�D�SRUW�RI�FDOO�

Carnival’s Competitors
&DUQLYDO¶V�WZR�PDLQ�FRPSHWLWRUV�DUH�5R\DO�&DULEEHDQ�,QWHUQDWLRQDO�DQG�1RUZHJLDQ�
&UXLVH�/LQH��2WKHU�FRPSHWLWRUV�LQFOXGH�&HOHEULW\��&RVWDV�&UXLVHV��DQG�3ULQFHVV�

Royal Caribbean International

$GXOWV�DJH�������DUH�����PRUH�OLNHO\�WR�WDNH�D�FUXLVH�ZLWK�5R\DO�&DULEEHDQ�LQ�FRPSDUL�
VRQ�ZLWK�&DUQLYDO��DQG�DGXOWV�LQ�WKH�FULWLFDO�����DJH�JURXS�DUH�����PRUH�OLNHO\�WR�FUXLVH�
ZLWK�5R\DO�UDWKHU�WKDQ�&DUQLYDO�������5R\DO�&DULEEHDQ�RQO\�FRPPDQGV�DERXW�������
RI�WKH�FUXLVH�LQGXVWU\�LQ�WHUPV�RI�SDVVHQJHUV��FRPSDUHG�WR�&DUQLYDO¶V��������EXW�KDV�D�
PXFK�KLJKHU�PDUNHW�UHYHQXH�VKDUH�RI�������FRPSDUHG�WR�&DUQLYDO¶V������������+RXVH�
KROGV�ZLWK�DQ�LQFRPH�RI����������RU�PRUH�DUH�DOVR�����PRUH�OLNHO\�WR�WUDYHO�ZLWK�5R\�
DO�FRPSDUHG�WR�&DUQLYDO�������5R\DO¶V�DELOLW\�WR�GUDZ�LQ�SDVVHQJHUV�LQ�D�KLJKHU�LQFRPH�
EUDFNHW�DOORZV�WKH�FRPSDQ\�WR�HQMR\�PRUH�VXFFHVV�ZKLOH�R̆HULQJ�IHZHU�FUXLVH�VKLSV�DQG�
FUXLVH�RSWLRQV�DV�FRPSDUHG�WR�&DUQLYDO��5R\DO�DOVR�UDQNHG����SRLQWV�KLJKHU�RQ�WKH�-�'��
3RZHU�DQG�$VVRFLDWHV�&UXLVH�/LQH�6DWLVIDFWLRQ�VXUYH\�LQ�FRPSDULVRQ�WR�&DUQLYDO��ZLWK�D�
VFRUH�RI�����FRPSDUHG�WR�&DUQLYDO¶V�����������7KLV�PDMRU�GL̆HUHQFH�LQ�WKH�6DWLVIDFWLRQ�
VXUYH\�UHÀHFWV�WKDW�5R\DO�GRHV�D�PXFK�EHWWHU�MRE�NHHSLQJ�WKHLU�FUXLVHUV�KDSS\�ZKLOH�
FUXLVLQJ��ZKLFK�FRXOG�KDYH�PDMRU�LPSOLFDWLRQV�IRU�FXVWRPHUV�WR�UHWXUQ�ZLWK�WKHP�IRU�
WKHLU�QH[W�FUXLVH�YDFDWLRQ�
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Norwegian Cruise Lines
:KLOH�1RUZHJLDQ�KDV�D�ORZHU�LQGH[�UDWLQJ�IRU�DJHV��������1RUZHJLDQ�EORZV�&DUQLYDO¶V�
���LQGH[�UDWLQJ�ZLWK�LQGLYLGXDOV����DQG�ROGHU�DZD\�ZLWK�DQ�LQGH[�RI�����ZLWK�WKDW�LP�
SRUWDQW�DJH�EUDFNHW�������,Q�FRPSDULVRQ�WR�LWV�ELJJHU�FRPSHWLWRUV��1RUZHJLDQ�KDV�WKH�
DGYDQWDJH�RI�R̆HULQJ�WKH�PRVW�PRGHUQ�ÀHHW�RI�VKLSV��7KH�ROGHVW�VKLS�LQ�WKH�1RUZHJLDQ�
ÀHHW�ZDV�EXLOW�LQ�������ZKLOH�QHDUO\�DOO�RI�WKHLU�VKLSV�KDYH�EHHQ�UHIXUELVKHG�LQ�VRPH�FD�
SDFLW\�LQ�WKH�ODWHVW�GHFDGH�������1RUZHJLDQ�KDV�DOVR�UHFHQWO\�DQQRXQFHG�D�SODQ�WR�LQYHVW�
RYHU������PLOOLRQ�LQ�WKH�OLQH�WKURXJK�WKHLU�QHZ�1RUZHJLDQ�1H[W�FDPSDLJQ��ZKLFK�ZLOO�
IHDWXUH�LPSURYHPHQWV�WR�WKHLU�GLQLQJ�RSWLRQV��HQWHUWDLQPHQW�YHQXHV��DQG�WHFKQRORJ\�
DERDUG�WKHLU�VKLSV��MXVW�WR�QDPH�D�IHZ�������:KLOH�LW�RQO\�KROGV�D������PDUNHW�VKDUH�LQ�
WHUPV�RI�SDVVHQJHUV��1RUZHJLDQ�KDV�WKH�EHVW�PDUNHW�VKDUH�UDWLR�EHWZHHQ�SDVVHQJHUV�
DQG�UHYHQXH��ZLWK�D�UHYHQXH�PDUNHW�VKDUH�RI�������ZKLFK�LV�DFWXDOO\�����KLJKHU�WKDQ�
&DUQLYDO¶V������

Carnival Royal
Caribbean Norwegian

$QQXDO�3DVVHQJHUV�
������(VW��

1HW�5HYHQXH�
������(VW��LQ�0LO�
OLRQV�

1XPEHU�RI�6KLSV�

1XPEHU�RI�
Destination 

2SWLRQV

$PHQLWLHV

3ULFH�RI���'D\�
:HVWHUQ�&DULEEHDQ�
Cruise

��������� ��������� ���������

����� ����� �����

�� 22 ��

�� �� ��

,0$;�7KHDWUH��:D�
WHU:RUNV�:DWHU�3DUN��
/RFDOO\�OHG�([FXUVLRQV

=LS�/LQH�5LGH��6SHFLDOW\�
'LQLQJ�2SWLRQV��$FWLYH�
$GYHQWXUH�([FXUVLRQV

0DFKX�3LFFKX�DQG�$QWDUF�
WLF�([FXUVLRQV��$XWKHQWLF�
%UD]LOLDQ�DQG�)UHQFK�*RXU�
PHW�'LQLQJ�2SWLRQV

�����3HUVRQ �����3HUVRQ �����3HUVRQ
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Brand Analysis
Positioning
&DUQLYDO�&UXLVH�/LQHV¶�FXUUHQW�SRVLWLRQLQJ�DV�WKH�³)XQ�6KLS´�VWULYHV�WR�LQYRNH�WKH�LGHD�
WKDW�D�JUHDW�YDFDWLRQ�GRHV�QRW�KDYH�WR�EH�D�FRVWO\�HQGHDYRU��$�&DUQLYDO�JHWDZD\�SURP�
LVHV�VWURQJ�IDPLO\��FRXSOH�ERQGV��UHFRQQHFWLQJ�ZLWK�IULHQGV�DQG�DFWLYLWLHV�WR�VXLW�HY�
HU\RQH¶V�LQWHUHVWV�������7KH�EUDQG�ZDQWV�WR�HVWDEOLVK�WKHPVHOYHV�DV�QRW�RQO\�D�W\SH�RI�
WUDQVSRUWDWLRQ�EHWZHHQ�WURSLFDO�ORFDOHV��EXW�D�ZD\�RI�EULQJLQJ�SHRSOH�FORVHU�WRJHWKHU�LQ�
RQH�XQIRUJHWWDEOH�H[SHULHQFH�

Consumer Perceptions
&DUQLYDO�KDV�KDG�WR�EDWWOH�VKLS�EUHDNGRZQV�DQG�RWKHU�LVVXHV�LQ�WKH�SDVW�IHZ�\HDUV�WKDW�
KDYH�KDPSHUHG�WKHLU�SXEOLF�SHUFHSWLRQ��,W�KDV�EHHQ�UHIHUUHG�WR�DV�WKH�³0F'RQDOG¶V�RI�
FUXLVLQJ´�ZKLFK�LPSOLHV�WKDW�ZKLOH�&DUQLYDO�LV�HFRQRPLFDO�DQG�IXQ��LW�LV�QRW�DV�OX[XULRXV�
DV�LWV�FRPSHWLWRUV�������+RZHYHU��WKH�HYHQWV�RI������FDXVHG�D�PRYHPHQW�WR�UHJDLQ�FRQ�
VXPHU�WUXVW�DQG�OR\DOW\��&DUQLYDO�&UXLVH�/LQHV�H[SHULHQFHG�D������SRLQW�LQFUHDVH�LQ�LWV�
%UDQG,QGH[�VFRUH��ZKLFK�PHDVXUHV�FRQVXPHUV�EUDQG�SHUFHSWLRQV�EDVHG�RQ�YDULRXV�YDO�
XHV�LQFOXGLQJ�QHZV�EX]]��UHFRPPHQGDWLRQ��DQG�IRUPHU�DQG�FXUUHQW�SDVVHQJHUV�UHYLHZV��
7KLV�LPSURYHPHQW�LV�OLNHO\�GXH�WKH�IROORZLQJ�IDFWRUV�

�����PLOOLRQ�RQ�WKH�UHYLHZ�DQG�LPSURYHPHQW�RI�VKLSV¶�VDIHW\�IHDWXUHV��LQ�
DGGLWLRQ�WR�WKH�LQVWDOOPHQW�RI�D�VDIHW\�UHYLHZ�ERDUG�
³)XQ�6KLS����´��HQKDQFLQJ�GLQLQJ�DQG�HQWHUWDLQPHQW�RQERDUG����

,Q�RXU�SULPDU\�UHVHDUFK�FRQGXFWHG�WKURXJK�LQWHUYLHZV�ZLWK�LQGLYLGXDOV�UDQJLQJ�LQ�DJH�
IURP����WR�����WKH�IROORZLQJ�ZRUGV�DQG�SKUDVHV�ZHUH�XVHG�WR�GHVFULEH�&DUQLYDO�

Cheap cruise

3DUW\�FUXLVH

$̆RUGDEOH

1RW�UHOD[LQJ

7KHVH�GHVFULSWLRQV�RI�&DUQLYDO�SOD\�LQWR�D�FRPPRQ�SHUFHSWLRQ�RI�WKH�EUDQG��,W�LV�VHHQ�DV�
FKHDS�DQG�D̆RUGDEOH��PHDQLQJ�IDPLOLHV�RI�DOO�VRFLRHFRQRPLF�VWDWXVHV�KDYH�WKH�RSSRU�
WXQLW\�WR�FUXLVH�ZLWK�WKH�FRPSDQ\��+RZHYHU��LQ�KRSLQJ�WR�DWWUDFW�HOGHUO\�SDVVHQJHUV�RU�
IDPLOLHV�RQERDUG��&DUQLYDO¶V�UHSXWDWLRQ�DV�D�SDUW\�FUXLVH�DQG�QRW�EHLQJ�UHOD[LQJ�FRXOG�
KLQGHU�NH\�WDUJHW�FRQVXPHUV�IURP�ERRNLQJ�D�YDFDWLRQ�ZLWK�WKH�FRPSDQ\�
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Branding Execution
&DUQLYDO¶V�FXUUHQW�EUDQGLQJ�KDV�EHHQ�ODUJHO\�DQ�DWWHPSW�WR�ZLSH�DZD\�WKH�QHJDWLYH�
FRQQRWDWLRQV�WKDW�KDYH�EHFRPH�V\QRQ\PRXV�ZLWK�WKH�EUDQG�������7KH�ODWHVW�FDPSDLJQV�
DUH�DLPHG�DW�FUHDWLQJ�DQ�HPRWLRQDO��QRVWDOJLF�UHVSRQVH�DPRQJ�SUHYLRXV�JXHVWV��FDOOLQJ�
WKHP�EDFN�WR�WKH�VHD�DQG�WKH�PHPRULHV�FUHDWHG�WKHUH�������2YHUDOO��WKH�H̆RUWV�WR�GLV�
WDQFH�WKH�EUDQG�IURP�WKHLU�KLJKO\�SXEOLFL]HG�LVVXHV�KDYH�EHHQ�FRQVLVWHQWO\�FHQWHUHG�RQ�
WZR�HPRWLRQDO�SOHDV�

5HLQIRUFHPHQW�RI�VRFLDO�ERQGV��ZKHWKHU�LW¶V�ZLWK�IDPLO\��D�ORYHG�RQH�RU�IULHQGV��
&DUQLYDO�FDQ�SURYLGH�WKH�FKDQFH�WR�VKDUH�H[SHULHQFHV�ZLWK�WKRVH�ZKR�PDWWHU�
PRVW�
5HFDOOLQJ�SUHYLRXV�WLPHV�VSHQW�RQ�&DUQLYDO��DQ�DSSHDO�WR�DOXPQL�FUXLVHUV¶�
PHPRULHV�IURP�WKHLU�SUHYLRXV�&DUQLYDO�YR\DJHV�

:KLOH�WKHVH�LGHDV�KDYH�KHOSHG�WKH�EUDQG�DFKLHYH�VRPH�VXFFHVV�LQ�UH�HVWDEOLVKLQJ�LWV�OH�
JLWLPDF\��WKH\�GR�QRW�FRQYH\�WKH�KLJK�TXDOLW\�YDFDWLRQ�1RUZHJLDQ�DQG�5R\DO�&DULEEHDQ�
LQYRNH������

Website
6LQFH�PRVW�FXVWRPHUV�SODQ�DQG�SXUFKDVH�WKHLU�FUXLVH�YDFDWLRQV�RQOLQH�WKURXJK�&DUQL�
YDO��LW�LV�LPSHUDWLYH�WKDW�WKH�ZHEVLWH�SUHVHQWV�LWVHOI�DV�D�FRKHVLYH�H[WHQVLRQ�RI�WKH�EUDQG�
LPDJH������7KH�FXUUHQW�ZHEVLWH��ZKLOH�HDV\�WR�QDYLJDWH��LV�DHVWKHWLFDOO\�H[FHVVLYH��

7KH�XVH�RI�SLFWXUHV�WDNHQ�E\�DFWXDO�SDVVHQJHUV�KLQWV�DW�WKH�PHPRU\�PDNLQJ�
LGHD�WKDW�KDV�EHHQ�XWLOL]HG�LQ�WHOHYLVLRQ�DGYHUWLVHPHQWV��EXW�RIWHQ�WLPHV�DUH�RI�
SRRU�TXDOLW\��7KLV�GHJUDGHV�DQ\�SHUFHSWLRQ�RI�H[WUDYDJDQFH�DQG�HQKDQFHV�D�ORZ�
YDOXH�DVVRFLDWLRQ�
7KHUH�LV�DQ�DEXQGDQFH�RI�ODUJH�FRORUIXO�LPDJHV�DQG�EROG�WH[W�WKDW�GRHV�QRW�FRU�
UHODWH�ZLWK�WKH�QHZ��VLPSOH��VWUHDPOLQHG�DGYHUWV�
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Competitor’s Branding
Norwegian Cruise Line

6ORJDQ�DQG�EUDQG�UHYROYH�DURXQG�WKH�LGHD�RI�³&UXLVLQJ�OLNH�D�1RUZHJLDQ�´�7KH�
FDPSDLJQV�H[WHQG�WKLV�E\�VKRZLQJ�ZKDW�LW�PHDQV�WR�EH�D�1RUZHJLDQ��LQYRNLQJ�
D�FRVPRSROLWDQ�DWWLWXGH��7KH�IRFXV�LV�QRW�H[SOLFLWO\�RQ�WKH�VKLSV�WKHPVHOYHV��
EXW�RQ�ZKDW�FRQVXPHUV�FDQ�EH�DQG�H[SHULHQFH�ZKLOH�RQERDUG�D�1RUZHJLDQ�
FUXLVH�

7KH�EUDQG�KLJKOLJKWV�WKHLU�³IUHHVW\OH�FUXLVLQJ�´�DGYHUWLVLQJ�WKH�LGHD�WKDW�FRQ�
VXPHUV�KDYH�WKH�DELOLW\�WR�PDNH�WKHLU�RZQ�VFKHGXOHV�DQG�FKRRVH�WKHLU�RZQ�
GLQLQJ��,W�DOVR�KLJKOLJKWV�WKHLU�QHZHU�VKLSV�WKDW�KDYH�EURXJKW�WKHP�LQWR�GLUHFW�
FRPSHWLWLRQ�ZLWK�OX[XU\�FUXLVH�OLQHUV������

1RUZHJLDQ¶V�ZHEVLWH�LV�XVHU�IULHQGO\�DQG�VOHHN��,W�LV�D�VHDPOHVV�FRQWLQXDWLRQ�RI�
WKHLU�GLJLWDO�DGYHUWLVHPHQWV�

Royal Caribbean International
1HZ�&(2��ZKR�DOVR�ZRUNHG�IRU�OX[XU\�OLQH�&HOHEULW\�&UXLVHV��LV�EULQJLQJ�D�
KLJKHU�OHYHO�RI�FUXLVLQJ�WR�5R\DO�&DULEEHDQ������

7KH�EUDQG�ZRUNV�WR�FRQWDFW�UHSHDW�FUXLVHUV�DQG�PDNH�WKHP�IHHO�OLNH�WKH\�DUH�
SDUW�RI�DQ�HOLWLVW�JURXS�WKURXJK�WKH�&URZQ�	�$QFKRU�6RFLHW\�

5R\DO�&DULEEHDQ�SRVLWLRQV�LWVHOI�DV�DQ�LQQRYDWRU��KLJKOLJKWV�WKH�IDFW�WKDW�WKH\�
KDYH�WKH�ODUJHVW�VKLSV�ZLWK�HQKDQFHG�HQWHUWDLQPHQW�DQG�DFWLYLWLHV

7KH�FUXLVH�OLQH¶V�ZHEVLWH�LV�VLPLODU�WR�&DUQLYDO��7KH\�SURPRWH�XSFRPLQJ�VDOHV�
DQG�XVH�IDPLOLDU�ODQJXDJH�ZLWKLQ�WKH�FRS\��+RZHYHU��WKH\�ODFN�D�UHFRJQL]DEOH�
EUDQG�VORJDQ�ZLWKLQ�WKH�VLWH�DQG�RQ�GLJLWDO�DGYHUWLVHPHQWV�

Media Usage Analysis
$OO�'DWD�XVHG�IRU�WKH�0HGLD�$QDO\VLV�ZDV�WDNHQ�IURP�6LPPRQV�2QHYLHZ�5HSRUWV�
%DVHG�RQ�GDWD�WDNHQ�IURP�6LPPRQV�2QHYLHZ��WKH�SRWHQWLDO�&DUQLYDO�FUXLVH�FRQVXPHU�
WHQGV�WR�IDOO�EHWZHHQ�WKH�DJHV�RI����DQG����DQG����DQG�����
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Print Media
Magazines

7KRVH�DJHV�������DQG�������DUH�H[WUHPHO\�UHDFKDEOH�E\�PDJD]LQH��ZLWK�VHYHUDO�PDJD�
]LQHV�UHDFKLQJ�RYHU�����LQGH[�OHYHOV��VXFK�DV�

+DUSHU¶V�%D]DDU������

%LF\FOLQJ������
%ODFN�(QWHUSULVH������

2XWVLGH������

6PDUWPRQH\������

7RZQ�	�&RXQWU\������

7UDYHO�PDJD]LQHV�DOVR�KDG�KLJK�LQGH[�OHYHOV�IRU�WKH�SRWHQWLDO�PDUNHW

$UWKXU�)URPPHU¶V�%XGJHW�7UDYHO������
(QGOHVV�9DFDWLRQ������

7UDYHO���/HLVXUH������

&RQGH�1DVW�7UDYHOHU������

%HFDXVH�WUDYHO�UDWLQJV�KDYH�VXFK�KLJK�LQGH[�UDWLQJV�ZLWK�FRQVXPHUV��WKHUH�LV�D�SRWHQWLDO�IRU�SDUWQHU�
VKLS�RU�FROODERUDWLRQ�

Newspapers
7KRVH�DJHV��������DV�ZHOO�DV�$IULFDQ�$PHULFDQV�DUH�OLNHO\�WR�SXUFKDVH�D�ZHHNHQG�RU�GDL�
O\�QHZVSDSHU�IURP�VRPH�YHQXH�

The New York Times
7KRVH�DJHV�������DUH�����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�SXUFKDVH�D�
1HZ�<RUN�7LPHV�RQ�WKH�ZHHNHQG

7KRVH�DJHV�������DUH�����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�SXUFKDVH�D�
1HZ�<RUN�7LPHV�RQ�WKH�ZHHNHQG
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The Wall Street Journal 
7KRVH�DJHV�������DUH����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�SXUFKDVH�WKH�
:DOO�6WUHHW�-RXUQDO�RQ�WKH�ZHHNHQG

7KRVH�DJHV�������DUH�����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�SXUFKDVH�D�
GDLO\�:DOO�6WUHHW�-RXUQDO�IURP�D�QHZVVWDQG

USA Today 
7KRVH�DJHV�������DUH�����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�SXUFKDVH�D�
GDLO\�86$�7RGD\�IURP�D�QHZVVWDQG

Radio
5DGLR�HQFRPSDVVHV�DOO�DVSHFWV�RI�WKH�SRWHQWLDO�PDUNHW�LQ�D�YLDEOH�IDVKLRQ�

7KRVH�DJHV�������DUH�����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�OLVWHQ�WR�WKH�
UDGLR�IRU�DQ�H[WHQGHG�SHULRG�RI�WLPH�IURP������$0��0RQGD\�WKURXJK�)ULGD\�

7KRVH�DJHV�������DUH�DERXW�����PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXPHU�WR�OLVWHQ�
WR�WKH�UDGLR�IURP������$0�

Internet
2I�WKH�SRWHQWLDO�&DUQLYDO�&UXLVH�FRQVXPHUV��PRUH�WKDQ�KDOI�DUH�OLNHO\�WR�XVH�WKH�LQWHUQHW�
DW�KRPH�

����RI�WKRVH�DJHV�������KDYH�XVHG�LQWHUQHW�DW�KRPH�LQ�WKH�SDVW�VHYHQ�GD\V

����RI�WKRVH�DJHV�������KDYH�XVHG�WKH�LQWHUQHW�DW�KRPH�LQ�WKH�SDVW�VHYHQ�
GD\V

����RI�$IULFDQ�$PHULFDQV�KDYH�XVHG�LQWHUQHW�DW�KRPH�LQ�WKH�SDVW�VHYHQ�GD\V

2QOLQH�DGYHUWLVLQJ�LV�HVSHFLDOO\�H̆HFWLYH�IRU�$IULFDQ�$PHULFDQV��DV�ZHOO�DV�WKRVH�DJHV�
������

7KRVH�DJHV�������DUH�PRUH�OLNHO\�WR�EH�OHDG�WR�D�SXUFKDVH�WKURXJK�VSRQVRUHG�
ZHEVLWHV�IRXQG�LQ�VHDUFK�HQJLQHV�WKDQ�WKH�DYHUDJH�FRQVXPHU
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Social Media
����RI�WKRVH�DJHV�������YLVLW�VRFLDO�PHGLD�VLWHV

����RI�WKRVH�DJHV�������YLVLW�VRFLDO�PHGLD�VLWHV

����RI�$IULFDQ�$PHULFDQV�YLVLW�VRFLDO�PHGLD�VLWHV

Creative Analysis
Previous Campaign: Let The Fun Begin �SULRU�WR������

Television

&HQWHUSLHFH�RI�WKH�FDPSDLJQ�ZDV�D�VHULHV�RI����VHFRQG�WHOHYLVLRQ�VSRWV

(DFK�FRPPHUFLDO�XVHG�WKH�4XHHQ�VRQJ�³<RX¶UH�0\�%HVW�)ULHQG´�SHJJHG�WR�WKH�
VRQJV�NH\�O\ULFDO�SKUDVH�³2RRK��\RX�PDNH�PH�OLYH´

7KUHH�GL̆HUHQW�FRPPHUFLDOV�ZHUH�FUHDWHG�HDFK�WDUJHWLQJ�D�GL̆HUHQW�FRUH�PDUNHW�
IRU�&DUQLYDO�
� ���³1R�$JH�/LPLW�RQ�)XQ´�KLJKOLJKWHG�PXOWL�JHQHUDWLRQDO�WUDYHO
� ���³$�%LJ�1HZ�:RUOG´�DLPHG�DW�IDPLOLHV
� ���³$�:RUOG�RI�'HOLJKWIXO�6XUSULVHV´�IRFXVHG�RQ�WKH�URPDQFH�DVSHFW�� �
� RI�FUXLVLQJ

7KH�VSRWV�IHDWXUHG�VWULNLQJ�LPDJHV�RI�JXHVWV�RI�DOO�DJHV�HQMR\LQJ�D�&DUQLYDO�FUXLVH�
WKDW�XVHG�HGLWLQJ�WHFKQLTXHV�WR�VHDPOHVVO\�EOHQG�RQH�VFHQH�LQWR�DQRWKHU�

2YHUDOO��WKH\�ZHUH�KLJKO\�YLVXDO�FRPPHUFLDOV�WKDW�FRQYH\HG�&DUQLYDO�DV�D�PHPR�
UDEOH�YDFDWLRQ�H[SHULHQFH�E\�GLVSOD\LQJ�WKH�UHOD[HG�DQG�FDUHIUHH�HQYLURQPHQW�RI�
D�³)XQ�6KLS´�YDFDWLRQ
³/HW�WKH�)XQ�%HJLQ´�GHVLJQHG�WR�UHLQIRUFH�WKH�FRPSDQ\¶V�FRUH�EUDQG�YDOXH�RI�
SURYLGLQJ�JXHVWV�ZLWK�IXQ��PHPRUDEOH�YDFDWLRQV�

7�9��VSRUWV�DLUHG�RQ�DOO�PDMRU�EURDGFDVW�QHWZRUNV�DV�ZHOO�DV�VHOHFW�FDEOH�FKDQQHOV
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Print

3ULQW�DGV�HQFRPSDVVHG�IXOO�SDJH�LPDJHV�ZLWK�VKRWV�RI�FRXSOHV�DQG�IDPLOLHV�UHOD[�
LQJ�LQ�VFHQLF�ORFDOHV�DQG�HQMR\LQJ�YDULRXV�RQ�ERDUG�DFWLYLWLHV�DVVRFLDWHG�ZLWK�³)XQ�
6KLS´�FUXLVLQJ 

3ODFHG�LQ�D�YDULHW\�RI�QDWLRQDO�QHZVSDSHUV�DV�ZHOO�DV�FRQVXPHU�PDJD]LQHV

Previous Campaign: Fun For All, All for Fun 
/DXQFKHG�LQ������DV�D�UHEUDQGLQJ�H̆RUW��WKH�FDPSDLJQ�IRFXVHG�RQ�WKH�XQH[SHFWHG�IXQ�
&DUQLYDO�KDV�WR�R̆HU��,W�LV�GHVLJQHG�WR�FDSWXUH�VRFLDO��SDUWLFLSDWRU\�DQG�VSLULWHG�QDWXUH�
RI�D�&DUQLYDO�FUXLVH�YDFDWLRQ��ZKLFK�FUHDWHV�DQ�HQYLURQPHQW�ZKHUH�SHRSOH�KDYH�WKH�
IUHHGRP�WR�EH�WKHPVHOYHV�DQG�KDYH�IXQ�

&RPPHUFLDOV�SRUWUD\HG�WKH�UHDO�NLQG�RI�PHDQLQJIXO�IXQ�RQ�&DUQLYDO��7KHLU�FUXLVH�
H[SHULHQFH�LV�XQLTXHO\�VRFLDO��SDUWLFLSDWRU\��XQLQKLELWHG�DQG�JLYHV�SHRSOH�WKH�
IUHHGRP�WR�EH�ZKR�WKH\�DUH�
&DPSDLJQ�NLFNHG�R̆�ZLWK�VSHFLDO�HYHQWV�IHDWXULQJ�DWWHPSWV�WR�FUHDWH�WKH�ZRUOG¶V�
ODUJHVW�EHDFK�EDOO�DQG�SLxDWD��)RRWDJH�IURP�WKH�HYHQWV�ZDV�XVHG�WR�FUHDWH�7�9��
FRPPHUFLDOV�IRU�&DUQLYDO��7ZR����VHFRQG�VSRWV�ZHUH�XVHG�WR�VKRZ�SHRSOH�WKDW�
WKH�&DUQLYDO�WKH\�WKRXJKW�WKH\�NQHZ�LVQ
W�WKH�&DUQLYDO�WKDW�UHDOO\�H[LVWV��8WLOL]HG�
WKH�IHHOLQJ�RI�ELJ�JURXS�IXQ�WKDW�LV�H[SHULHQFHG�RQ�WKH�VKLSV�WR�WKH�PDVVHV�RQ�
ODQG�
7KH�VHFRQG�SKDVH�RI�WKH�FDPSDLJQ�ZDV�IRFXVHG�RQ�SURPRWLQJ�WKH�RQERDUG�H[SH�
ULHQFH��7R�GR�WKLV��&DUQLYDO�FUHDWHG���VSRWV�WKDW�IHDWXUHG�D��)XQ�'LUHFWRU��ZKR�
SUR¿OHV�GL̆HUHQW�DVSHFWV�RI�WKH�VKLSV
�IHDWXUHV��RIWHQ�LQ�D�ULGLFXORXV�DQG�DPXVLQJ�
ZD\��7KH�³)XQ�'LUHFWRU´�FDPSDLJQ�XVHV�KXPRU�WR�FRQYH\�WKH�XQLTXH�H[SHULHQFHV�
DQG�H[FHSWLRQDOO\�IXQ�QDWXUH�RI�D�&DUQLYDO�FUXLVH�YDFDWLRQ��

Television

Print

5DQ�QDWLRQDO�VSUHDG�DGV�LQ�3HRSOH�PDJD]LQH�WR�KHOS�WKH�ODXQFK�RI�WKH�UHEUDQGLQJ��
7KHVH�DGV�WULHG�WR�SHUVXDGH�SHRSOH�WR�WDNH�WLPH�R̆�WR�HQMR\�WKHPVHOYHV�E\�XVLQJ�
OLQHV�VXFK�DV�³:H�GRXEOH�FKHFNHG��DQG�ZH¶UH�SUHWW\�VXUH�OLIH�ZDVQ¶W�PHDQW�WR�EH�
OLYHG�LQ�D�FXELFOH�´

&UHDWHG�FOHYHU�ELOOERDUGV�WKDW�GHSLFWHG�&DUQLYDO�FUXLVH�VKLSV�DV�DQ�DFWXDO�SURGXFW�
RQ�D�VKHOI�ZLWK�WKH�WDJ�OLQH�³)XQ�)RU�$OO�$JHV´�
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2WKHU�SULQW�FRPSRQHQWV�RI�WKH�FDPSDLJQ�LQFOXGHG�EXV�DGV��EURFKXUHV��SDPSKOHWV�
DQG�RWKHU�LQIRUPDWLRQDO�SDFNHWV�

Digital

&UHDWHG�GLJLWDO�LQWHUDFWLYH�DTXDULXPV�LQ�VL[�SRUW�FLWLHV�DFURVV�WKH�FRXQWU\�WR��
7KHVH�DTXDULXPV�ZHUH�SURMHFWHG�RQWR�HPSW\�VWRUH�IURQW�ZLQGRZV��9LHZHUV�FRXOG�
FDOO�D�SKRQH�QXPEHU��FUHDWH�WKHLU�RZQ�FXVWRPL]DEOH�¿VK�DQG�WKHQ�SOD\��7KHVH�
VWUDWHJ\�ZDV�D�ZD\�WR�XQFRQYHQWLRQDOO\�HQJDJH�WKH�WDUJHW�DXGLHQFH�LQ�RUGHU�WR�
SURPRWH�&DUQLYDO�DV�WKH�OHDGHU�LQ�XQH[SHFWHG�IXQ�

&RQWLQXHG�WKH�VWUDWHJ\�RI�XQH[SHFWHG�IXQ�E\�LQIXVLQJ�D�OLWWOH�IXQ�LQWR�HYHU\GD\�
PXQGDQH�HQYLURQPHQWV��)RU�H[DPSOH��WKH\�FUHDWHG�PDVVLYH�7ZLVWHU�ERDUGV�DQG�
SODFHG�WKHP�LQ�VHYHUDO�WUDLQ�VWDWLRQV�DFURVV�WKH�FRXQWU\��3HRSOH�ZHUH�UHPLQGHG�
WKDW�&DUQLYDO�LV�WKHLU�VRXUFH�RI�JURXS�IXQ�LQ�D�IDU�WRR�EXV\�ZRUOG�
,Q�RUGHU�WR�OLYHQ�XS�WKHLU�FRPPXQLFDWLRQV��WKH\�FUHDWHG�ZHE�VSRWV�WR�UXQ�GXULQJ�
VKRZV�RQ�DEF�FRP�DQG�RQ�FDUQLYDO�FRP�DV�SDUW�RI�WKH�³IXQYLOOH´�VHFWLRQ��7KHVH�
VHJPHQWV�ZHUH�VR�SRSXODU�WKDW�&DUQLYDO�LQFRUSRUDWHG�D�OLYH�³7RZHO�7KHDWHU�3XS�
SHW�6KRZ´�DV�SDUW�RI�WKH�RQ�ERDUG�H[SHULHQFH�

&UHDWHG�GLJLWDO�H�FDUGV�IRU�&DUQLYDO��HDFK�FRQVLVWLQJ�RI�RULJLQDO�³7RZHO�$QLPDO�
7KHDWHU´�FRQWHQW�

Mini Campaign: &DUQLYDO�0RPHQW�7UDFNHU 
7KH�&DUQLYDO�³0RPHQW�7UDFNHU´�FDPSDLJQ�ZDV�LQWURGXFHG�LQ�KRSHV�RI�KHOSLQJ�WKH�FRP�
SDQ\�UHFRYHU�IURP�WKH�QHJDWLYH�SXEOLFLW\�UHFHLYHG�DIWHU�LWV�VKLS��WKH�7ULXPSK��FDXJKW�
¿UH�LQ�)HEUXDU\�RI������DQG�VWUDQGHG�LWV�SDVVHQJHUV�LQ�WKH�*XOI�RI�0H[LFR��,Q�RUGHU�WR�
UHSDLU�WKHLU�LQMXUHG�EUDQG�SHUFHSWLRQ��&DUQLYDO�XVHG�WKH�YRLFHV�RI�JXHVWV�WR�FRQYH\�ZKDW�
D�&DUQLYDO�FUXLVH�H[SHULHQFH�LV�WUXO\�OLNH��7KXV��WKH�OLQH�LQYLWHG����SHRSOH�ZKR�DUH�DFWLYH�
RQ�,QVWDJUDP�WR�WDNH�D�FUXLVH�GXULQJ�ZKLFK�WKH\�FRXOG�VKRRW�SKRWRV��7KH�SKRWRV�ZHUH�
WKHQ�SRVWHG�RQ�OLYH�RQ�WKH�&DUQLYDO�ZHEVLWH��7KH\�DOVR�DVNHG�IRUPHU�SDVVHQJHUV�DQG�
HPSOR\HHV�WR�VXEPLW�WKHLU�IDYRULWH�&DUQLYDO�FUXLVH�SKRWRV�DQG�YLGHRV�YLD�)DFHERRN�DQG�
,QVWDJUDP��2YHU�����RI�WKH�YLGHRV�DQG�SKRWRV�UHFHLYHG�ZHUH�IHDWXUHG�LQ�D�7�9��FRP�
PHUFLDO�WKDW�VKRZV�LQGLYLGXDOV�ZDONLQJ�GRZQ�VWUHHWV��¿HOGV�DQG�ERDUGZDONV��$OO�RI�WKH�
SODFHV�WKH\�ZDON�DUH�DGRUQHG�ZLWK�SLFWXUH�IUDPHV�FRQWDLQLQJ�WKH�VXEPLWWHG�FRQWHQW��
7KH�YRLFH�RYHU�VD\V��³:H�QHYHU�IRUJHW�WKH�PRPHQWV�WKDW�PDWWHU��:H�KDQJ�WKHP�RQ�RXU�
ZDOOV��:H�VKDUH�WKHP�ZLWK�HYHU\RQH��$QG�KROG�RQWR�WKHP�IRUHYHU�´�7KH�FRPPHUFLDO�
WUDLOV�RXW�ZLWK�DQ�LPDJH�RI�D�&DUQLYDO�FUXLVH�VKLS�DQG�WKH�YRLFH�RYHU�FRQFOXGLQJ��³6LQFH�
WKH�GD\�ZH�¿UVW�VHW�VDLO��PLOOLRQV�RI�ODVWLQJ�PRPHQWV�KDYH�EHHQ�PDGH�ZLWK�XV��:KDW�ZLOO�
\RXUV�EH"´�7KH�HPRWLYH�PHVVDJH�RI�WKLV�FDPSDLJQ�DOORZV�YLHZHUV�WR�VHH�&DUQLYDO�DV�D�
SODFH�ZKHUH�WKH\�FDQ�KDYH�DQ�DXWKHQWLFDOO\�H[SHULHQFH�GHHS�PRPHQWV�ZLWK�IDPLO\�DQG�
IULHQGV�
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Current Campaign: Land vs. Sea 
7KH�PDLQ�UHDVRQ�PRVW�$PHULFDQV�KDYH�QRW�FUXLVHG�LV�EHFDXVH�WKH\�WHQG�WR�JR�RQ�WKH�
VDPH�ODQG�EDVHG�YDFDWLRQ�HYHU\�\HDU��7KH\�IDLO�WR�UHDOL]H�WKDW�FUXLVHV�DUH�FKHDSHU�DQG�
HDVLHU�WR�JHW�WKDQ�ZKDW�WKH\�DVVXPH��7KLV�FDPSDLJQ�IRFXVHG�RQ�DGGUHVVLQJ�WKRVH�PLV�
FRQFHSWLRQV�E\�XVLQJ�KXPRU�WR�FRPSDUH�WKH�EHQH¿WV�RI�D�FUXLVH�WR�WKH�GUDZEDFNV�RI�
ODQG�YDFDWLRQV��7KH�FHQWUDO�PHVVDJH�UHLQIRUFHV�WKH�LGHD�WKDW�HYHU\RQH�GHVHUYHV�D�IXQ��
XQIRUJHWWDEOH�YDFDWLRQ�DW�DQ�D̆RUGDEOH�SULFH��ZKLFK�LV�VRPHWKLQJ�WKDW�&DUQLYDO�SURPLV�
HV�WR�GHOLYHU�

Television
7KH�¿UVW�WKUHH�7�9��VSRWV�GHSLFWHG�D�SRRU�FRXSOH�ZKR�WULHG�WR�JR�RQ�D�FDPSLQJ�
WULS��7KH\�SURFHHG�WR�KDYH�WKHLU�FDU�DWWDFNHG�E\�D�EHDU�DQG�PRXQWDLQ�OLRQ��WKHLU�
IRRG�EXUQW�E\�WKH�¿UH�DQG�WKHLU�WHQW�EORZQ�GRZQ�E\�WKH�ZLQG��,W�WKHQ�ÀDVKHV�IRU�
ZDUG�WR�WKHP�RQ�D�FDUHIUHH�&DUQLYDO�FUXLVH�HQMR\LQJ�WKH�VDPH�VRUWV�RI�DFWLYLWLHV�

7KH�VHFRQG�WKUHH�7�9��VSRWV�ZHUH�PRUH�IDPLO\�RULHQWHG��7KHVH�FRPPHUFLDOV�DQ�
$IULFDQ�$PHULFDQ�IDPLO\�RQ�D�&DUQLYDO�FUXLVH�UHOD[LQJ�DQG�ZDWFKLQJ�WKHLU�FKLO�
GUHQ�JR�GRZQ�WKH�ZDWHU�VOLGH��7KH�IDWKHU�WKHQ�KDV�D�ÀDVKEDFN�WR�WKHLU�SUHYLRXV�
YDFDWLRQ�DW�DQ�DPXVHPHQW�SDUN�ZKHUH�WKH\�ZHUH�VWXFN�XSVLGH�GRZQ�RQ�D�UROO�
HU�FRDVWHU��7KHVH�FRPPHUFLDOV�VXJJHVW�VZDSSLQJ�WKH�GDQJHURXV�DPXVHPHQW�SDUN�
ULGHV�IRU�&DUQLYDO¶V�RQERDUG�ZDWHU�ULGHV�

Print

&DUQLYDO�FUHDWHG�ELOOERDUGV�WKDW�UHÀHFW�WKH�VHDVRQDO�FOLPDWH�VKLIWV�LQ�PDUNHWV�
ZKHUH�WKH�ZHDWKHU�JHWV�FROG��7KHVH�ELOOERDUGV�UHPLQGHG�SRWHQWLDO�SDVVHQJHUV�WKDW�
DQ�D̆RUGDEOH��ZDUP�YDFDWLRQ�LV�FORVHU�WKDQ�WKH\�WKLQN�

,Q�1HZ�<RUN�&LW\��*36�XQLWV�ZHUH�SODFHG�RQ�WD[L�WRSSHUV�WR�YLVXDOO\�VKRZ�SHRSOH�
KRZ�IDU�WKH\�ZHUH�IURP�WKH�QHDUHVW�SRUW��7KLV�UHLWHUDWHG�&DUQLYDOV�SRLQW�WKDW�DQ�
D̆RUGDEOH�FUXLVH�LV�ULJKW�LQ�\RXU�EDFN\DUG�

Digital

,Q�RUGHU�WR�PDNH�WKH�FDPSDLJQ�LQWHUDFWLYH��&DUQLYDO�FUHDWHG�<DZQ�%RPE�LQ�DQ�
DWWHPSW�WR�VWRS�SHRSOH�IURP�GRLQJ�WKH�VDPH�ERULQJ�WKLQJV��:KHQHYHU�VRPHRQH�
ZRXOG�VHQG�\RX�D�OLQN�WR�VRPHWKLQJ�ERULQJ��<DZQ�%RPE�WKHP�WR�UHPLQG�WKHP�WR�
VWRS�ERULQJ�DQG�VWDUW�GRLQJ�VRPHWKLQJ�H[FLWLQJ�

7R�DPSOLI\�WKH�EX]]�RI�WKH�FDPSDLJQ��DGGLWLRQDO�YLGHRV�ZHUH�VKRW�WR�UXQ�RQOLQH��
7KH\�ZHUH�VKRZQ�RQ�FDUQLYDO�FRP�DV�ZHOO�DV�SUH�UROO�RQ�WHOHYLVLRQ�VLWHV�OLNH�9(92�
DQG�+8/8�
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Creative Analysis: Competitors
Royal Caribbean International

Current Campaign: “The Sea is Calling” ��������3UHVHQW� 
7KH�EUDQG�LWVHOI�FRQQRWHV�D�VHQVH�RI�RSWLPLVP�DQG�VHUYLFH�WKDW�FUHDWHV�DQ�RSHQ��
ODYLVK�HQYLURQPHQW�7KLV�FDPSDLJQ�FHQWHUHG�RQ�WKH�WDJ�OLQH�³7KH�VHD�LV�FDOOLQJ��
$QVZHU�LW�UR\DOO\�´

7KH�FDPSDLJQ�ZDV�LQWHQGHG�WR�HOHYDWH�WKH�EUDQG�WR�D�SODFH�RI�GHHS�HPRWLRQ��
WHOO�D�XQLTXH�VWRU\�DQG�EH�FXOWXUDOO\�LQFOXVLYH�LQ�RUGHU�WR�UHDFK�D�JOREDO�DXGL�
HQFH�

7KH�7�9��VSRWV�IHDWXUHG�SHRSOH�LQ�D�FLW\�SLFNLQJ�XS�D�FRQFK�VKHOO�DQG�OLVWHQLQJ�
WR�LW�WR�³KHDU�WKH�RFHDQ´�DV�OHJHQG�JRHV��,Q�WKLV�FDVH��KRZHYHU��WKH\�KHDU�³WKH�
VHD´�WDONLQJ�WR�WKHP�DQG�HQJDJLQJ�WKHP�LQ�FRQYHUVDWLRQ��7KLV�VWUDWHJ\�PDGH�LW�
PRUH�RI�D�JOREDO�PHVVDJH�EHFDXVH�WHOHSKRQHV�DUH�XQLYHUVDO�DQG�VR�LV�WKH�WUDGL�
WLRQ�RI�SLFNLQJ�XS�D�FRQFK�VKHOO�WR�KHDU�WKH�RFHDQ�

7KH�SULQW�DGV�LQFOXGHG�FOHYHU�WDJ�OLQHV�UHIHUHQFHV�WKH�XVH�RI�FHOO�SKRQHV�VXFK�
DV�³1RW��*��6HD�*�´�7KH�LPDJHV�LQ�WKH�DGV�FRQVLVW�RI�5R\DO�&DULEEHDQ�FUXLVH�
VKLSV�DQG�WURSLFDO�ORFDWLRQV��$OWKRXJK�WKH�FRQWHQW�ZDV�VRPHZKDW�FOLFKH��WKH�
LPSOHPHQWDWLRQ�ZDV�VWUDWHJLF��7KH�DGV�ZHUH�UHOHDVHG�GXULQJ�WKH�FROGHU�PRQWKV�
LQ�WKH�0LGZHVW�DQG�WKH�(DVW�&RDVW�LQ�RUGHU�WR�PDNH�FUXLVH�YDFDWLRQV�ORRN�H[WUD�
DSSHDOLQJ�

7KH�FDPSDLJQ�XVHG�DOOXULQJ�YLVXDOV�DQG�D�FUHDWLYH�PHVVDJH�WR�UHLWHUDWH�WKH�
LPDJH�RI�SRWHQWLDO�FUXLVHUV�EHLQJ�WUHDWHG�³UR\DOO\´�LQ�WKH�UHOD[LQJ�DQG�ZDUP�
&DULEEHDQ�DWPRVSKHUH�7KH�RYHUDOO�WRQH�RI�WKH�FDPSDLJQ�ZDV�FOHYHU��FRQ¿GHQW��
UHOHYDQW�DQG�SOD\IXO��

Norwegian Cruise Line
Current Campaign: ³&UXLVH�/LNH�D�1RUZHJLDQ´���������3UHVHQW� 

7KLV�FDPSDLJQ�WRRN�D�PRUH�QDWLRQ�VSHFL¿F�DSSURDFK�ZLWK�WKH�FHQWUDO�PHVVDJH�
³&UXLVH�OLNH�D�1RUZHJLDQ�´�,W�IRFXVHG�RQ�HPEUDFLQJ�DQG�FHOHEUDWLQJ�WKH�FRP�
PXQLW\�RI�YDFDWLRQHUV�WKDW�SHUVRQLI\�WKH�SDVVLRQ��IUHHGRP�DQG�ÀH[LELOLW\�RI�WKH�
1RUZHJLDQ�&UXLVH�/LQH��
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³&UXLVLQJ�OLNH�D�1RUZHJLDQ´�LV�IRU�SHRSOH�ZKR�ZDQW�WR�OLYH�OLIH�WR�WKH�IXOOHVW�DQG�
DUH�SDVVLRQDWH�DERXW�DGYHQWXUHV�DQG�WKHLU�H[SHULHQFHV��

7KH�FDPSDLJQ�XWLOL]HG�WHOHYLVLRQ�DGYHUWLVLQJ�IRU�WKH�¿UVW�WLPH�VLQFH�������,W�DOVR�
LQWHJUDWHG�VRFLDO�PHGLD��GLJLWDO�DQG�SULQW�FRPSRQHQWV��

7KH�YLVXDO�WKHPH�RI�WKH�FDPSDLJQ�HPSKDVL]HV�WKH�TXDOLW\�RI�WKH�EUDQG�WKURXJK�D�
YLGHR�WKDW�LOOXVWUDWHV�WKH�VSLULW�RI�1RUZHJLDQ�FUXLVHUV�ZKR�FDQ�³'LQH�OLNH�D�3DUL�
VLDQ�´�³6XUI�OLNH�D�+DZDLLDQ�´�³3DUW\�OLNH�D�%UD]LOLDQ�´�DQG�³/RYH�OLNH�D�9HQHWLDQ�´�
7KH�JRDO�RI�WKLV�SODWIRUP�ZDV�WR�HOHYDWH�WKH�EUDQG�E\�HQJDJLQJ�FRQVXPHUV�LQ�IXQ�
DQG�FDWFK\�ZD\��

6RFLDO�PHGLD�HOHPHQWV�DUH�SDLUHG�ZLWK�GLJLWDO�SODWIRUPV�WKURXJK�FXVWRPL]HG�SDJH�
WDNHRYHUV��ZHEVLWH�EDQQHUV�WKDW�LQYLWH�FRQVXPHUV�WR�ZDWFK�WKH�EUDQG�YLGHR�DQG�D�
UHYDPSHG�1RUZHJLDQ�&UXLVH�/LQH�ZHEVLWH�WKDW�DOO�FRPSOHPHQW�HDFK�RWKHU�LQ�DQ�
H̆RUW�WR�UDLVH�EUDQG�DZDUHQHVV��
 

7KH�FDPSDLJQ�FRPHV�WR�OLIH�RQFH�SDVVHQJHUV�VWHS�DERDUG�D�1RUZHJLDQ�VKLS�ZKHUH�
WKH\�DUH�ṘFLDOO\�ZHOFRPHG�WR�WKH�³1RUZHJLDQ�FRPPXQLW\´�DQG�H[SHULHQFH�D�
³&UXLVH�OLNH�D�1RUZHJLDQ´�6DLO�$ZD\�SDUW\�ZLWK�FDPSDLJQ�HOHPHQWV�WKDW�FRQWLQXH�
WKURXJKRXW�WKH�GXUDWLRQ�RI�WKH�FUXLVH�

2YHUDOO��WKH�FDPSDLJQ¶V�PDLQ�JRDO�LV�WR�HQFRXUDJH�SRWHQWLDO�SDVVHQJHUV�WR�MRLQ�
WKH�³1RUZHJLDQ�FRPPXQLW\´�E\�GLVSOD\LQJ�D�EUDQG�SHUVRQDOLW\�RI�SDVVLRQ�H[SHUL�
HQFH�DQG�HQWKXVLDVP�IRU�DGYHQWXUH�

Past Public Relations Efforts
“Moments That Matter”
&DUQLYDO�&UXLVH�/LQHV�ODXQFKHG�D�QDWLRQDO�DGYHUWLVLQJ�FDPSDLJQ�WKDW�IHDWXUHG�WKH�XQ�
IRUJHWWDEOH�YDFDWLRQ�PRPHQWV�H[SHULHQFHG�GD\�WR�GD\�E\�WKH�FUXLVH�OLQH¶V�PLOOLRQV�RI�
JXHVWV��7KHVH�ZHUH�PRPHQWV�ZHUH�FDSWXUHG�VROHO\�RQ�WKH�SDVVHQJHUV�RZQ��7KH�³0R�
PHQWV�7KDW�0DWWHU´�FDPSDLJQ�LQFOXGHG�WKRXVDQGV�RI�UHDO�YDFDWLRQ�SKRWRV�DQG�YLGHRV�
IURP�SDVW�&DUQLYDO�FUXLVHV�FROOHFWHG�WKURXJK�VRFLDO�PHGLD�������7KLV�FDPSDLJQ�ZDV�
H[HFXWHG�WR�VWLPXODWH�LQWHUHVW�LQ�WKH�&DUQLYDO�EUDQG�DQG�FUXLVH�LQGXVWU\��7KH�FDPSDLJQ�
FRQWLQXHG�WKURXJK�WKH�¿UVW�TXDUWHU�RI�������ZKLFK�KDSSHQHG�WR�EH�D�KHDY\�WLPH�IRU�
UHVHUYDWLRQV�PDGH�LQ�WKH�FUXLVH�LQGXVWU\��7KLV�VSHFL¿F�FDPSDLJQ�GL̆HUHG�IURP�RWKHUV�DV�
WKLV�RQH�GLGQ¶W�WDNH�SODFH�RQ�D�FUXLVH�VKLS��ZKLOH�RWKHUV�KDG�LQ�WKH�SDVW��7KLV�FDPSDLJQ�
LQVWHDG�WXJJHG�DW�WKH�KHDUW�VWULQJV�DQG�XVHG�D�KHDUWZDUPLQJ�VWUDWHJ\�WR�VKLIW�WKH�VSRW�
OLJKW�IURP�FRQWURYHUV\�WR�H[SHULHQFH������
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PR Crisis Situations: 2013 Catastrophe
:KHQ�WKH�7ULXPSK�ZHQW�GRZQ�LQ�WKH�$WODQWLF��&DUQLYDO�ZDV�WUDQVSDUHQW�DERXW�WKH�
VLWXDWLRQ�RFFXUULQJ��DQG�&DUQLYDO�WRRN�LW�XSRQ�WKHPVHOYHV�WR�FRQWLQXH�LWV�WDON�DERXW�
WKH�DFFLGHQW��,Q�UHVSRQVH�WR�WKH�DFFLGHQW��&DUQLYDO¶V�FULVLV�WHDP�FUHDWHG�D�ZHE�SDJH�RQ�
&DUQLYDO¶V�ZHEVLWH�WR�SURYLGH�QHZV�XSGDWHV�DQG�LQIRUPDWLRQ�WR�IDPLO\�DQG�IULHQGV�RI�
SDVVHQJHUV��&DUQLYDO�PLUURUHG�WKLV�SUDFWLFH�RQ�WKHLU�IDFHERRN�SDJH�DQG�ZDV�FRQVLVWHQWO\�
XSGDWLQJ�LQIRUPDWLRQ��&DUQLYDO�DOVR�XVHG�WKHLU�WZR�7ZLWWHU�IHHGV��#&DUQLYDO&UXLVH�DQG�
#&DUQLYDO35��WR�LVVXH�XSGDWHV��DQG�EH�LQ�FRQWDFW�ZLWK�IDPLO\�PHPEHUV��:KHQ�SDVVHQ�
JHUV�DUULYHG�VWDWHVLGH��&DUQLYDO�HQJDJHG�LWV�HPSOR\HHV�WR�ZDLW�DQG�DVVLVW�SDVVHQJHUV�LQ�
GLVWUHVV��7R�PDNH�XS�IRU�WKH�GDPDJHV�DQG�PHPRULHV�ORVW�RQ�WKLV�FUXLVH��&DUQLYDO�R̆HUHG�
HYHU\�SDVVHQJHU�������D�ÀLJKW�KRPH��D�IXOO�UHIXQG�RQ�WKHLU�ERRNLQJ��D�FUHGLW�IRU�IXWXUH�
FUXLVH�DQG�UHLPEXUVHPHQW�IRU�PRVW�RI�WKHLU�RQERDUG�SXUFKDVHV��:LWK�WKHVH�DFWV��PRUH�
SHRSOH�ZHUH�OLNHO\�WR�WUXVW�&DUQLYDO�&UXLVH�OLQHV�DQG�ZHUH�DEOH�WR�IRUP�D�UHODWLRQVKLS�
ZLWK�WKH�EUDQG������

PR Trends
$FFRUGLQJ�WR�0LQWHO������RI�UHVSRQGHUV�LQ�D�0LQWHO�VXUYH\�VDLG�WKH\�HQMR\HG�D�
FUXLVLQJ�H[SHULHQFH�DQG�ZDQWHG�WR�FUXLVH�DJDLQ��

7KH�RYHUDOO�VHQWLPHQW�RI�WDNLQJ�FUXLVHV�ZDV�PRUH�SRVLWLYH�WKDQ�QHJDWLYH�
� ����RI�UHVSRQGHQWV�EHOLHYHG�LW�ZDV�D�JRRG�ZD\�RI�YLVLWLQJ�DQG�H[SORULQJ�GHV��
� WLQDWLRQV��
� $FFRUGLQJ��WR�0LQWHO�RQO\�����RI�UHVSRQGHQWV�VDLG�UHFHQW�VDIHW\�LVVXHV�KDYH��
� SXW�WKHP�R̆�WDNLQJ�D�FUXLVH��

$FFRUGLQJ�WR�0LQWHO��LQ�WKH�SHULRGV�IROORZLQJ�WKH�FULVLV�RI������DQG�PXOWLSOH�LVVXHV�
H[SHULHQFHG�E\�&DUQLYDO�&UXLVH�OLQHV��FUXLVHUV�LQWHQW�KDVQ¶W�EHHQ�QHJDWLYHO\�LP�
pacted

� 'XULQJ�������WKH�LQWHQW�WR�FUXLVH�ZDV�������DPRQJ�UHVSRQGHUV
� 'XULQJ�������WKH�LQWHQW�WR�FUXLVH�ZDV�������DPRQJ�UHVSRQGHUV�
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Carnival’s Social Media
&DUQLYDO�ZDV�RQH�RI�WKH�¿UVW�FUXLVH�OLQHV�WR�HPEUDFH�VRFLDO�PHGLD�DQG�LV�DFWLYH�RQ�VLWHV�
OLNH�)DFHERRN��7ZLWWHU�DQG�,QVWDJUDP��,Q�D�UHYLHZ�FRQGXFWHG�E\�0LQWHO�IURP�6HSWHP�
EHU������WR�6HSWHPEHU���������LQ����PHQWLRQV�RI�FUXLVH�OLQHV�RQOLQH�ZHUH�DERXW�&DU�
QLYDO��,Q�WKH�UHYLHZ�SHULRG��&DUQLYDO�DFFRXQWHG�IRU�WKH�PRVW�RQOLQH�GLVFXVVLRQV�HYHU\�
ZHHN��H[FHSW�IRU�RQH�ZHHN�LQ�-XQH��ZKHUH�'LVQH\�&UXLVH�/LQHV�VXUSDVVHG�WKHP��0RVW�
RQOLQH�FUXLVH�GLVFXVVLRQV�DUH�SHRSOH�VKDULQJ�WKHLU�VSHFL¿F�FUXLVH�H[SHULHQFHV��2I�WKHVH�
PHQWLRQV��&DUQLYDO�DFFRXQWV�IRU�DERXW�����DQG�DERXW�����RI�WKHP�DUH�SHRSOH�VKDULQJ�
SRVLWLYH�&DUQLYDO�H[SHULHQFHV��2I�WKH�FUXLVH�OLQHV�UHYLHZHG��&DUQLYDO�ZDV�WKH�¿UVW�WR�
RSHQ�D�)DFHERRN�DFFRXQW�DQG�DOVR�KDV�WKH�KLJKHVW�QXPEHU�RI�OLNHV�RQ�WKHLU�SDJH��&DUQL�
YDO�RSHQHG�D�7ZLWWHU�DFFRXQW�LQ�������DQG�PRUH�UHFHQWO\��RSHQHG�D�&DUQLYDO�35�7ZLWWHU�
DFFRXQW�LQ�RUGHU�WR�SURYLGH�WKHLU�FXVWRPHUV�ZLWK�LPSRUWDQW�XSGDWHV��OLNH�VDIHW\�LVVXHV�
ZLWK�VKLSV�

Competitors Social Media
Royal Caribbean International

,Q�0LQWHO¶V�UHYLHZ�SHULRG��5R\DO�&DULEEHDQ�KDG�WKH�VHFRQG�KLJKHVW�QXPEHU�RI�)DFH�
ERRNV�OLNHV��IROORZLQJ�&DUQLYDO��5R\DO�&DULEEHDQ�XVHV�WKHLU�)DFHERRN�WR�HQFRXUDJH�
SRWHQWLDO�FUXLVHUV�WR�JR�RQ�WULSV��DV�ZHOO�DV�XSGDWH�FUXLVHUV�RQ�DQ\�LVVXHV�RU�VDIHW\�
SUREOHPV�RFFXUULQJ�RQ�WKHLU�VKLSV��5R\DO�&DULEEHDQ�DOVR�XVHV�D�EORJ�FDOOHG�³6HD�
9LHZV�´�ZKLFK�LV�UXQ�E\�WKH�FRPSDQ\¶V�&(2�DQG�DOORZV�FXVWRPHUV�WR�DVN�GLUHFW�
TXHVWLRQV��KHOSLQJ�WR�FUHDWH�D�SHUVRQDO�FRPPXQLFDWLRQ�UHODWLRQVKLS�EHWZHHQ�WKH�
FRPSDQ\�DQG�WKH�FRQVXPHU�

Norwegian Cruise Line
7KRXJK�1RUZHJLDQ�&UXLVH�/LQHV�KDG�WKH�VHFRQG�ORZHVW�QXPEHU�RI�OLNHV�RQ�WKHLU�
)DFHERRN�SDJH�LQ�0LQWHO¶V�UHYLHZ�SHULRG��WKH\�ZHUH�WKH�¿UVW�FUXLVH�OLQH�WR�RSHQ�
,QVWDJUDP�DQG�3LQWHUHVW�DFFRXQWV��1RUZHJLDQ�SRVWV�DERXW�WKUHH�WLPHV�D�GD\�RQ�
WKHLU�VRFLDO�PHGLD�DFFRXQWV��XVXDOO\�RI�SLFWXUHV�WKDW�PD\�OHDG�VRPHRQH�WR�WDNH�D�
YDFDWLRQ��1RUZHJLDQ�KRVWHG�VHYHUDO�WZHHWXSV�DW�VHD��DOORZLQJ�IRU�WKHLU�FUXLVHU�WR�
FRQQHFW�DQG�QHWZRUN��%\�EULQJLQJ�WKHLU�GLJLWDO�PHGLD�RQERDUG�ZLWK�WKHP��1RUZH�
JLDQ�VKRZV�DQ�XQGHUVWDQGLQJ�RI�WKHLU�FXVWRPHUV�DQG�FUHDWHV�D�FRQVWDQW�VWUHDP�RI�
FRPPXQLFDWLRQ�ZLWK�WKHP�

,Q�0LQWHO¶V�UHYLHZ�SHULRG�IURP�6HSWHPEHU������WR�6HSWHPEHU�������&DUQLYDO�KDG�
WKH�KLJKHVW�QXPEHU�RI�RQOLQH�PHQWLRQV�RXW�RI������������&DUQLYDO�DOVR�KDG�WKH�KLJK�
HVW�VKDUH�RI�YRLFH�RQ�VRFLDO�PHGLD��DV�ZHOO�DV�WKH�KLJKHVW�.UHG�,QÀXHQFH�VFRUH��KRZ�
OLNHO\�D�SHUVRQ�LV�WR�DFW�RQ�D�FRPSDQ\¶V�SRVWV�DQG�VKDUH�WKHP�ZLWK�RWKHUV��
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&DUQLYDO�&UXLVH�
/LQHV

5R\DO�&DULEEHDQ

1RUZHJLDQ

7RWDO�1XPEHU�RI�
2QOLQH�0HQWLRQV

Share of 

9RLFH .UHG�,QÀXHQFH

��������� ��� ���

���������

���������

��

��

917

���

Major Stakeholders
Carnival Cruise Lines Company

$V�&DUQLYDO�LV�D�ODUJH�HPSOR\HU��WKH\�KDYH�URXJKO\�������VKRUH�VLGH�HPSOR\HHV�DQG�
�������VKLSSHG�HPSOR\HHV��,W�RSHUDWHV�YR\DJHV�DQG�VHQGV�HPSOR\HHV�RQ�VKLSV�UDQJ�
LQJ�IURP�WKUHH�WR�VL[WHHQ�GD\V�WR�VRPH�RI�WKH�PRVW�SRSXODU�&DULEEHDQ�GHVWLQDWLRQV�LQ�
WKH�ZRUOG��&DUQLYDO�SULGHV�LWVHOI�RQ�SURYLGLQJ�DQ�HQWHUWDLQLQJ�DQG�UHOD[LQJ�H[SHULHQFH�
IRU�DOO�JXHVWV�DQG�KDV�WHUPHG�LWVHOI�WKH�³)XQ�6KLSV�´�&DUQLYDO�&UXLVH�/LQHV�RSHUDWHV�
DSSUR[LPDWHO\�����RI�&DUQLYDO�&RUSRUDWLRQ¶V�WRWDOO\�SDVVHQJHU�FDSDFLW\�RI���������
FDELQV��DQG�VHUYHV�DSSUR[LPDWHO\�IRXU�PLOOLRQ�JXHVWV�DQQXDOO\�������2YHUDOO��WKH�FUXLVH�
LQGXVWU\�KDV�VKRZQ�JURZWK�ZLWK�DQ�DQQXDO�UDWH�RI����IURP�WKH�\HDUV�VSDQQLQJ�IURP�
�����������,Q�DGGLWLRQ��WKHUH�DUH�WZR�XSFRPLQJ�VKLSV�LQ�WKH�ZRUNV�IRU�&DUQLYDO��7KH\�
ZLOO�GHEXW�WKH�&DUQLYDO�9LVWD�LQ������DQG�D�VHFRQG�YHVVHO�LQ������������,QYHVWRUV�DGG�DQ�
H[WUD�VWDNH�LQ�WKH�FRPSDQ\�DV�&DUQLYDO�LV�SXEOLFO\�WUDGHG�RQ�WKH�1HZ�<RUN�6WRFN�([�
FKDQJH�DQG�WKH�/RQGRQ�6WRFN�([FKDQJH�ZLWK�D�SULFH�RI�����SHU�VKDUH������
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Destination Stakeholders
&DULEEHDQ�GHVWLQDWLRQV�DUH�WKH�PRVW�FRPPRQ�SRUWV�RI�FDOO�IRU�&DUQLYDO�&UXLVH�OLQHV��
$FFRUGLQJ�WR�0LQWHO��DERXW�IRXU�LQ����UHVSRQGHQWV�ZKR�KDYH�FUXLVHG�LQ�WKH�SDVW�WKUHH�
\HDUV�VD\�WKH\�KDYH�YLVLWHG�WKH�&DULEEHDQ�RQ�WKHLU�PRVW�UHFHQW�FUXLVH���$FFRUGLQJ�WR�
0LQWHO��WKH�&DULEEHDQ�DFFRXQWV�IRU�RQH�WKLUG�RI�JOREDO�LWLQHUDULHV�DQG�FUXLVH�VKLS�GH�
SOR\PHQWV��&DUQLYDO�&UXLVH�OLQHV�DUH�WKH�PRVW�GRPLQDWH�FUXLVH�OLQHV�XVHG�DW������IRO�
ORZHG�E\�5R\DO�&DULEEHDQ�,QWHUQDWLRQDO�DW������7KH�GHVWLQDWLRQ�RI�FUXLVH�VKLSV�SOD\V�
D�ODUJH�SDUW�LQ�WKH�WRXULVP�HFRQRP\��0LQWHO�IRXQG�SDVW�FUXLVHUV�DUH�PRUH�OLNHO\�WR�EH�
IXWXUH�FUXLVHUV��DQG�UHVSRQGHQWV�ZKR�KDYH�WDNHQ�D�FUXLVH�VKLS�YDFDWLRQ�ZLWKLQ�WKH�SDVW�
¿YH�\HDUV�DUH�PRUH�OLNHO\�WR�GR�LW�DJDLQ��WKHUHIRUH�SOD\LQJ�D�ODUJH�UROH�LQ�WKH�FRXQWU\¶V�
WRXULVW�FDSLWDO��)LQDOO\��0LQWHO�IRXQG�FUXLVHUV�ZLWK�KRXVHKROG�HDUQLQJV�RI�DW�OHDVW�����.�
DUH�PRVW�OLNHO\�WR�YLVLW�WKH�&DULEEHDQ�GXULQJ�WKHLU�PRVW�UHFHQW�YDFDWLRQ�EULQJLQJ�LQ�
ODUJH�DPRXQWV�RI�WRXULVW�GROODUV��

Travel Agents
7UDYHO�DJHQWV�KDYH�EHHQ�WKH�EHGURFN�RI�FUXLVH�VDOHV�EHFDXVH�RI�WKH�QXPHURXV�RSWLRQV�
FUXLVHUV�KDYH�LQ�UHJDUGV�WR�DPHQLWLHV�DQG�GHDOV��0LQWHO�IRXQG�WKDW�FUXLVHUV�DUH�HTXDOO\�
DV�OLNHO\�WR�KDYH�ERRNHG�WKHLU�FUXLVH�GLUHFW�ZLWK�D�WUDYHO�DJHQW�������DV�WKH\�DUH�ZLWK�
D�FUXLVH�OLQH��$ERXW�KDOI�RI�WKRVH�ZKR�ERRNHG�ZLWK�WUDYHO�DJHQWV�DOUHDG\�KDG�LQ�PLQG�
WKH�FUXLVH�WKH\�ZDQWHG�WR�JR�RQ��������DQG�D�VOLJKWO\�VPDOOHU�VKDUH�ORRNHG�WR�WKH�WUDYHO�
DJHQW�IRU�UHFRPPHQGDWLRQV���������$FFRUGLQJ�WR�0LQWHO��VRPH�FUXLVH�OLQHV�KDYH�R̆HUHG�
VDOHV�LQFHQWLYHV�WR�DJHQWV�DQG�PDQ\�UHFRPPHQGHG�WKHVH�WR�WKHLU�FOLHQWV�IRU�WKH�SHU�
VRQDO�EHQH¿WV�WKH\�FRXOG�UHFHLYH��0LQWHO�VXJJHVWV�WKDW�DJHQWV�ZLOO�FRQWLQXH�WR�EH�XVHG�
DW�WKH�KLJKHU�HQG�RI�WKH�WUDYHO�VSHFWUXP�ZKLOH�PLG�OHYHO�FUXLVHUV�ZLOO�WDNH�RQ�WKH�WDVN�
RI�UHVHDUFKLQJ�DQG�ERRNLQJ�FUXLVHV�RQOLQH�WKHPVHOYHV��/DVWO\��0LQWHO�IRXQG�WKDW�SHRSOH�
DUH�PRUH�OLNHO\�WR�JR�RQ�FUXLVHV�LI�WKH\�ZHUH�WR�JHW�RQOLQH�FUXLVH�SURPRWLRQV�

SWOT Analysis
6WUHQJWKV :HDNQHVVHV

2SSRUWXQLWLHV Threats

��+LJK�EUDQG�DZDUHQHVV
��0DUNHW�VKDUH�RI�LQGXVWU\
��&RVW�LQ�FRPSDULVRQ�WR�NH\�FRPSHWLWRUV

��3RRU�FXVWRPHU�FRPPXQLFDWLRQ
��6DIHW\��FXVWRPHU�FRQFHUQV�EDVHG�RQ�SUHYLRXV�VKLS�
malfunctions

��3DUW\�FUXLVH�LPDJH�ZLWK�FRQVXPHUV

��5LVH�LQ�PXOWLJHQHUDWLRQDO�ERRNLQJ�IRU�
FUXLVH�LQGXVWU\
��5HDVVRFLDWLQJ�WKH�&(2¶V�LPDJH�DQG�UHSX�
WDWLRQ�ZLWK�WKH�FRQVXPHU�EDVH

��'HWHULRUDWLRQ�RI�FUXLVH�LQGXVWU\�LPDJH
��&RPSHWLWRU¶V�UHODWLRQVKLSV�ZLWK�FXVWRPHUV
��9DFDWLRQV��GHSHQGHQW�RQ�VWDWXV�RI�HFRQRP\
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Key Issues & Implications
���:LWK�WKH�ULVH�LQ�SRSXODWLRQ�DJHV�����DV�WKH�%DE\�%RRPHU�JHQHUDWLRQ�DJHV��WKH�FUXLVH�
LQGXVWU\�ZLOO�VHH�D�ULVH�LQ�WKH�WDUJHW�DJH�JURXS��+RZHYHU��&DUQLYDO�KDV�WKH�ORZHVW�LQGH[�
UDWLQJ�FRPSDUHG�WR�WKHLU�PDMRU�FRPSHWLWRUV�
� &DUQLYDO�,QGH[�5DWLQJ�$JHV��������
� 5R\DO�&DULEEHDQ�,QGH[�5DWLQJ�$JHV���������
� 1RUZHJLDQ�,QGH[�5DWLQJ�$JHV���������
,PSOLFDWLRQ��:KLOH�D�ODUJH�VHJPHQW�RI�&DUQLYDO¶V�FXVWRPHUV�DUH�LQ�WKH�WDUJHW�DJH�JURXS��
LW�PXVW�ZRUN�WR�RXWSDFH�FRPSHWLWRUV�WKURXJK�VSHFL¿F�DQG�WDUJHWHG�DGYHUWLVLQJ�

���&DUQLYDO¶V�FXUUHQW�DG�FDPSDLJQ�DQG�VORJDQ�LV�WRR�EURDG�WR�UHVRQDWH�ZLWK�WKH�WDUJHW�
PDUNHW�H̆HFWLYHO\��UHVXOWLQJ�LQ�D�ORZ�UHFDOO�OHYHO�ZKHQ�FRQVXPHUV�SLFN�D�FUXLVH�FRPSD�
Q\�WR�WUDYHO�ZLWK�
,PSOLFDWLRQ��7KURXJK�D�QHZ�FUHDWLYH�FDPSDLJQ�DQG�D�QHZ�VORJDQ��SRWHQWLDO�FRQVXPHUV�
FDQ�¿QG�PRUH�UHOLDELOLW\�ZLWKLQ�WKH�FRPSDQ\�

���:KLOH�&DUQLYDO�LV�PXFK�PRUH�D̆RUGDEOH�WKDQ�FRPSHWLWRUV��WKH�EUDQG�GRHV�QRW�GR�D�
JRRG�MRE�RI�UHLWHUDWLQJ�WKH�YDOXH�RI�WKHLU�FUXLVHV�DW�VXFK�D�FRVW�ḢFLHQW�SULFH�IRU�SDVVHQ�
JHUV�RI�DOO�EDFNJURXQGV�
,PSOLFDWLRQ��7KURXJK�SRWHQWLDO�QHZ�SDUWQHUVKLSV�DQG�D�WDUJHWHG�DG�FDPSDLJQ��&DUQL�
YDO�FDQ�ZRUN�WR�EXLOG�D�FRPSDQ\�LPDJH�DV�WKH�KLJKHVW�YDOXH�DPRQJ�FRPSHWLWRUV�LQ�WKH�
FUXLVH�LQGXVWU\�
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Campaign Strategy
Annamaria Grinis | Account Director
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Objectives
7KH�XOWLPDWH�REMHFWLYH�RI�RXU�FDPSDLJQ�VWUDWHJ\�LV�WR�LPSURYH�FXUUHQW�SHUFHSWLRQV�RI�
&DUQLYDO�&UXLVH�/LQHV�E\�FXOWLYDWLQJ�RXU�WDUJHW�PDUNHWV¶�DVVRFLDWLRQV�ZLWK�WKH�EUDQG��
$V�LGHQWL¿HG�LQ�RXU�VLWXDWLRQ�DQDO\VLV��&DUQLYDO�LV�SHUFHLYHG�DV�EHLQJ�OHVV�OX[XULRXV�DQG�
XQVDIH�WKDQ�RWKHU�FUXLVH�OLQHV��%\�WDNLQJ�&DUQLYDO¶V�H[LVWLQJ�LGHD�RI�³IXQ´�DQG�HODERUDW�
LQJ�RQ�WKH�HQGOHVV�RSWLRQV�WKDW�LW�R̆HUV�WR�SHRSOH�RI�DOO�DJHV��ZH�ZLOO�EH�DEOH�WR�FUHDWH�
D�PRUH�SRVLWLYH�DVVRFLDWLRQ��,QVWHDG�RI�UHSRVLWLRQLQJ��WKH�FDPSDLJQ�ZLOO�GLYHUVLI\�ZKDW�
³IXQ´�PHDQV�WR�HDFK�JXHVW�RQ�WKH�VKLS��7KLV�XQLTXH�FUXLVLQJ�H[SHULHQFH�FDQ�D̆RUG�HY�
HU\�SDVVHQJHU�ZLWK�D�YDFDWLRQ�WKDW�LV�VROHO\�WKHLU�RZQ��ZKLOH�EHLQJ�VXUURXQGHG�E\�WKHLU�
IDPLO\�RU�IULHQGV��1RW�RQO\�ZLOO�WKH�NLGV�EH�KDYLQJ�IXQ��EXW�WKH�LQWHUJHQHUDWLRQDO�FRP�
SRQHQW�ZLOO�SOD\�D�ODUJH�UROH�LQ�EHLQJ�D�VKLS�IRU�DOO�DJHV��7KLV�FRQFHSW�LV�GXDO�IROG��E\�
DVVRFLDWLQJ�WKH�EUDQG�DV�D�W\SH�RI�YHUVDWLOH�IXQ�ZLWKLQ�LQWHUJHQHUDWLRQDO�IDPLOLHV�DQG�RU�
IULHQGV��ZH�PDNH�&DUQLYDO�D�WUDGLWLRQ�DQG�FUHDWH�EUDQG�OR\DOW\�

Consumer Target
Primary Target

*DU\�DQG�/LQGD�DUH�WKH�W\SLFDO�PLGGOH�FODVV�FRQVXPHUV��7KH\�GHULYH�WKH�JUHDWHVW�HQ�
MR\PHQW�RI�WKHLU�HDUQLQJV�E\�VSHQGLQJ�LW�RQ�WKHLU�IDPLO\�������7UHQGV�LQGLFDWH�WKH�ULVH�
RI�H[WHQGHG�IDPLO\�WUDYHO�DQG�PXOWLJHQHUDWLRQDO�ERRNLQJV�������7KLV�PHDQV�WKDW�*DU\�
DQG�/LQGD�DUH�PRUH�OLNHO\�WR�WDNH�FKDUJH�LQ�SODQQLQJ�D�ODUJH�IDPLO\�YDFDWLRQ��7KH\�KDYH�
ZRUNHG�KDUG�WR�HDUQ�WKHLU�PRQH\�DQG�DV�WKH\�JHW�ROGHU��WKH\�VHH�WKHLU�VDYLQJV�DV�DQ�RS�
SRUWXQLW\�WR�JLYH�WKHLU�FKLOGUHQ�JUDQGFKLOGUHQ�WKLQJV�WKH�ROGHU�JHQHUDWLRQ�GLG�QRW�KDYH�
ZKLOH�JURZLQJ�XS������

Finances

$JH�*HQGHU�����������\HDU�ROG�PDOHV�DQG�IHPDOHV

0DULWDO�6WDWXV�)DPLO\��0DUULHG�DQG�WUDYHOLQJ�ZLWK�WKHLU�FKLOGUHQ�DQG�JUDQG�
children

/RFDWLRQ��&HQWUDO�DQG�6RXWKHDVW�8QLWHG�6WDWHV

+RXVHKROG�,QFRPH�������������������

9DOXHV��7UDGLWLRQ��UHOLJLRQ�DQG�PDNLQJ�IDPLO\�D�SULRULW\

.H\�%HKDYLRUV��,QGXOJLQJ�WKHLU�FKLOGUHQ�DQG�JUDQGFKLOGUHQ�ZLWK�H[�
WUDYDJDQFHV
&KDUDFWHULVWLFV��3HUIHFWLRQLVWV��FRQVLGHU�WKHPVHOYHV�EURDG�PLQGHG��
ḢFLHQW�DQG�LQWHOOLJHQW
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Location
*HRJUDSKLFDOO\�*DU\�DQG�/LQGD�WHQG�WR�OLYH�LQ�WKH�0LGZHVW�DQG�6RXWK��7KH�ODWHU�RI�WKH�
WZR�LV�KLJKO\�EHQH¿FLDO�WR�&DUQLYDO�EHFDXVH�RI�WKH�HDVH�RI�DFFHVV�WR�SRUW�FLWLHV��/LYLQJ�
LQ�VXFK�FORVH�SUR[LPLW\�WR�WKHVH�SRUWV�LQFUHDVHV�WKH�FRQYHQLHQFH�RI�JHWWLQJ�WKH�IDPLO\�
WRJHWKHU�RQ�D�&DUQLYDO�&UXLVH�

 

7DUJHWHG�
Southern 

States

7DUJHWHG�$JH�*URXSV

50 - 54 55 - 59 60 - 65 65- 69

Florida

South Carolina

*HRUJLD

$ODEDPD

/RXLVLDQD

88

104

108

71

75

109

135

75

136

82

95

27

109

128

146

144

137

164

97

136

Interests & Hobbies
*DU\�DQG�/LQGD�HQMR\�GRLQJ�WKLQJV�OLNH�VKRSSLQJ�DQG�FRRNLQJ�������,Q�IDFW��IRRG�LV�DQ�
LPSRUWDQW�DVSHFW�RI�WKHLU�OLYHV�DQG�WKH\�EHOLHYH�WKDW�WKH�NLWFKHQ�LV�WKH�PRVW�LPSRUWDQW�
URRP�LQ�WKHLU�KRPH��7KH\�OLVWHQ�WR�FRXQWU\�UDGLR�DQG�DUH�FRQVHUYDWLYH�LQ�WKHLU�YDOXHV��
WHQGLQJ�EH�KDELWXDO�SHRSOH��7KLV�PDNHV�WKHP�H[FHHGLQJO\�OR\DO�FRQVXPHUV��FRQWLQXDOO\�
UHWXUQLQJ�WR�EUDQGV�WKH\�DUH�IDPLOLDU�ZLWK�

[Data from Simmons OneView]

27



Other Behaviors
:LWKLQ�WKHLU�IDPLOLHV��WKH\�DUH�SXVK�RYHUV�ZKHQ�LW�FRPHV�WR�WKHLU�FKLOGUHQ�DQG�JUDQG�
FKLOGUHQ��������7KH\�DUH�SDUW�RI�WKH�EDE\�ERRPHU�JHQHUDWLRQ��ZKHUH�KDUG�ZRUN�HTXDOV�
UHZDUG�DQG�ZKHUH�WKH�$PHULFDQ�'UHDP�VWLOO�KROGV�WUXH��3RVLWLYH�H[SHULHQFHV�FUHDWH�OR\�
DOW\�DQG�WKH\�VWULYH�IRU�YDOXH�������:H�ZDQW�WR�PDNH�&DUQLYDO�&UXLVH�/LQHV�WKHLU�UHODWLYH�
WKDW�DOZD\V�KROGV�WKH�IDPLO\�UHXQLRQ��RQH�*DU\�DQG�/LQGD�WDNH�HYHU\RQH�WR�JR�VHH��UHDV�
VXUHG�LQ�WKH�IDFW�WKDW�WKH\�DOO�ZLOO�KDYH�D�IXQ�H[SHULHQFH�

Secondary Target
-RKQ�DQG�.DUHQ�DUH�RXU�VHFRQG�JURXS�RI�WDUJHW�FRQVXPHUV�DQG�WKH\�YDU\�VOLJKWO\�IURP�
RXU�¿UVW�JURXS��DOO�GDWD�WDNHQ�IURP�6LPPRQV�2QH9LHZ���

$JH�*HQGHU����������\HDU�ROG�PDOHV�DQG�IHPDOHV

0DULWDO�6WDWXV�)DPLO\��0DUULHG�DQG�WUDYHOLQJ�ZLWK�DGXOW�IULHQGV

/RFDWLRQ��1RUWKHDVW�DQG�3DFL¿F�8QLWHG�6WDWHV

+RXVHKROG�,QFRPH��������������������

9DOXHV��+DUG�ZRUN��JHWWLQJ�WR�WKH�WRS�RI�WKHLU�FDUHHU�DQG�OHDUQLQJ�QHZ�WKLQJV

.H\�%HKDYLRUV��-RLQLQJ�EXVLQHVVHV��FRXQWU\�FOXEV�DQG�DUW�DVVRFLDWLRQV��
VHHN�ZRUN�UHFRJQLWLRQ�DQG�JURXS�DFFHSWDQFH��EHLQJ�SK\VLFDOO\�DFWLYH�
DQG�H[SRVHG�WR�QHZ�H[SHULHQFHV

&KDUDFWHULVWLFV��3HUIHFWLRQLVWV��FRQVLGHU�WKHPVHOYHV�EURDG�PLQGHG��
ḢFLHQW�DQG�LQWHOOLJHQW

Interests & Hobbies
7KLV�FRXSOH�LV�PXFK�PRUH�RSHQ�WR�WKH�ZRUOG��DQG�¿QG�WKHPVHOYHV�WR�EH�PRUH�FUHDWLYH�
LQGLYLGXDOV��7KH\�DUH�LQWHUHVWHG�LQ�LQWHUQDWLRQDO�DQG�GRPHVWLF�D̆DLUV��DQG�DOVR�FRQVLGHU�
WKHPVHOYHV�WR�EH�PXFK�PRUH�NQRZOHGJHDEOH�LQ�WKH�¿QH�DUWV��������-RKQ�DQG�.DUHQ�HQMR\�
OLVWHQLQJ�WR�QHZV�UDGLR�VWDWLRQV�RQ�WKHLU�GULYHV�WR�ZRUN��7KH\�DOVR�GR�QRW�SODFH�YDOXH�RQ�
WKHLU�IDLWK�DQG�UHOLJLRQ�QHDUO\�DV�PXFK�DV�*DU\�DQG�/LQGD��7KH\�FDUH�PXFK�PRUH�DERXW�
WKLQJV�OLNH�HQYLURQPHQWDO�SURWHFWLRQ�DQG�PRUH�OLEHUDO�FDXVHV�OLNH�WKH�OHJDOL]DWLRQ�RI�
PDULMXDQD������
More Money, More Experiences
-RKQ�DQG�.DUHQ�GL̆HU�IURP�RXU�SULPDU\�WDUJHW�FRQVXPHUV�LQ�WKDW�WKH\�HQMR\�LQGXOJLQJ�
WKHPVHOYHV�PXFK�PRUH�WKDQ�IDPLO\��1RW�KDYLQJ�JUDQGFKLOGUHQ�DQG�FKLOGUHQ�KDV�SURYLG�
HG�WKHP�ZLWK�PRUH�WLPH�WR�IRFXV�RQ�WKHPVHOYHV�DQG�RQH�DQRWKHU�DV�ZHOO�DV�WKHLU�ZRUN��
7KH\�DUH�YHU\�FDUHHU�GULYHQ��IRFXVLQJ�RQ�PDNLQJ�DV�PXFK�PRQH\�DV�SRVVLEOH�DQG�ULVLQJ�
WR�WKH�WRS�RI�WKHLU�UHVSHFWLYH�FDUHHU�¿HOGV�������&DUQLYDO�JLYHV�-RKQ�DQG�.DUHQ�WKH�RS�
SRUWXQLW\�WR�JHW�DZD\�IURP�WKH�EXVLQHVV�ZRUOG�DQG�WRZDUGV�H[FLWLQJ�IRUHLJQ�DGYHQWXUHV�
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Our Key Insights
2XU�DJHQF\�KDV�FRQGXFWHG�VHYHUDO�LQWHUYLHZV�ZLWK�LQGLYLGXDOV�ZLWKLQ�RXU�WDUJHW�PDU�
NHWV�DV�ZHOO�DV�LQ�GHSWK�6LPPRQV�UHVHDUFK��2XU�LQYHVWLJDWLRQV�KDYH�OHIW�XV�ZLWK�FHUWDLQ�
YDOXDEOH�LQVLJKWV�WKDW�DOORZV�XV�WR�EHWWHU�WKH�FRPPXQLFDWLRQV�EHWZHHQ�WKH�WDUJHWV�DQG�
&DUQLYDO�

Strategies
Competitive Advantage
&DUQLYDO�&UXLVH�OLQHV�KDV�KLJK�QDPH�UHFRJQLWLRQ�DQG�LV�LQFUHDVLQJO\�DFFHVVLEOH�WR�SHR�
SOH�RI�DOO�DJHV��WZR�DVSHFWV�LPPHGLDWHO\�VHWWLQJ�XV�DSDUW�IURP�FRPSHWLWRUV��&UXLVHV�OLNH�
'LVQH\��YHU\�FKLOG�IRFXVHG��DQG�FUXLVHV�OLNH�3ULQFHVV�&UXLVH�OLQHV��DUH�RIWHQ�IRFXVHG�
RQ�DGXOWV��VSHFL¿FDOO\�FRXSOHV��&DUQLYDO¶V�ODUJH�DUUD\�RI�RQ�ERDUG�DFWLYLWLHV�DQG�GLQLQJ�
FKRLFHV�PDNHV�WUDYHO�ZLWK�IDPLO\�RI�DOO�DJHV�PXFK�PRUH�GRDEOH�WKDQ�RWKHU�FUXLVH�OLQHV��
&RQVXPHUV�VHH�&DUQLYDO�DV�WKH�³IXQ´�RU�³SDUW\´�FUXLVH��RXU�FDPSDLJQ�SODQV�WR�XVH�WKLV�WR�
RXU�DGYDQWDJH�E\�H[SDQGLQJ�LW�WR�HQFRPSDVV�JUDQGSDUHQWV�DQG�SDUHQWV��:LWK�IHDWXUHV�
DQG�DPHQLWLHV�WKDW�EULQJ�WKH�RXWGRRUV�WR�FUXLVH�JRHUV��NLG�IULHQGO\�,0$;�WKHDWHUV��DQG�
FXLVLQH�FUDIWHG�IRU�HYHQ�WKH�SLFNLHVW�HDWHU��WKHUH�PRUH�RSWLRQV�WR�SOD\��UHOD[�DQG�KDYH�
IXQ�PHDQLQJ�HDFK�SHUVRQ�ZLOO�¿QG�VDWLVIDFWLRQ�RQ�WKHLU�&DUQLYDO�FUXLVH��7KLV�IXUWKHU�DS�
SHDOV�WR�D�ZLGH�UDQJH�RI�DJH�JURXSV��ZKLOH�UHPDLQLQJ�LQWHUJHQHUDWLRQDO�IDPLO\�RULHQWHG�

7KH�QXPEHU�RI�SHRSOH�����ZKR�SODQ�DQG�JR�RQ�FUXLVHV�ZLOO�LQFUHDVH�E\����PLOOLRQ�
E\�������7KLV�ZLOO�GULYH�H[WHQGHG�IDPLO\�YDFDWLRQV�

3HRSOH�WKLQN�&DUQLYDO�LV�WKH�³SDUW\´�DQG�³ORZ�FRVW´�FUXLVH�OLQH�

%RWK�RXU�WDUJHWV�DUH�EDE\�ERRPHUV�DQG�WKHUHIRUH�KDYH�LPPHQVH�OR\DOW\�WR�NQRZQ�
EUDQGV�DQG�SRVLWLYH�H[SHULHQFHV�ZLWK�WKRVH�EUDQGV��7KH\�EHOLHYH�LQ�KDUG�ZRUN�DQG�
SXW�UHVSRQVLELOLW\�RQ�WKHPVHOYHV�WR�SURYLGH�IRU�RWKHUV��

2XU�SULPDU\�DQG�VHFRQGDU\�FRQVXPHUV�ZLOO�VSHQG�H[WUD�PRQH\�LI�LW�PHDQV�KLJKHU�
TXDOLW\��*HWWLQJ�D�JRRG�GHDO�LV�VHHQ�DV�DQ�DFFRPSOLVKPHQW��EXW�WKH\�DUH�ZDU\�RI�
DQ\WKLQJ�WKDW�FRPHV�R̆�DV�³FKHDS�´�

*DU\�DQG�/LQGD�GHULYH�WKH�JUHDWHVW�HQMR\PHQW�RI�WKH�LQFRPH�E\�VSHQGLQJ�RQ�WKHLU�
IDPLO\��-RKQ�DQG�.DUHQ�¿QG�WKHPVHOYHV�FRQVXPHG�ZLWK�WKHLU�FDUHHUV��7KH�PRQH\�
WKH\�HDUQ�LV�D�VLJQ�RI�KDUG�ZRUN�DQG�VSHQGLQJ�WKDW�PRQH\�LV�HTXDWHG�WR�UHZDUGLQJ�
WKHPVHOYHV��
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How Carnival Will Stand Out
7KLV�FDPSDLJQ�ZLOO�IRFXV�RQ�WKH�SHUVRQDOL]DWLRQ�&DUQLYDO�R̆HUV�WR�JXHVWV�RI�DOO�DJHV��
,QVWHDG�RI�MXVW�FRQFHQWUDWLQJ�RQ�WKH�RYHUDUFKLQJ�LGHD�RI�IXQ��ZH�ZLOO�VKRZ�VSHFL¿F�YHU�
VLRQV�RI�IXQ�DQG�KRZ�SHRSOH�FDQ�GH¿QH�WKHLU�RZQ�IXQ��7KLV�GL̆HUHQWLDWHV�&DUQLYDO�IURP�
RWKHU�EUDQGV�EHFDXVH�LW�VKRZV�KRZ�&DUQLYDO�FDQ�EH�WKH�³IXQ�IRU�DOO´�VKLSV��%\�DSSHDOLQJ�
DJDLQ�WR�WKH�LQWHUJHQHUDWLRQDO�SHUVSHFWLYH��LQWHJUDWLRQ�DFURVV�FURVV�PDUNHWV�ZLOO�RFFXU��
:H�SODQ�RQ�XVLQJ�WKHVH�OHDGV�WR�IXUWKHU�HQGHDYRU�GLVWLQJXLVKLQJ�&DUQLYDO�ZLWKLQ�WKH�
PDUNHW��,W�LV�D�YDFDWLRQ�IRU�HYHU\RQH�²�IURP�JUDQGPD�WR�¿YH�\HDU�ROG�$OH[��:H�SODQ�RQ�
FDSLWDOL]LQJ�RQ�RXU�DOUHDG\�ZHOO��NQRZQ�QDPH�WR�LQVWLOO�WKH�LGHD�WKDW�D�&DUQLYDO�YDFDWLRQ�
LV�WKH�EHVW�ZD\�WR�HQVXUH�HYHU\�JXHVW�KDV�D�IXQ�H[SHULHQFH�

Unique Selling Proposition
2XU�XQLTXH�VHOOLQJ�SURSRVLWLRQ�LV�WR�FRPELQH�RXU�WDUJHWV¶�QHHG�RI�WUDGLWLRQ�ZLWK�WKH�
HQGOHVV�SHUVRQDOL]DWLRQ�WKDW�FRPHV�ZLWK�D�&DUQLYDO�FUXLVH��7KH�PDLQ�LGHD�LV�WKDW�&DUQL�
YDO�GRHV�QRW�SURYLGH�RQH�VLGHG�IXQ��EXW�D�PXOWL�IDFHWHG�H[SHULHQFH�WR�DOO�JXHVWV��JLYLQJ�
WKHP�WKH�SRZHU�WR�PDNH�WKHLU�YDFDWLRQ�XQLTXH��:KHWKHU�LW¶V�ZLWK�IDPLO\�RU�IULHQGV��&DU�
QLYDO�LV�DEOH�WR�SURYLGH�DQ�DSSURSULDWH�VHWWLQJ�IRU�HYHU\�JHWDZD\��7KLV��LQ�FRPELQDWLRQ�
ZLWK�RXU�WDUJHWV¶�H[WUHPH�OR\DOW\�DQG�KDELWXDO�WHQGHQFLHV��SXWV�WKH�EUDQG�LQ�D�JUHDW�SR�
VLWLRQ�WR�EHFRPH�D�WUDGLWLRQ�ZLWKLQ�RXU�WDUJHW�PDUNHW¶V�OLYHV��,Q�UHJDUGV�WR�WKH�SULPDU\�
PDUNHW��RXU�VKLSV�KDYH�DQ�DEXQGDQFH�RI�FKLOGUHQ¶V�DFWLYLWLHV�WR�SUHRFFXS\�WKHLU�WLPH��VR�
WKDW�WKH�DGXOWV�FDQ�GR�WKLQJV�WKH\�HQMR\��7KH�VHFRQGDU\�PDUNHW�FDQ�UHYHO�LQ�FKRRVLQJ�D�
YDULHW\�RI�RQERDUG�RSWLRQV�WKDW�¿W�WKHLU�OLNLQJ��KDYLQJ�WKH�RSSRUWXQLW\�WR�EUHDN�R̆�LQGL�
YLGXDOO\�RU�EH�WRJHWKHU��7KLV�DELOLW\�WR�SHUVRQDOL]H�DQG�KDYH�YDULHW\�ZLOO�DSSHDO�HVSHFLDO�
O\�WR�RXU�SULPDU\�WDUJHWV�EHFDXVH�LW�ZLOO�DOORZ�IRU�PRUH�LQWHUJHQHUDWLRQDO�WUDYHO�

Positioning
&DUQLYDO�LV�FXUUHQWO\�SRVLWLRQHG�ZLWKLQ�WKH�PDUNHW�DV�WKH�³IXQ�VKLSV�´�:H�GR�QRW�SODQ�WR�
UHSRVLWLRQ�DV�LW�ZRXOG�GHWHU�IURP�WKH�DOUHDG\�ZHOO�UHFRJQL]HG�EUDQG�LPDJH��,QVWHDG��ZH�
ZDQW�WR�GLYHUVLI\�WKH�PHDQLQJ�RI�IXQ��7KH�ZRUG�IXQ�FDQ�KDYH�VR�PDQ\�GH¿QLWLRQV�DQG�LQ�
RXU�LQGHSHQGHQW�UHVHDUFK�ZH�IRXQG�WKDW�HYHU\�LQGLYLGXDO�KDG�WKHLU�RZQ�XQLTXH�LGHD�RI�
ZKDW�IXQ�ZDV��8VLQJ�WKLV�LQVLJKW��RXU�FDPSDLJQ�ZLOO�KLJKOLJKW�&DUQLYDO¶V�DOO�HQFRPSDVV�
LQJ�DWWULEXWHV�E\�WDUJHWLQJ�JXHVW¶V�VSHFL¿F�LGHDV�RI�IXQ��7KH�³0DNH�LW�<RXUV´�FDPSDLJQ�
LQVLQXDWHV�KLJK�OHYHOV�RI�SHUVRQDOL]DWLRQ�ZKLOH�DSSHDOLQJ�WR�RXU�WDUJHW¶V�VHQVH�RI�KDUG�
ZRUN�DQG�DFFRPSOLVKPHQW�
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Personality
&RQVXPHU�SHUFHSWLRQV�RI�&DUQLYDO¶V�EUDQG�SHUVRQDOLW\�DUH�LQH[WULFDEO\�OLQNHG�WR�LWV�
DJH�ROG�³IXQ´�SRVLWLRQLQJ��7KH�EUDQG�LV�VHHQ�DV�DQ�LQH[SHQVLYH�ODUJH�SDUW\��7KLV�KDV�OHG�
WR�SRRU�DVVRFLDWLRQ�RI�WKH�EUDQG�DV�RXU�WZR�EDE\�ERRPHU�WDUJHW�PDUNHWV�GR�QRW�ZDQW�
ZKDW�LV�FRQVLGHUHG�D�³EDUJDLQ�FUXLVH�´�EXW�ZRXOG�UDWKHU�VSHQG�PRUH�PRQH\�LI�LW�PHDQW�D�
KLJKHU�YDOXH�������7KLV�FDPSDLJQ�SODQV�WR�DOWHU�WKH�SHUVRQDOLW\�WR�PLPH�ERWK�RXU�WDUJHW�
PDUNHWV��&DUQLYDO�LV�D�WUDGLWLRQ�ZKLOH�DW�WKH�VDPH�WLPH�EHLQJ�YHUVDWLOH��,W�LV�SDUW�RI�WKH�
IDPLO\��LW�LV�D�EHVW�IULHQG�DQG�LW�LV�D�VHFRQG�KRPH�

Starting the Tradition
2XU�WDUJHW�PDUNHWV�KDYH�IXO¿OOLQJ�OLYHV��7KH\�HDFK�KDYH�D�XQLTXH�TXDOLW\�WKDW�FRQVXPHV�
WKHLU�UHJXODU�GD\��*DU\�DQG�/LQGD�ZRUU\�DERXW�PDNLQJ�LW�WR�WKHLU�JUDQGFKLOG¶V�VRFFHU�
JDPH�RU�ZKHQ�WKH\�ZLOO�VHH�WKHLU�H[WHQGHG�IDPLO\�DJDLQ��2Q�WKH�RWKHU�KDQG��-RKQ�DQG�
.DUHQ�DUH�FOLPEHUV��WKH\�EULQJ�ZRUN�KRPH�RQ�WKH�ZHHNHQGV�DQG�WDNH�EXVLQHVV�FDOOV�
GXULQJ�GLQQHU��%RWK�WKHVH�OLIHVW\OHV�UHTXLUH�D�URXWLQH�EUHDN�WR�UHFRQQHFW�ZLWK�ZKDW�HDFK�
WDUJHW�UHDOO\�FDUHV�DERXW��$�&DUQLYDO�&UXLVH�SURYLGHV�WKHP�ZLWK�WKH�H[SHULHQFHV�WKH\�
FUDYH�ZKLOH�QHYHU�UXQQLQJ�RXW�RI�RSWLRQV��,Q�RUGHU�WR�DFKLHYH�RXU�FDPSDLJQ¶V�REMHFWLYHV�
ZH�QHHG�WR�IRFXV�RQ�SURGXFW�SODFHPHQW�DQG�JHQHUDWLQJ�DQ�HPRWLRQDO�UHVSRQVH�

7KH�IRFXV�RI�RXU�FDPSDLJQ�ZLOO�EH�LQ�WKH�6RXWK�DQG�1RUWKHDVW�VWDWHV�%\�SXWWLQJ�D�
VWURQJ�HPSKDVLV�RQ�UHJLRQV�ZKHUH�WKH�WDUJHWV�OLYH��LQ�DGGLWLRQ�WR�VRPH�QDWLRQDO�
FDPSDLJQV��DOORZV�XV�WR�LQVHUW�&DUQLYDO�LQWR�WKH�GDLO\�URXWLQHV�RI�RXU�FRQVXPHUV��
)RU�H[DPSOH��*DU\�DQG�/LQGD�ZLOO�VHH�&DUQLYDO�SULQW�DGV�LQ�WKH�PDJD]LQHV�WKH\�
UHDG�DW�KRPH��ZKLOH�-RKQ�DQG�.DUHQ�ZLOO�VSRW�&DUQLYDO�ELOOERDUGV�RQ�WKHLU�GULYHV�
WR�ZRUN��

&DUQLYDO¶V�DGYHUWLVHPHQWV��ZKHWKHU�RQOLQH�RU�LQ�SULQW��ZLOO�DLP�DW�FUHDWLQJ�D�QRV�
WDOJLF�UHVSRQVH�LQ�RXU�DXGLHQFHV��:H�ZDQW�WR�OLQN�&DUQLYDO�DV�D�SODFH�WKH\�ORQJ�
IRU��HLWKHU�IRU�D�¿UVW�WLPH�RU�DV�D�KRPHFRPLQJ���*DU\�DQG�/LQGD�ZLOO�VHH�D�QHZ�
ZD\�WKH\�FDQ�LQGXOJH�WKHLU�IDPLO\��ZKLOH�-RKQ�DQG�.DUHQ�ZLOO�HQYLVLRQ�DQ�RSSRU�
WXQLW\�WR�VHH�WKH�ZRUOG�WKH\�RIWHQ�UHDG�DERXW�LQ�WKH�PRUQLQJV�EHIRUH�ZRUN��6LQFH�
ERWK�DUH�EDE\�ERRPHU�JHQHUDWLRQV�DQG�WKULYH�RQ�SRVLWLYH�H[SHULHQFHV�������ZH�
FDQ�FUHDWH�EUDQG�OR\DOW\�WKURXJK�WKH�DVVHUWLRQ�WKDW�&DUQLYDO�LV�DQ�RFFDVLRQ�IRU�
WUDGLWLRQ��
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Media Scope
Campaign Timing
3HRSOH�DUH�PRVW�OLNHO\�WR�JR�RQ�FUXLVHV�IURP�ODWH�-XQH�WR�$XJXVW��)HEUXDU\�WR�$SULO�DQG�
DURXQG�&KULVWPDV�WLPH��/RZ�VHDVRQV�IRU�FUXLVLQJ�WHQG�WR�EH�IURP�ODWH�$SULO�WR�0D\�
DQG�IURP�6HSWHPEHU�WR�HDUO\�-DQXDU\��,W�LV�UHFRPPHQGHG�WKDW�SHRSOH�ERRN�WKHLU�FUXLVH�
YDFDWLRQV�DERXW�����PRQWKV�LQ�DGYDQFH��)RU�H[DPSOH��WKRVH�WDNLQJ�D�VXPPHU�FUXLVH�
VKRXOG�ERRN�WKHLU�WULS�QR�ODWHU�WKDQ�-DQXDU\�RU�)HEUXDU\�������7KLV�FDPSDLJQ�ZLOO�XVH�
WKH�SXOVLQJ�WHFKQLTXH�ZLWK�KHDY\�DGYHUWLVLQJ�RFFXUULQJ�LQ�WKH�PRQWKV�WKDW�SHRSOH�DUH�
OLNHO\�WR�ERRN�D�FUXLVH��VXFK�DV�-DQXDU\��0D\��$XJXVW��6HSWHPEHU��1RYHPEHU�DQG�'H�
FHPEHU�
Daily/Weekly Timing
6LQFH�ERWK�RI�RXU�SULPDU\�DQG�VHFRQGDU\�WDUJHWV�DUH�RYHU����\HDUV�ROG��EURDGFDVW�DG�
YHUWLVLQJ�IRU�UDGLR�VKRXOG�EH�LQ�WKH�PRUQLQJ�RQ�ZHHNGD\V��ZKHUH�WHOHYLVLRQ�DGYHUWLVLQJ�
VKRXOG�EH�LQ�WKH�PRUQLQJ�DQG�WKH�HYHQLQJ�RQ�ERWK�ZHHNGD\V�DQG�ZHHNHQGV�

7KRVH�DJHV�����DUH�OLNHO\�WR�ZDWFK�WHOHYLVLRQ�DW�VRPH�SRLQW�EHWZHHQ���$0�DQG���
$0��HYHU\�GD\�RI�WKH�ZHHN
0RUH�WKDQ�KDOI�RI�WKRVH�DJHV��������ZDWFK�WHOHYLVLRQ�EHWZHHQ���30�DQG���30��
0RQGD\�WKURXJK�)ULGD\

7KRVH�DJHV�������DUH�OLNHO\�WR�OLVWHQ�WR�WKH�UDGLR�IRU�DQ�H[WHQGHG�SHULRG�RI�WLPH�
EHWZHHQ���$0�DQG����$0

Location
2XU�SULPDU\�WDUJHW�LV�JUDQGSDUHQWV�
DQG�SDUHQWV�ZKR�DUH�WUDYHOLQJ�ZLWK�
WKHLU�FKLOGUHQ�JUDQGFKLOGUHQ��$ERXW����
����RI�$PHULFDQV�DJH�����OLYH�LQ�WKH�
6RXWK��D�KLJKHU�SHUFHQWDJH�WKDQ�LQ�
DQ\�RWKHU�UHJLRQ�������0DQ\�&DUQLYDO�
Cruise ports are also located in cities 

LQ�WKH�6RXWKHUQ�SDUW�RI�WKH�8QLWHG�
6WDWHV��%HFDXVH�RI�WKH�SURPLQHQW�ROG�
HU�SRSXODWLRQ��DV�ZHOO�DV�WKH�QXPEHU�
RI�SRUWV��WKHUH�ZLOO�EH�VWURQJ�UHJLRQDO�
DGYHUWLVLQJ�LQ�WKH�VRXWK�
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Advertising in Southern Port Cities

Advertising in Southern Cities
Atlanta, Georgia

7KRVH�OLYLQJ�LQ�WKH�(DVW�&HQWUDO�SDUW�RI�WKH�8QLWHG�6WDWHV�DUH����PRUH�OLNHO\�WKDQ�WKH�
DYHUDJH�$PHULFDQ�WR�JR�RQ�D�&DUQLYDO�&UXLVH������&DUQLYDO�DOVR�KDV�D�SRUW�LQ�%DOWLPRUH��
0DU\ODQG�PDNLQJ�LW�PRUH�OLNHO\�WKDW�SHRSOH�LQ�WKLV�DUHD�ZLOO�JR�RQ�D�FUXLVH��2XU�VHFRQG�
DU\�WDUJHW�DOVR�WHQGV�WR�UHVLGH�RQ�WKH�HDVW�DQG�ZHVW�FRDVWV�RI�WKH�8QLWHG�6WDWHV��)RU�WKLV�
UHDVRQ��WKHUH�ZLOO�EH�UHJLRQDO�DGYHUWLVLQJ�IRFXVHG�LQ�WKH�UHODWLYHO\�ODUJH��PLGGOH�FODVV�
FLWLHV�LQ�WKH�HDVWHUQ�SDUW�RI�WKH�8QLWHG�6WDWHV��DV�ZHOO�DV�WKHLU�VXUURXQGLQJ�VXEXUEV�

Miami, Florida
Tampa, Florida
Fourt Lauderdale, Florida
Jacksonville, Florida
New Orleans, Louisiana
Charleston, South Carolina
Galveston, Texas

Advertising in Eastern Cities
Baltimore, Maryland

Pittsburgh, Pennsylvania

Boston, Massachusetts

Newark, New Jersey
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Media Allocation
7KH�PDMRULW\�RI�RXU�EXGJHW�ZLOO�EH�XVHG�IRU�WHOHYLVLRQ�DQG�SULQW�DGYHUWLVHPHQWV��7HOHYL�
VLRQ�DGV�ZLOO�EH�SODFHG�QDWLRQDOO\�LQ�RXU�KHDY\�DGYHUWLVLQJ�SHULRGV�DQG�PRUH�ORFDOO\�LQ�
VSHFL¿F�SRUW�FLWLHV�GXULQJ�RXU�R̆�SHULRGV��:H�ZLOO�IRFXV�PRUH�KHDYLO\�RQ�PDJD]LQHV��EXW�
RXU�FDPSDLJQ�ZLOO�IHDWXUH�VRPH�DGYHUWLVHPHQWV�LQ�ORFDO�QHZVSDSHUV�

7KH�UHVW�RI�WKH�EXGJHW�ZLOO�EH�VSOLW�XS�DPRQJ�UDGLR��RQOLQH�PRELOH�DQG�RXWGRRU�DGYHU�
WLVLQJ�
2XWGRRU�DGYHUWLVLQJ�ZLOO�DFFRXQW�IRU�D�OLWWOH�RYHU�RQH�KDOI�RI�WKH�UHPDLQLQJ�EXGJHW�EH�
FDXVH�ZH�ZLOO�SODFH�ELOOERDUGV�LQ�VHYHUDO�SURPLQHQW�FLWLHV�RQ�HDVW�FRDVW�DQG�LQ�WKH�VRXWK��
OLNH�1HZDUN�DQG�$WODQWD��5DGLR�ZLOO�DFFRXQW�IRU�D�VPDOO�IUDFWLRQ�RI�WKLV�UHPDLQLQJ�EXG�
JHW�EHFDXVH�LW�LV�D�UHODWLYHO\�OHVV�H[SHQVLYH�IRUP�RI�DGYHUWLVLQJ�

7KH�UHVW�RI�WKH�EXGJHW�ZLOO�EH�DOORFDWHG�WR�RQOLQH�PRELOH�EHFDXVH�LW�LV�D�VWURQJ�ZD\�WR�
UHDFK�WKH�VHFRQGDU\�PDUNHW�ZKR�LV�VOLJKWO\�\RXQJHU�WKDQ�WKH�SULPDU\�PDUNHW��7KLV�ZLOO�
OHDYH����PLOOLRQ�RI�RXU�EXGJHW�WR�EH�VDYHG�IRU�35�DQG�3URPRWLRQV��

%HORZ�DUH�URXJK�EXGJHW�DOORFDWLRQV�IRU�GL̆HUHQW�PHGLD�YHQXHV�

Media %XGJHW�$OORFDWLRQ

7HOHYLVLRQ

3ULQW��0DJD]LQHV�1HZVSDSHU�

2XWGRRU

5DGLR

2QOLQH�0RELOH

���0LOOLRQ

19 Million

��0LOOLRQ

��0LOOLRQ

��0LOOLRQ
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&DUQLYDO��DV�D�EUDQG��KDV�D�UHODWLYHO\�VWDEOH�SRVLWLRQ�LQ�WKH�PDUNHWSODFH��,Q�WHUPV�RI�WKH�
FUXLVH�PDUNHW��&DUQLYDO�LV�WKH�¿UVW�EUDQG�WKDW�FRPHV�WR�PLQG��7KDW�EHLQJ�VDLG��&DUQLYDO�
LV�DOVR�DVVRFLDWHG�ZLWK�DFFLGHQWV�DQG�VDIHW\�LVVXHV�

Creative Brief

Problem Solving
7KH�ELJJHVW�LVVXH�WKH�FDPSDLJQ�PXVW�WDFNOH�LV�WKH�QHJDWLYH�FRQQRWDWLRQV�WKDW�FRQVXP�
HUV�DVVRFLDWH�ZLWK�&DUQLYDO��7KH�PDLQ�REMHFWLYH�RI�WKH�FDPSDLJQ�LV�WR�LQFUHDVH�EUDQG�
OR\DOW\�DQG�UH��DVVRFLDWH�&DUQLYDO�ZLWK�D�PRUH�GLYHUVH�LGHD�RI�IXQ��:H�ZDQW�&DUQLYDO�WR�
EH�D�YDFDWLRQ�WKDW�WKH�ZKROH�IDPLO\�RU�IULHQG�JURXS�DJUHHV�RQ��

,Q�RXU�LQWHUYLHZV��WKH�¿UVW�WKLQJ�WKDW�FDPH�WR�PLQG�ZKHQ�PHQWLRQLQJ�&DUQLYDO�ZHUH�
WKHLU�SDVW�FULVLV��DOWKRXJK�WKRVH�LQFLGHQWV�ZRXOG�QRW�QHFHVVDULO\�GHWHU�WKHP�IURP�WDNLQJ�
D�&DUQLYDO�FUXLVH��7KHUHIRUH��ZH�DLP�WR�FUHDWH�QHZ�DVVRFLDWLRQV�IRU�WKH�&DUQLYDO�&UXLVH�
/LQH�

Main Idea
7KH�NH\�FRQFHSW�RI�WKH�FDPSDLJQ�LV�WR�IRFXV�RQ�SHUVRQDOL]DWLRQ�E\�GLYHUVLI\LQJ�WKH�LGHD�
RI�IXQ��3ULQW�DQG�GLJLWDO�PHGLD�WKDW�HPXODWHV�YLQWDJH�WUDYHO�SRVWHUV�ZLOO�LPSDUW�D�VHQVH�
RI�WUDGLWLRQ��:LWKLQ�HDFK�DGYHUWLVHPHQW��ZH�ZLOO�KLJKOLJKW�D�VSHFL¿F�FKDUDFWHULVWLF�WKDW�
RXU�WDUJHWV�FDQ�H[SHULHQFH�ZKLOH�RQ�&DUQLYDO��7KH�WDJOLQH��³PDNH�LW�\RXUV´�ZLOO�IXUWKHU�
HQFRXUDJH�D�FRQFHSW�RI�SHUVRQDOL]DWLRQ�WKDW�UHVRQDWHV�ZLWK�HDFK�WDUJHW�JURXS�
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*DU\�DQG�/LQGD��&DUQLYDO�R̆HUV�DQ�RSSRUWXQLW\�WR�EULQJ�JURXSV�RI�SHRSOH�WRJHWK�
HU�LQ�DQ�HQYLURQPHQW�WKDW�FDWHUV�WR�ERWK�WKH�LQGLYLGXDO�DQG�WKH�JURXS�DV�D�ZKROH��
7KHUH�LV�IXQ�IRU�DOO�DJHV�RQ�D�&DUQLYDO�FUXLVH�

-RKQ�DQG�.DUHQ��&DUQLYDO�LV�D�YDFDWLRQ�WKDW�ZLOO�KHOS�WKHP�WDNH�WKHLU�PLQGV�R̆�RI�
WKHLU�ZRUN�DQG�FDUHHUV�DQG�DOORZ�WKHP�WR�WUXO\�HQMR\�WKHPVHOYHV��

$IWHU�VHHLQJ�RXU�FDPSDLJQ�DQG�HPRWLRQDO�DSSHDOV��ZH�ZDQW�RXU�WDUJHWV�WR�WKLQN�RI�&DU�
QLYDO�DV�D�YDFDWLRQ�WKDW�EULQJV�SHRSOH�WRJHWKHU�DQG�FUHDWHV�D�QRVWDOJLF��WLPHOHVV�LGHD�RI�
IXQ��:H�ZDQW�SHRSOH�WR�VHH�&DUQLYDO�PRUH�DV�DQ�XQIRUJHWWDEOH�H[SHULHQFH�WKDW�ZLOO�PHHW�
WKH�QHHGV�RI�HDFK�LQGLYLGXDO�

Why Carnival Matters
7KH�WDUJHW�PDUNHWV�VKRXOG�
EHOLHYH�LQ�&DUQLYDO�EHFDXVH�
WKH\�KDYH�D�ORQJVWDQGLQJ�UHS�
XWDWLRQ�ZLWK�EHLQJ�D�IXQ�VKLS�
DQG�WKURXJK�RXU�FDPSDLJQ�
ZH�FDQ�H[WHQG�WKLV�LGHD�E\�
GLYHUVLI\LQJ�WKH�LGHD�RI�IXQ��
&DUQLYDO�FDWHUV�WR�HYHU\RQH¶V�
LGHD�RI�IXQ��WKXV�DOORZLQJ�
PXOWL�
JHQHUDWLRQDO�IDPLOLHV
�WR�HDFK�KDYH�WKHLU�RZQ�
XQLTXH�FUXLVH�H[SHULHQFH�
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Creative Plan
Lauren Bren | Creative Director
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Strategies

The Big Idea

Key Elements

7KH�ELJ�LGHD�IRU�RXU�FDPSDLJQ�LV�WR�GLYHUVLI\�WKH�LGHD�RI�³IXQ´�E\�GHSLFWLQJ�&DUQLYDO�
&UXLVHV�DV�D�YDFDWLRQ�WKDW�FDWHUV�WR�ERWK�WKH�LQGLYLGXDO�DQG�JURXS�DV�D�ZKROH��7KURXJK�D�
WZR�SURQJHG�FDPSDLJQ�WKDW�GLVSOD\V�WKH�YDULHW\�RI�H[SHULHQFHV�&DUQLYDO�R̆HUV��ZH�KRSH�
WR�VKRZ�RXU�WDUJHW�FRQVXPHUV�WKDW�WKHUH�LV�fun for all�RQ�D�&DUQLYDO�&UXLVH��:H�ORRNHG�
WR�WKH�SDVW�IRU�LQVSLUDWLRQ�DV�ZD\�WR�GHPRQVWUDWH�WKDW�&DUQLYDO�&UXLVHV�DUH�PRUH�WKDQ�
MXVW�D�YDFDWLRQ��WKH\�DUH�H[SHULHQFHV�WKDW�ZLOO�ODVW�D�OLIHWLPH��7KURXJK�WKH�HPRWLRQDO�DS�
SHDO�RI�RXU�FDPSDLJQ��ZH�KRSH�WR�UHEUDQG�&DUQLYDO¶V�LPDJH�DV�D�ORZ�FRVW�³SDUW\´�YDFD�
tion into a tradition�IRU�IDPLOLHV��IULHQGV�DQG�IXQ��

:KR�LV�RXU�WDUJHW�PDUNHW�DQG�ZKDW�GR�ZH�NQRZ�DERXW�WKHP"�:H�NQRZ�WKDW�WKH\�DUH�
ROGHU�FRXSOHV�ZKR�DUH�ORRNLQJ�IRU�D�YDFWLRQ�ZKHUH�WKH\�FDQ�VSHQG�WLPH�ZLWK�IDPLO\�RU�
ZLWK�DGXOW�IULHQGV��,Q�RUGHU�WR�FRQYH\�WKH�FRQFHSW�RI�³IXQ´�LQ�ZD\V�WKDW�UHVRQDWH�ZLWK�
WKLV�DJH�JURXS��$JHQF\�����GHYHORSHG�DQ�DGYHUWLVLQJ�FDPSDLJQ�WKDW�FRPSDUHV�PRGHUQ�
GD\�YDFDWLRQV�WR�WKRVH�RI�WKH�SDVW��7KURXJK�GLVWLQFWLYH�DQG�YLEUDQW�YLQWDJH�LQVSLUHG�
DGYHUWLVHPHQWV��ZH�KRSH�WR�SURYRNH�D�VHQVH�RI�QRVWDOJLD�WKDW�EULQJV�RXU�WDUJHW�FRQVXP�
HUV�EDFN�WR�WKHLU�\RXQJHU�GD\V�ZKHQ�WKH\�ZHUH�RQ�YDFDWLRQ�ZLWK�WKHLU�IDPLOLHV��)XUWKHU�
PRUH��WKHVH�DGYHUWLVHPHQWV�ZLOO�LQGLFDWH�KRZ�&DUQLYDO�&UXLVH�/LQHV�FRQWLQXHV�WR�SUR�
YLGH�WKH�VDPH�IXQGDPHQWDO�YDFDWLRQ�H[SHULHQFH�WKDW�WKH\�DOZD\V�KDYH�

7KH�FRUH�HOHPHQW�RI�RXU�FDPSDLJQ�LV�WKH�WDJOLQH�³,W¶V�DQ�RFFDVVLRQ�IRU�IXQ��0DNH�LW�
\RXUV�´�7KH�YDULRXV�DGYHUWLVHPHQWV�ZLOO�VXEVWLWXWH�WKH�ZRUG�³IXQ´�IRU�RWKHU�FRP�
PRQ�YDFDWLRQ�YDOXHV�RI�ERWK�RXU�SULPDU\�DQG�VHFRQGDU\�WDUJHW�FRQVXPHUV��:H�EH�
OLYH�WKLV�WDJOLQH�ZLOO�SURPRWH�WKH�GLYHUVL¿FDWLRQ�RI�³IXQ´�E\�VKRZLQJ�WKDW�&DUQLYDO�
&UXLVHV�DUH�DQ�RFFDVVLRQ�¿W�IRU�DOO�ZKLOH�VLPXOWDQHRXVO\�DOORZLQJ�RXU�FRQVXPHUV�
WR�¿OO�LQ�WKH�EODQN�ZLWK�ZKDW�WKH\�FKHULVK�PRVW�DERXW�YDFDWLRQV��WUDYHO��DGYHQWXUH��
IDPLO\��OHLVXUH��PLQJOLQJ�DQG�PDQ\�PRUH���7KH�YLQWDJH�ORRN�RI�RXU�DGV�LV�DQRWKHU�
FHQWUDO�HOHPHQW�RI�RXU�FDPSDLJQ��7KHLU�WRQH�ZLOO�WULJJHU�YDFDWLRQ�PHPRULHV�RI�RXU�
WDUJHW�FRQVXPHUV¶�DQG�HQFRXUDJH�WKHP�WR�SURYLGH�WKHLU�IDPLOLHV�ZLWK�WKH�VDPH�H[�
SHULHQFHV�WKH\�PD\�KDYH�KDG��WKXV�WXUQLQJ�&DUQLYDO�&UXLVHV�LQWR�D�YDOXHG�WUDGLWLRQ��
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Print Advertisements
Magazine Ads: Primary Market

Rationale 
7KHVH�DGV�ZHUH�GHVLJQHG�ZLWK�RXU�SULPD�
U\�WDUJHW�PDUNHW�LQ�PLQG��HOGHU\�FRXSOHV�
ZKR�DUH�WUDYHOLQJ�ZLWK�WKHLU�FKLOGUHQ�DQG�
JUDQGFKLOGHQ��:H�KRSH�WKH�YLQWDJH�IHHO�
RI�WKHVH�DGV�ZLOO�WULJJHU�WKHLU�PHPRULHV�
DQG�EULQJ�WKHP�EDFN�WR�WKH�GD\V�ZKHQ�
WKH\�ZHUH�\RXQJ�DQG�RQ�YDFDWLRQ�ZLWK�
WKHLU�IDPLOLHV��6LQFH�WKH\�YDOXH�WUDGLWLRQ�
DQG�IDPLO\�WLPH��WKHVH�DGV�ZLOO�VKRZ�
WKHP�WKDW�&DUQLYDO�&UXLVHV�FDQ�R̆HU�WKHP�
WKH�VDPH�YDFDWLRQ�H[SHULHQFHV�WKH\�KDG�
ZKHQ�WKH\�ZHUH�\RXQJ��)XUWKHUPRUH��WKH�
XQLTXH�LOOXVWUDWLRQV�DQG�YLEUDQW�FRORUV�RI�
WKH�DGV�ZLOO�VWDQG�RXW�QRW�RQO\�DPRQJVW�
RWKHU�FUXLVH�DGYHUWLVHPHQWV��EXW�DOVR�
DPRQJVW�WKH�FOXWWHU�RI�YDULRXV�DGV�ZLWKLQ�
WKH�PDJD]LQHV�WKHPVHOYHV��
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Magazine Ads: Secondary Market

Rationale 
7KLV�VHW�RI�DGYHUWLVHPHQWV�KDYH�WKH�VDPH�
YLQWDJH�IHHO��EXW�DUH�IRFXVHG�WRZDUGV�DUH�
VHFRQGDU\�WDUJHW�PDUNHW��ROGHU�PDUULHG�
FRXSOHV�ZKR�DUH�WUDYHOLQJ�ZLWK�DGXOW�
IULHQGV��7KH\�DUH�LQGXOJHQW�DQG�YDOXH�
QHZ�H[SHULHQFHV��:H�KRSH�WKHVH�DGV�GH�
SLFW�&DUQLYDO�&UXLVH�/LQHV�DV�D�KLJK�FODVV�
EUDQG�WKDW�FRQWLQXHV�WR�XSKROG�LW¶V�TXDO�
LW\�RI�VHUYLFH�DQG�SURYLGH�FXVWRPHUV�ZLWK�
DQ�XQIRUJHWWDEOH�YDFDWLRQ�H[SHULHQFH��
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Broadcast Advertisements
Radio Ad Script
92���*UDQGPD��FRPH�ZDWFK�PH�JR�GRZQ�WKH�VOLGH�

92���2ND\�VZHHWLH��,¶OO�EH�ZDLWLQJ�DW�WKH�ERWWRP�

627��:DWHU�VSODVKLQJ�DQG�FKLOGUHQ�ODXJKLQJ�

92���,W¶V�DQ�RFFDVLRQ�IRU�IDPLO\��0DNH�LW�\RXUV�ZLWK�&DUQLYDO�&UXLVH�/LQHV�

Rationale
7KLV�UDGLR�DG�LV�GLUHFWHG�DW�RXU�SULPDU\�WDUJHW�PDUNHW�EHFDXVH�WKH\�DUH�PRUH�OLNHO\�
WR�OLVWHQ�WR�DGYHWLVPHQWV�RQ�WKH�UDGLR��,W�LV�PHDQW�WR�HOOLFLW�LPDJHU\�WKDW�ZLOO�UHVRQDWH�
ZLWK�WKHLU�YDOXHV�RI�IDPLO\�DQG�WUDGLWLRQ��%\�XVLQJ�WKH�YRLFH�RI�D�OLWWOH�NLG��WKH�FRQVXP�
HUV�ZLOO�EH�UHPLQGHG�RI�WKHLU�RZQ�FKLOGUHQ�DV�ZHOO�DV�WKHLU�JUDQGFKLOGUHQ��7KH�GLDORJXH�
LV�PHDQW�WR�JHQHUDWH�D�VHQVH�RI�QRVWDOJLD�DPRQJVW�WKLV�WDUJHW�PDUNHW�DQG�HQFRXUDJH�
WKHP�WR�JR�RQ�D�&DUQLYDO�FUXLVH�ZLWK�WKHLU�IDPLO\��7KH�GLDORJXH�DOVR�VKRZV�WKDW�&DUQLYDO�
FUXLVHV�DUH�DJH�IULHQGO\�DQG�SURYLGH�IXQ�IRU�DOO��\RXQJ�DQG�ROG��
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Television Advertisments
6LQFH�WKH�PDMRULW\�RI�RXU�DGYHUWLVHPHQWV�KDYH�D�YLQWDJH�IHHO��ZH�ZDQWHG�WR�FUHDWH�WHOH�
YLVLRQ�DGYHUWLVHPHQWV�WKDW�KLJKOLJKW�WKH�FXUUHQW��XSGDWHG�IHDWXUHV�RI�D�&DUQLYDO�FUXLVH��
7KH�PRGHUQ�SKRWRJUDSKV�LQ�RXU�WHOHYLVLRQ�DGV�ZLOO�GLUHFWO\�FRQWUDVW�ZLWK�WKH�UHVW�RI�RXU�
FDPSDLJQ��7KLV�FRQWUDVW�ZLOO�VKRZ�WKDW�DOWKRXJK�&DUQLYDO�DV�D�FRPSDQ\�KDV�HYROYHG�
DQG�LPSURYHG�RYHU�WKH�\HDUV��LW�FRQWLQXHV�WR�SURYLGH�WKH�VDPH�YDOXHV�RI�D�JUHDW�YDFD�
WLRQ��IDPLO\�WLPH��SOD\�WLPH��QHZ�DGYHQWXUHV��IXQ�DQG�PDQ\�PRUH��7KHVH�DGV�ZLOO�IXU�
WKHU�WKH�LGHD�WKDW�&DUQLYDO�LV�PRUH�WKDQ�MXVW�D�YDFDWLRQ��,W�LV�DQ�H[SHULHQFH��

Key Asepcts
���3KRWRJUDSKV�WKDW�GLYHUVLI\�WKH�LGHD�RI�³IXQ´�E\�VKRZLQJ�SHRSOH�RI�DOO�DJHV�SDUWLFL�
SDWLQJ�LQ�D�YDULHW\�RI�DFWLYLWLHV�WKDW�&DUQLYDO�&UXLVHV�FDQ�SURYLGH��

���0RGHUQ�LPDJHV�WKDW�FRQWUDVW�WKH�SUHVHQW�ZLWK�WKH�SDVW�DV�D�ZD\�WR�JHQHUDWH�QRVW�
ODJLF�IHHOLQJV�DQG�EULQJ�EDFN�YDFDWLRQ�PHPRULHV�RI�ERWK�RXU�WDUJHW�PDUNHWV



Television Ad: Primary Market

627��6RIW�PXVLF�SOD\LQJ�IDLQWO\�LQ�WKH�
EDFNJURXQG�WKURXJKRXW�ZKROH�FRP�
mercial

92��,W¶V�DQ�RFFDVLRQ�IRU�WUDYHO���

9LGHR�FXWV�WR�NLGV�RQ�WKH�EHDFK
 

92��,W¶V�DQ�RFFDVLRQ�IRU�SOD\LQJ���

9LGHR�FXWV�WR�IDPLO\�SOD\LQJ�LQ�ZDWHU

92��,W¶V�DQ�RFFDVLRQ�IRU�IDPLO\���
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9LGHR�FXWV�WR�NLGV�MXPSLQJ�RQ�
beach

92��,W¶V�DQ�RFFDVLRQ�IRU�IXQ���

9LGHR�FXWV�WR�&DUQLYDO�VKLS�GHFN

92��0DNH�LW�\RXUV�

Rationale:
$OWKRXJK�WKLV�FRPPHUFLDO�GHYLDWHV�VOLJKWO\�IURP�WKH�RYHUDOO�YLQWDJH�WKHPH�RI�WKH�FDP�
SDLJQ��WKH\�SURYLGH�D�PRUH�UHDOLVWLF�VHWWLQJ�IRU�WKH�SULPDU\�WDUJHW�PDUNHW�WR�HQYLVLRQ�
KRZ�D�PRGHUQ�GD\�&DUQLYDO�&UXLVH�PLJKW�EH�VSHQW�ZLWK�WKHLU�IDPLOLHV��%\�FRQWUDVWLQJ�
WKH�SDVW�ZLWK�WKH�SUHVHQW��WKHVH�FRPPHUFLDOV�HPSKDVL]H�KRZ�WKH�YDOXHV�RI�WKHVH�WDUJHW�
FRQVXPHUV���IDPLO\��IXQ��WUDYHO��SOD\���KDYH�WUDQVFHQGHG�WLPH�DQG�FRQWLQXH�WR�EH�DQ�
LPSRUWDQW�SDUW�RI�ZKDW�&DUQLYDO�YDFDWLRQV�KDYH�WR�R̆HU��7KH�FRPPHULFDO�HQGV�ZLWK�
WKH�VWDSOH�WDJOLQH�³,W¶V�DQ�RFFDVLRQ�IRU�IXQ��PDNH�LW�\RXUV´�VLQFH�GLYHUVL¿\LQJ�&DUQL�
YDO¶V�FRUH�FRQFHSW�RI�³IXQ´�LV�WKH�ELJ�XQGHUO\LQJ�LGHD�RI�WKH�FDPSDLJQ��
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Television Ad: Secondary Market

627��6RIW�PXVLF�SOD\LQJ�LQ�
EDFNJRUXQG�WKURXJKRXW�ZKROH�
YLGHR

92��,W¶V�DQ�RFFDVLRQ�IRU�D�JHW�
DZD\���

9LGHR�FXWV�WR�FRXSOH�RQ�EHDFK�
ZDWFKLQJ�WKH�VXQVHW

92��,W¶V�DQ�RFFDVLRQ�IRU�QHZ�
DGYHQWXUHV���

9LGHR�FXWV�WR�VKRW�RI�WKHDWHU�RQ�
ship

92��,W¶V�DQ�RFFDVLRQ�IRU�HQWHU�
WDLQPHQW���
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9LGHR�FXWV�WR�FRXSOH�SOD\LQJ�
DQG�ODXJKLQJ�RQ�WKH�EHDFK

92��,W¶V�DQ�RFFDVLRQ�IRU�IXQ���

9LGHR�FXWV�WR�QLJKWWLPH�VKRW�RI�
&DUQLYDO�VKLS�GHFN

92��0DNH�LW�\RXUV�

Rationale: 

7KLV�FRPPHUFLDO�XVHV�WKH�VDPH�PRGHUQ�GD\�FRQWUDVW��EXW�LV�GLUHFWHG�WRZDUGV�RXU�VHF�
RQGDU\�WDUJHW�PDUNHW��%\�KLJKOLJKWLQJ�WKH�PRUH�OX[XULRXV�SDUWV�RI�D�&DUQLYDO�&UXLVH��
ZH�KRSH�WR�VKRZ�WKHVH�FRQVXPHUV�WKDW�ZKDW�WKH\�WUHDVXUH�DERXW�YDFDWLRQV��D�JHWDZD\�
IURP�WKHLU�FDUHHUV��DGYHQWXUH��HQWHUWDLQPHQW��IXQ���KDYH�EHHQ�DQG�VWLOO�DUH�FHQWUDO�FRP�
SRQHQWV�RI�WKH�&DUQLYDO�H[SHULHQFH��7KLV�FRPPHULFDO�DJDLQ�HQGV�ZLWK�WKH�VWDSOH�WDJ�
OLQH�³,W¶V�DQ�RFFDVLRQ�IRU�IXQ��PDNH�LW�\RXUV´�LQ�RUGHU�WR�UHLWHUDWH�WKH�LGHD�WKDW�&DUQLYDO�
&UXLVHV�HQDEOH�SHRSOH�WR�SHUVRQDOL]H�WKHLU�IXQ��
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Online Advertisements
Static Online Ads

Primary Market

Secondary Market

46



&LQHPDJUDSKV�DUH�D�UHODWLYHO\�QHZ�LQQRYDWLRQ�LQ�WKH�DGYHUWLVLQJ�ZRUOG�WKDW�WDNH�VWLOO�
SKRWRJUDSKV�DQG�LQFRUSRUDWH�ORRSLQJ�YLGHR�HOHPHQWV��7KLV�YLVXDO�WULFN�LV�GHVLJQHG�WR�
PDNH�WKH�FRQVXPHUV�VWRS�DQG�ZDWFK��7KLV�IRUPDW�LV�XQLTXH�EHFDXVH�LW�R̆HUV�VRPHWKLQJ�
WKDW�QHLWKHU�VWDWLF�QRU�YLGHR�DGV�FDQ��7KH\�WDNH�WKH�EHVW�RI�ERWK�DQG�FRPELQH�WKHP�LQ�D�
ZD\�WKDW�LV�GRHV�QRW�GHPDQG�LPPHGLDF\��EXW�VWLOO�FDSWXUHV�FRQVXPHUV�DWWHQWLRQ��

7KH�QRQ�LQVWUXVLYH�DQG�QRQ�GLVUXSWLYH�QDWXUH�RI�FLQHPDJUDSKLF�DGV�PDNH�WKHP�WKH�
SHUIHFW�ZD\�WR�HQJDJH�RXU�WDUJHW�FRQVXPHUV��2XU�YLVLRQ�IRU�&DUQLYDO¶V�FLQHPDJUDSKLF�
DGV�LV�WR�XVH�ROG�YLGHR�UROOV�IURP�FUXLVH�YDFDWLRLQV��WDNH�VWLOO�VKRWV�RI�UHOHYDQW�VFHQHV�
DQG�WKHQ�LQFRUSRUDWH�D�YLGHR�ORRS�LQWR�WKH�VWLOO�VKRW��:H�EHOLHYH�WKDW�XVLQJ�WKLV�PRGHUQ�
WHFKQLTXH�RQ�YLQWDJH�LPDJHV�ZLOO�FUHDWH�GLVWLQFWLYH�DGYHUWLVHPHQWV�WKDW�DSSHDO�WR�RXU�
WDUJHW�PDUNHWV�LQ�D�UHPLQLVFHQW�ZD\��

Rich Media Online Ads: Cinemagraphs

The little boy in this photo will be waving his 
hand while the rest of the photo remains still.  
This photo will resonate will our primary 
target market because it depicts a multi-gen-
erational family on a cruise ship. The photo 
also stays consistent with our vintage-theme 
because it is an old photograph, thus help-
ing to creating a sense of tradition wih the 
Carnival brand.

Primary

Secondary
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The lady in the front of the photo will be 
laughing while the rest of the photo remains 
still. This photo is relevant to our secondary 
target market because it shows older wom-
en onboard a cruise ship relaxing with their 
friends. Since it is also an old photograph, 
the photo shows that Carnival cruises have 
always been vacations that bring people 
together. 



Outdoor Advertisements
Billboard: Primary Market
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Billboard: Secondary Market
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Media Plan
Laurel Stutz | Media Director
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Target Audience
Primary Audience
%\�FROOHFWLQJ�GDWD�IURP�6LPPRQV�2QH9LHZ��ZH�HVWDEOLVKHG�D�SULPDU\�PDUNHW�IRU�&DUQL�
YDO�&UXLVH�/LQHV��2XU�SULPDU\�WDUJHW�FRQVLVWV�RI�D�FRXSOH�QDPHG�*DU\�DQG�/LQGD��DQ�H[�
WUHPHO\�IDPLO\�RULHQWHG�SDLU�WKDW�DUH�OLNHO\�WR�EH�WUDYHOLQJ�ZLWK�FKLOGUHQ�DQG�RU�JUDQG�
FKLOGUHQ��7KH\�DUH�PRVW�OLNHO\�WR�UHVLGH�LQ�WKH�6RXWKHUQ�DQG�0LGZHVWHUQ�SDUWV�RI�WKH�
8QLWHG�6WDWHV��:H�ZLOO�IRFXV�D�ODUJH�DPRXQW�RI�RXU�DGYHUWLVLQJ�RQ�WKH�*DU\V�DQG�/LQGDV�
WKDW�UHVLGH�LQ�WKH�6RXWKHUQ�3DUW�RI�WKH�8QLWHG�6WDWHV�EHFDXVH�PRVW�&DULEEHDQ�SRUW�FLWLHV�
DUH�LQ�WKLV�DUHD��6RPH�H[DPSOHV�RI�WKHVH�FLWLHV�LQFOXGH�7DPSD��&KDUOHVWRQ�DQG�*DOYHV�
WRQ��%HFDXVH�*DU\�DQG�/LQGD�WHQG�WR�EH�D�ZRUNLQJ�FRXSOH��PRVW�RI�RXU�WHOHYLVLRQ�DQG�
UDGLR�DGYHUWLVLQJ�ZLOO�EH�GRQH�LQ�WKH�PRUQLQJ�DQG�HDUO\�HYHQLQJV��7KLV�ZD\�ZH�ZLOO�EH�
DEOH�WR�UHDFK�WKHP�LQ�WKH�KRXUV�WKDW�WKH\�DUH�KRPH��DV�ZHOO�DV�ZKHQ�WKH\�DUH�PDNLQJ�
WKHLU�FRPPXWH�WR�ZRUN��2XU�RXWGRRU�DGYHUWLVLQJ�ZLOO�EH�SODFHG�LQ�WKH�ODUJHU�FLWLHV�WKDW�
*DU\�DQG�/LQGD�DUH�FRPPXWLQJ�WR��DV�ZHOO�DV�WKHLU�VXUURXQGLQJ�VXEXUEV��7KLV�PDNHV�
WKH�DGYHUWLVLQJ�DFFHVVLEOH�WR�WKRVH�LQ�FDUV�DQG�WKRVH�WDNLQJ�SXEOLF�WUDQVLW�

Secondary Audience
2XU�VHFRQGDU\�DXGLHQFH�LV�-RKQ�DQG�.DUHQ��-RKQ�DQG�.DUHQ�KDYH�GHYRWHG�PRVW�RI�WKHLU�
OLYHV�WR�WKHLU�FDUHHUV��7KH\�WHQG�WR�OLYH�LQ�WKH�1RUWKHDVW�DQG�3DFL¿F�SDUWV�RI�WKH�8QLWHG�
6WDWHV�DQG�YDOXH�QHZ�H[SHULHQFHV��PDNLQJ�WKHP�PRUH�DGYHQWXURXV�DQG�RSHQ�WR�QHZ�
WKLQJV��)RU�WKLV�UHDVRQ��ZH�ZLOO�GLUHFW�PRUH�RI�RXU�RQOLQH�DQG�PRELOH�DGYHUWLVLQJ�WR�
-RKQ�DQG�.DUHQ��ZKR�DUH�PRUH�OLNHO\�WR�EH�XSGDWHG�RQ�WHFKQRORJ\��:H�ZLOO�IRFXV�RXU�
DGYHUWLVLQJ�RQ�WKH�-RKQV�DQG�.DUHQV�WKDW�OLYH�LQ�WKH�(DVWHUQ�SDUW�RI�8QLWHG�6WDWHV�EH�
FDXVH�WKH\�DUH�FORVHU�WR�&DULEEHDQ�SRUWV��3RUWV�WKDW�DUH�LQ�WKH�3DFL¿F�SDUW�RI�WKH�8QLWHG�
6WDWHV�RIWHQ�RQO\�JR�WR�0H[LFR��DQ�DUHD�WKDW�ZH�DUH�QRW�IRFXVLQJ�RQ��%HFDXVH�-RKQ�DQG�
.DUHQ�DUH�GULYHQ�E\�WKHLU�FDUHHUV�ZH�ZLOO�IRFXV�DGYHUWLVLQJ�LQ�VHYHUDO�ODUJH��(DVW�&RDVW�
FLWLHV��OLNH�%DOWLPRUH��3LWWVEXUJ�DQG�%RVWRQ��2XWGRRU�DGYHUWLVLQJ�ZLOO�DOVR�EH�SODFHG�LQ�
FLWLHV�OLNH�WKHVH��DV�ZHOO�DV�WKHLU�VXUURXQGLQJ�VXEXUEV�EHFDXVH�LW�ZLOO�DOORZ�XV�WR�UHDFK�
WKRVH�PDNLQJ�FRPPXWHV�WR�ZRUN�LQ�FDUV�RU�E\�SXEOLF�WUDQVLW�

Reach and Frequency Goals
7KH�JRDO�RI�RXU�FDPSDLJQ�LV�KLJK�IUHTXHQF\ and medium reach��ZKLFK�ZLOO�EH�GRQH�E\�
FRQWLQXLQJ�WR�SODFH�DGYHUWLVHPHQWV�LQ�WKH�6RXWKHUQ�DQG�(DVWHUQ�SDUWV�RI�WKH�8QLWHG�
6WDWHV�GXULQJ�OLJKWHU�PRQWKV��2XU�SULPDU\�PDUNHW�WHQGV�WR�EH�OR\DO�FRQVXPHUV�ZKR�XVH�
WKH�VDPH�EUDQGV�RYHU�DQG�RYHU��2XU�FUHDWLYH�FDPSDLJQ�SOD\V�R̆�WKH�LGHD�RI�WUDGLWLRQ�E\�
HQFRXUDJLQJ�LQWHU�JHQHUDWLRQDO�WUDYHO�DQG�UHSHDW�FUXLVLQJ��%\�UHDFKLQJ�WKH�VDPH�SHRSOH�
PRUH�IUHTXHQWO\��VSHFL¿FDOO\��RXU�PDUNHWV�LQ�WKH�HDVW�DQG�VRXWK��ZH�ZLOO�VWD\�RQ�WKHLU�
minds and be able to FUHDWH�D�VWURQJHU�UHODWLRQVKLS�ZLWK�WKHP�
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Campaign Duration
Campaign Start/End Dates
2XU�FDPSDLJQ�ZLOO�EHJLQ�RQ�-DQXDU\��VW�������DQG�HQG�RQ�'HFHPEHU���VW��������3HRSOH�
DUH�YHU\�OLNHO\�WR�JR�RQ�FUXLVHV�LQ�WKH�VXPPHU�IURP�ODWH�-XQH�WR�$XJXVW��DQG�LW�LV�UHF�
RPPHQGHG�WKDW�FUXLVHV�DUH�ERRNHG�QR�ODWHU�WKDQ���WR���PRQWKV�LQ�DGYDQFH��7KLV�PDNHV�
ERWK�-DQXDU\�DQG�'HFHPEHU�LGHDO�ERRNLQJ�WLPHV�IRU�VXPPHU�FUXLVHUV��VR�LW�LV�FUXFLDO�
WKDW�RXU�WDUJHW�PDUNHWV�DUH�DZDUH�RI�RXU�EUDQG�DW�WKHVH�WLPHV�DQG�WKDW�ZH�DUH�DGYHUWLV�
LQJ�IRU�WKH�HQWLUHW\�RI�WKHVH�PRQWKV��$XJXVW�ZLOO�DOVR�EH�D�FUXFLDO�PRQWK�IRU�DGYHUWLVLQJ�
GXH�WR�WKH�6XPPHU�2O\PSLFV�WKDW�ZLOO�EH�KHOG�LQ�5LR�GH�-DQHLUR��%UD]LO�IURP�$XJXVW��WK�
WR�$XJXVW���VW��&RQVXPHUV�DUH�OLNHO\�WR�JR�RQ�FUXLVHV�LQ�HDUO\�VSULQJ��DV�ZHOO�DV�DURXQG�
&KULVWPDV�WLPH��PDNLQJ�WKH�HQG�RI�VXPPHU�DQG�HDUO\�IDOO�FUXFLDO�ERRNLQJ�SHULRGV��7KH�
2O\PSLFV�R̆HU�D�SHUIHFW�RXWOHW�IRU�UHDFKLQJ�ERWK�RI�RXU�PDUNHWV��7KH�VSULQJ�JROI�VFKHG�
XOH�LV�DOVR�DQ�LPSRUWDQW�VHULHV�RI�GDWHV�WR�FRQVLGHU�EHFDXVH�*DU\�DQG�-RKQ��WKH�PHQ�LQ�
WKH�SULPDU\�DQG�VHFRQGDU\�PDUNHWV��WHQG�WR�IUHTXHQWO\�ZDWFK�JROI�

Timing
6LQFH�ERWK�RI�RXU�WDUJHW�DXGLHQFHV�DUH�PLGGOH�DJHG��WKH\�WHQG�WR�EH�HDUO\�ULVHUV�DQG�
KDYH�HDUO\�VWDUWV�WR�WKHLU�GD\��%RWK�*DU\�DQG�/LQGD��DQG�-RKQ�DQG�.DUHQ��DUH�OLNHO\�WR�
ZDWFK�WHOHYLVLRQ�DQG�OLVWHQ�WR�WKH�UDGLR�LQ�WKH�PRUQLQJ��RIWHQ�EHIRUH���$0��7KLV�PHDQV�
D�ODUJH�DPRXQW�RI�RXU�UDGLR�DQG�WHOHYLVLRQ�DGV�VKRXOG�EH�SODFHG�LQ�WKH�PRUQLQJ��RQ�
ZHHNGD\V��ZKHQ�RXU�DXGLHQFH�LV�JHWWLQJ�UHDG\�IRU�WKHLU�GD\�RU�KHDGLQJ�WR�ZRUN��%RWK�
PDUNHWV�DUH�DOVR�OLNHO\�WR�ZDWFK�WHOHYLVLRQ�LQ�WKH�HDUO\�HYHQLQJ�RQ�ZHHNGD\V��VR�VRPH�RI�
RXU�WHOHYLVLRQ�DGV�ZLOO�EH�SODFHG�SULPHWLPH�RQ�ZHHNGD\V��
/HVV�DGYHUWLVLQJ�ZLOO�EH�GRQH�RQ�WKH�ZHHNHQGV��EXW�ZH�ZLOO�IRFXV�VRPH�RI�RXU�WHOHYLVLRQ�
DGV�RQ�6XQGD\�HYHQLQJV��2XU�SULPDU\�DXGLHQFH�LV�YHU\�IDPLO\�RULHQWHG�DQG�EHFDXVH�
6XQGD\�QLJKWV�DUH�XVXDOO\�D�UHOD[LQJ�HQG�WR�WKH�ZHHNHQG��PRVW�IDPLO\�PHPEHUV�ZLOO�EH�
DW�KRPH�PDNLQJ�LW�D�SHUIHFW�WLPH�WR�UHDFK�DOO�DVSHFWV�RI�WKH�SULPDU\�PDUNHW��:H�ZLOO�
DOVR�SODFH�DGYHUWLVHPHQWV�LQ�QHZVSDSHUV�RQO\�RQ�6XQGD\V��DV�WKLV�LV�WKH�GD\�WKDW�SDSHUV�
DUH�PRVW�IUHTXHQWO\�SXUFKDVHG��7KHVH�6XQGD\�SDSHUV�ZLOO�EH�D�JRRG�ZD\�IRU�XV�WR�UHDFK�
-RKQ�DQG�.DUHQ��VHFRQGDU\�PDUNHW��ZKR�DUH�ZRUOGOLHU�DQG�OLNH�WR�EH�LQIRUPHG�RQ�LQWHU�
QDWLRQDO�DQG�GRPHVWLF�D̆DLUV�
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Media Scheduling Strategies
Pulse Advertising
:H�SODQ�WR�XVH�SXOVH�DGYHUWLVLQJ�IRU�RXU�FDPSDLJQ��DGYHUWLVLQJ�KHDYLO\�LQ�WKH�PRQWKV�
WKDW�SHRSOH�DUH�OLNHO\�WR�ERRN�D�FUXLVH�DQG�SXOOLQJ�EDFN�VOLJKWO\�LQ�WKH�UHPDLQLQJ�
PRQWKV��7KLV�PHDQV�KHDY\�DGYHUWLVLQJ�ZLOO�EH�GRQH�LQ�-DQXDU\��0D\��$XJXVW��6HSWHP�
EHU��1RYHPEHU�DQG�'HFHPEHU��DQG�OLJKWHU�DGYHUWLVLQJ�ZLOO�RFFXU�LQ�)HEUXDU\��0DUFK��
$SULO��-XQH��-XO\�DQG�2FWREHU��,Q�WKH�PRQWKV�ZH�DUH�DGYHUWLVLQJ�PRUH�IUHTXHQWO\��RXU�
SUHVHQFH�ZLOO�EH�ODUJHU�QDWLRQDOO\��ZLWK�D�IRFXV�RQ�WHOHYLVLRQ��,Q�WKH�R̆�PRQWKV��ZH�ZLOO�
KDYH�D�JUHDWHU�IRFXV�RQ�ORFDO�DGYHUWLVLQJ�WKURXJK�OHVV�H[SHQVLYH�PHGLXPV��VXFK�DV�RXW�
GRRU��VRFLDO�PHGLD�LQWHUQHW�DQG�UDGLR��,W�LV�LPSRUWDQW�WR�DGYHUWLVH�ORFDOO\�DOO�\HDU�URXQG�
EHFDXVH�SHRSOH�OLYLQJ�QHDU�SRUW�FLWLHV�KDYH�PRUH�DFFHVVLELOLW\�DQG�FDQ�ERRN�D�FUXLVH�RQ�
D�ZKLP��ZKLOH�SHRSOH�OLYLQJ�IDUWKHU�DZD\�ZLOO�UHTXLUH�PRUH�SODQQLQJ�IRU�WKLQJV�OLNH�DLU�
WUDYHO�

Aperture
2XU�FDPSDLJQ�ZLOO�EHJLQ�RQ�-DQXDU\��VW�������ZLWK�KHDY\�DGYHUWLVLQJ��-DQXDU\�LV�DQ�
LGHDO�PRQWK�WR�EHJLQ�DGYHUWLVLQJ�WR�RXU�FRQVXPHUV�EHFDXVH�LW�LV�DURXQG�WKH�WLPH�WKDW�
SHRSOH�EHJLQ�WR�FRQVLGHU�DQG�ERRN�VXPPHU�YDFDWLRQV��,W�LV�D�PRQWK�ZKHUH�WHPSHUD�
WXUHV�WHQG�WR�EH�ORZHU��HYHQ�LQ�ZDUPHU�DUHDV�OLNH�WKH�6RXWK��VR�WKH�LGHD�RI�D�JHWDZD\�WR�
VRPHZKHUH�ZDUP�LV�RQ�WKH�PLQGV�RI�RXU�FRQVXPHUV��35�DQG�3URPRWLRQV�ZLOO�DOVR�KDYH�
D�NLFNR̆�FRPSHWLWLRQ�LQ�-DQXDU\�KHOSLQJ�WR�UHLQIRUFH�RXU�FDPSDLJQ��+HDY\�DGYHUWLVLQJ�
ZLOO�WKHQ�OHWXS�IRU�WKH�PRQWKV�RI�)HEUXDU\��0DUFK�DQG�$SULO��EXW�ZLOO�QRW�FRPSOHWHO\�
VWRS��%\�GHFUHDVLQJ�RXU�DGYHUWLVLQJ�DIWHU�D�PRQWK�RI�LQLWLDO�H[SRVXUH��FRQVXPHUV�ZLOO�
QRW�IHHO�RYHUZKHOPHG�RU�LUULWDWHG�E\�RXU�FDPSDLJQ��$V�RXU�DGYHUWLVLQJ�SLFNV�XS�DJDLQ�LQ�
VXPPHU��VSHFL¿FDOO\�GXULQJ�WKH�VXPPHU�2O\PSLFV�IRU�SRWHQWLDO�&KULVWPDV�WLPH�FUXLV�
HUV��35�DQG�3URPRWLRQV�ZLOO�EH�ODXQFKLQJ�DQ�HYHQW�WKDW�KDV�WR�GR�ZLWK�WKH�2O\PSLFV�
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Regional Emphasis
Primary Audience
2XU�SULPDU\�DXGLHQFH�WHQGV�WR�OLYH�LQ�WKH�VRXWKHUQ�DQG�0LGZHVWHUQ�SDUWV�RI�WKH�8QLWHG�
6WDWHV��$FFRUGLQJ�WR�6LPPRQV�2QHYLHZ��SHRSOH�IURP�WKH�6RXWK�DUH�PXFK�PRUH�OLNHO\�WR�
JR�RQ�&DUQLYDO�&UXLVHV�WKDQ�SHRSOH�IURP�RWKHU�UHJLRQV�RI�WKH�8QLWHG�6WDWHV��,W�LV�IRU�WKLV�
UHDVRQ�DQG�WKH�IDFW�WKDW�PDQ\�&DULEEHDQ�SRUWV�DUH�LQ�WKLV�DUHD��WKDW�ZH�ZLOO�IRFXV�D�ODUJH�
SRUWLRQ�RI�RXU�DGYHUWLVLQJ�RQ�SURPLQHQW�VRXWKHUQ�FLWLHV�DQG�SURPLQHQW�VRXWKHUQ�SRUW�
FLWLHV��7KHVH�FLWLHV�ZLOO�LQFOXGH�

Miami, FL (port city)
Fort Lauderdale, FL (port city)
Tampa, FL (port city)
Jacksonville, FL (port city)
Galveston, TX (port city)
Charleston, SC (port city)
Atlanta, GA 

Secondary Audience
2XU�VHFRQGDU\�DXGLHQFH�WHQGV�WR�UHVLGH�LQ�WKH�HDVWHUQ�DQG�SDFL¿F�SDUWV�RI�WKH�8QLWHG�
6WDWHV��%HFDXVH�WKRVH�OLYLQJ�RQ�WKH�(DVW�&RDVW�DUH�PRUH�OLNHO\�WKDQ�WKH�DYHUDJH�FRQVXP�
HU�WR�JR�RQ�D�&DUQLYDO�&UXLVH��DV�ZHOO�DV�WKH�IDFW�WKDW�WKHUH�LV�D�&DULEEHDQ�SRUW�LQ�%DOWL�
PRUH��0DU\ODQG��ZH�ZLOO�KDYH�D�ODUJH�UHJLRQDO�IRFXV�LQ�WKH�(DVW��$GYHUWLVLQJ�ZLOO�RFFXU�
LQ�ODUJHU��PLGGOH�FODVV�EXVLQHVV�FLWLHV�DQG�WKHLU�VXUURXQGLQJ�VXEXUEV��VR�WKH�VHFRQG�
DU\�DXGLHQFH�ZLOO�EH�UHDFKHG�RQ�WKHLU�FRPPXWH�IURP�WKHLU�KRPHV�LQWR�WKH�ODUJHU�FLWLHV�
ZKHUH�WKH\�ZRUN�WKURXJK�PHGLXPV�VXFK�DV�RXWGRRU�DQG�UDGLR��7KHVH�FLWLHV�ZLOO�LQFOXGH�

Baltimore, MD (port city)

Boston, MA 

Newark, NJ 

Pittsburgh, PA 

:H�LQFOXGHG�1HZDUN��1HZ�-HUVH\�RQ�RXU�OLVW�LQVWHDG�RI�1HZ�<RUN�&LW\�EHFDXVH�1HZ�
DUN�LV�VOLJKWO\�VPDOOHU��VR�DGYHUWLVLQJ�ZLOO�EH�FKHDSHU��0DQ\�SHRSOH�ZKR�OLYH�LQ�1HZDUN�
ZRUN�LQ�1HZ�<RUN�&LW\�DQG�FRPPXWH�WKHUH�GDLO\��VR�LW�R̆HUV�D�ZD\�IRU�XV�WR�UHDFK�WKHVH�
EXVLQHVV�RULHQWHG�1HZ�<RUN�ZRUNHUV�IRU�D�VPDOOHU�SRUWLRQ�RI�RXU�EXGJHW�
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Media Expenditures
7KURXJK�UHVHDUFK�FRQGXFWHG�LQ�6LPPRQV�2QH9LHZ��ZH�GHFLGHG�ZKDW�SHUFHQWDJH�RI�RXU�
EXGJHW�WR�VSHQG�RQ�GL̆HUHQW�PHGLXPV��ZLWK�WHOHYLVLRQ�EHLQJ�WKH�PHGLXP�PRVW�IUH�
TXHQWO\�FRQVXPHG��7KH�URXJK�EXGJHW�SHUFHQWDJHV�DUH�DV�IROORZV�

7HOHYLVLRQ�������
0DJD]LQHV�������
1HZVSDSHUV�������

2XWGRRU����� 
5DGLR������
2QOLQH�������
0RELOH������

7KLV�DGGV�XS�WR�DERXW�����PLOOLRQ��7KH�UHPDLQLQJ����PLOOLRQ�ZLOO�EH�XVHG�IRU�35�DQG�
3URPRWLRQV�DQG�VDYHG�

Non-Impact Media Spending

Impact Media Spending
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Media Usage Analysis
Television
:H�FKRVH�WR�VSHQG�WKH�PDMRULW\�RI�RXU�
EXGJHW�RQ�WHOHYLVLRQ�EHFDXVH�ERWK�RI�RXU�
WDUJHW�PDUNHWV�DUH�ROGHU�DQG�WHQG�WR�ZDWFK�
WHOHYLVLRQ�IUHTXHQWO\��$�ODUJH�SRUWLRQ�RI�
WKH�EXGJHW�VSHQW�RQ�WHOHYLVLRQ�ZHQW�WR�
ZDUGV�VSRW�WHOHYLVLRQ�EHFDXVH�ZH�DUH�DLP�
LQJ�IRU�KLJKHU�IUHTXHQF\��%\�WDUJHWLQJ�VSH�
FL¿F�PDUNHWV�LQ�WKH�(DVWHUQ�DQG�6RXWKHUQ�
SDUWV�RI�WKH�8QLWHG�6WDWHV��ZH�ZLOO�EHWWHU�
UHDFK�RXU�WDUJHW�DXGLHQFHV��DV�ZHOO�DV�ZRUN�
WRZDUGV�EXLOGLQJ�D�FRPPXQLFDWLRQ�UHOD�
WLRQVKLS�ZLWK�WKHVH�SHRSOH���

7KURXJK�GDWD�FROOHFWLRQ�LQ�6LPPRQV�2Q�
HYLHZ��ZH�IRXQG�WKDW�ERWK�RI�RXU�PDUNHWV�
DUH�OLNHO\�WR�ZDWFK�WHOHYLVLRQ�LQ�WKH�PRUQ�
LQJ��VSHFL¿FDOO\�EHWZHHQ�WKH�KRXUV�RI���$0�
DQG���$0�RQ�ZHHNGD\V��DQG�LQ�WKH�HYHQLQJ�
SULPHWLPH�KRXUV��XVXDOO\�DQ\ZKHUH�IURP�
��30�WR���30�RQ�ZHHNQLJKWV��6LQFH�WKH�
PDMRULW\�RI�RXU�WDUJHW�PDUNHWV�DUH�JRLQJ�
WR�D�UHJXODU�MRE��DGYHUWLVLQJ�LQ�WKH�PRUQ�
LQJ�GD\WLPH�KRXUV��DV�ZHOO�DV�WKH�HYHQLQJ�
SULPHWLPH�KRXUV�LV�EHQH¿FLDO�EHFDXVH�
WKHVH�DUH�WKH�WLPHV�ZKHUH�RXU�PDUNHW�LV�
KRPH�WKH�PRVW��

$OWKRXJK��PRVW�RI�RXU�WHOHYLVLRQ�DGYHUWLV�
LQJ�ZLOO�RFFXU�RQ�ZHHNGD\V��VRPH�RI�RXU�
SULPHWLPH�DGYHUWLVLQJ�ZLOO�DOVR�EH�GRQH�
RQ�6XQGD\�HYHQLQJV�EHFDXVH�ERWK�RI�RXU�
WDUJHW�PDUNHWV�DUH�PRUH�OLNHO\�WKDQ�WKH�
DYHUDJH�FRQVXPHU�WR�ZDWFK�WHOHYLVLRQ�
EHWZHHQ��30�DQG���30�RQ�6XQGD\�QLJKWV��
$OVR��ERWK�DUH�PXFK�PRUH�OLNHO\�WKDQ�WKH�
DYHUDJH�FRQVXPHU�WR�ZDWFK�1%&�6XQGD\�
1LJKWO\�1HZV��:H�DOVR�IRXQG�WKDW�ERWK�DX�
GLHQFHV�XVH�FDEOH�DQG�QHWZRUN�WHOHYLVLRQ�
FKDQQHOV��

Cable��$0&��&1%&��&11��)R[�1HZV�
&KDQQHO��7&0��:HDWKHU�&KDQQHO��/LIHWLPH

1HWZRUN��$%&��&%6��1%&��)R[��3%6��,21��
0\1HWZRUN�79
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6RPH�RI�WKH�WHOHYLVLRQ�VKRZV�ZH�ZLOO�EH�DGYHUWLVLQJ�RQ�DUH�OLVWHG�EHORZ�ZLWK�WKHLU�LQGH[�
QXPEHUV�EURNHQ�GRZQ�E\�WKH�DJHV�RI�RXU�PDUNHWV�

������RQ�$%&��LQGH[�OHYHO�RI�171�IRU�WKRVH������
$PHULFDQ�([SHULHQFH�RQ�3%6��LQGH[�OHYHO�RI�����IRU�WKRVH������
$QWLTXHV�5RDG�6KRZ�RQ�3%6��LQGH[�OHYHO�RYHU�����IRU�WKRVH����
&ULPLQDO�0LQGV�RQ�&%6��LQGH[�OHYHO�RYHU�����IRU�WKRVH������
,21�6XQGD\�(YHQLQJ�0RYLH��LQGH[�OHYHO�RYHU�����IRU�WKRVH������
7KH�0HQWDOLVW�RQ�&%6��LQGH[�OHYHO�RYHU�����IRU�WKRVH����
:KR�'R�<RX�7KLQN�<RX�$UH"�RQ�1%&��LQGH[�OHYHO�RYHU�����IRU�WKRVH����

%RWK�RXU�SULPDU\�DQG�VHFRQGDU\�PDUNHWV�DUH�OLNHO\�WR�ZDWFK�WKHVH�FKDQQHOV�DQG�WHOH�
YLVLRQ�VKRZV��0RVW�RI�RXU�DGYHUWLVLQJ�ZLOO�RFFXU�DURXQG�PRUQLQJ�DQG�HYHQLQJ�QHZV�
EURDGFDVWV�

:H�ZLOO�DOVR�EH�DGYHUWLVLQJ�GXULQJ�*ROI�0LQRUV��ZKLFK�LV�D�JRRG�ZD\�WR�UHDFK�WKH�ROGHU��
PDOH�KDOI�RI�RXU�SULPDU\�PDUNHW��DQG�GXULQJ�WKH������6XPPHU�2O\PSLFV��ZKLFK�ZLOO�EH�
D�ZD\�WR�UHDFK�RXU�SULPDU\�DQG�VHFRQGDU\�PDUNHWV�

Radio
0RVW�RI�RXU�UDGLR�EXGJHW�ZLOO�EH�VSHQW�
GXULQJ�PRUQLQJ�GULYH�WLPHV because both 

RXU�SULPDU\�DQG�VHFRQGDU\�PDUNHWV�WHQG�
WR�EH�HPSOR\HG��7KURXJK�UHVHDUFK�FRQ�
GXFWHG�LQ�6LPPRQV�2QHYLHZ��ZH�IRXQG�
WKDW�ERWK�RXU�SULPDU\�DQG�VHFRQGDU\�PDU�
NHWV�DUH�YHU\�OLNHO\�WR�OLVWHQ�WR�WKH�UDGLR�IRU�
DQ�H[WHQGHG�SHULRG�RI�WLPH�RQ�ZHHNGD\V�
EHWZHHQ���$0�DQG����$0��PRVW�OLNHO\�RQ�
WKHLU�FRPPXWH�WR�ZRUN��0RVW�RI�RXU�6SRW�
0RUQLQJ�'ULYH�7LPH�DGYHUWLVLQJ�ZLOO�EH�
GRQH�LQ�WKH�R̆�PRQWKV�DV�D�ZD\�WR�UHLQ�
IRUFH�RXU�1DWLRQDO�FDPSDLJQ�IRU�WKH�SHR�
SOH�ZKR�OLYH�LQ�WKH�6RXWKHUQ�DQG�(DVWHUQ�
SDUWV�RI�WKH�8QLWHG�6WDWHV�
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Magazines
:H�ZLOO�EH�DGYHUWLVLQJ�LQ�JHQHUDO�LQWHUHVW��
PHQ¶V�LQWHUHVW�DQG�ZRPHQ¶V�LQWHUHVW�PDJ�
D]LQHV�EHFDXVH�ERWK�RXU�SULPDU\�DQG�VHF�
RQGDU\�PDUNHWV�IDOO�LQWR�WKHVH�FDWHJRULHV��
7KURXJK�UHVHDUFK�LQ�6LPPRQV�2QHYLHZ��
ZH�IRXQG�WKDW�RXU�FRQVXPHUV�DUH�YHU\�OLNH�
O\�WR�UHDG�IRRG��WUDYHO��EXVLQHVV�DQG�QHZV�
PDJD]LQHV��6RPH�H[DPSOHV�RI�GL̆HUHQW�
PDJD]LQHV�ZH�ZLOO�EH�DGYHUWLVLQJ�LQ�DUH�
OLVWHG�EHORZ�ZLWK�WKHLU�LQGH[�OHYHOV�EURNHQ�
GRZQ�E\�GL̆HUHQW�DJHV�RI�RXU�SULPDU\�DQG�
VHFRQGDU\�PDUNHWV�
General Interest

(QGOHVV�9DFDWLRQ��LQGH[�OHYHO�RYHU�
����IRU�WKRVH����
)RRG�DQG�:LQH��LQGH[�OHYHO�RI�171 for 

WKRVH������
1HZVZHHN��LQGH[�OHYHO�RYHU���� for 

WKRVH����
7UDYHO���/HLVXUH��LQGH[�OHYHO�RI���� 

IRU�WKRVH������
)RUEHV��LQGH[�OHYHO�RI���� for those 

�����

Women’s Interest
&RXQWU\�/LYLQJ��LQGH[�OHYHO�RI���� for 

WKRVH������
:RPDQ¶V�:RUOG��LQGH[�OHYHO�RI���� 

IRU�WKRVH������
/DGLHV¶�+RPH�-RXUQDO��LQGH[�OHYHO�RI�
����IRU�WKRVH����
6RXWKHUQ�/LYLQJ��LQGH[�OHYHO�RYHU���� 

IRU�WKRVH����
*RRG�+RXVHNHHSLQJ��LQGH[�OHYHO�RYHU�
����IRU�WKRVH����
*DUGHQLQJ�+RZ�WR��LQGH[�OHYHO�RI���� 

IRU�WKRVH������

Men’s Interest
*ROI�0DJD]LQH��LQGH[�OHYHO�RI�����
IRU�WKRVH����
1RUWK�$PHULFDQ�)LVKHUPDQ��LQGH[�
OHYHO�RI�����IRU�WKRVH������
)RUWXQH��LQGH[�OHYHO�RI���� for those 

�����

7KHUH�LV�D�VWURQJ�RYHUODS�LQ�WKH�PDJD]LQHV�
WKDW�RXU�SULPDU\�DQG�VHFRQGDU\�PDUNHWV�
UHDG��%HFDXVH�RXU�FUHDWLYH�FDPSDLJQ�LV�
GL̆HUHQW�IURP�PRVW�DQG�GRHV�QRW�XVH�UHDO�
SKRWRJUDSKV��LW�ZLOO�VWDQG�RXW�LQ�SULQW��HV�
SHFLDOO\�EULJKWO\�FRORUHG�PDJD]LQHV�
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Internet
$OWKRXJK�RXU�SULPDU\�DQG�VHFRQGDU\�PDU�
NHWV�WHQG�WR�EH�ROGHU�LQ�DJH��LQWHUQHW�LV�VWLOO�
DQ�LPSRUWDQW�DVSHFW�RI�WKHLU�OLYHV��7KURXJK�
6WDWLF�DQG�5LFK�PHGLD�DGYHUWLVLQJ�RQ�VLWHV�
OLNH�)DFHERRN��061��WKH�1HZ�<RUN�7LPHV��
WKH�:DOO�6WUHHW�-RXUQDO��DQG�$PD]RQ�DQG�
VHDUFK�HQJLQH�NH\ZRUGV��ZH�ZLOO�H̆HFWLYH�
O\�EH�DEOH�WR�UHDFK�ERWK�RXU�SULPDU\�DQG�
VHFRQGDU\�PDUNHWV�

7KRXJK�VRFLDO�PHGLD�LV�QRW�DV�LPSRUWDQW�
IRU�ROGHU�SRSXODWLRQV��DFFRUGLQJ�WR�6LP�
PRQV�2QHYLHZ������RI�WKRVH�DJHV¶�������
XVH�VRFLDO�PHGLD��DV�ZHOO�DV�����RI�WKRVH�
�������,Q�WKH�SDVW�VHYHUDO�\HDUV��WKH�DY�
HUDJH�DJH�RI�WKRVH�RQ�)DFHERRN�KDV�ULVHQ��
WKHUHIRUH�)DFHERRN�LV�D�JRRG�PHGLXP�WR�
UHDFK�RXU�PDUNHWV��)DFHERRN�LV�DOVR�D�YHU\�
WDUJHWHG�IRUP�RI�DGYHUWLVLQJ��VR�ZH�ZLOO�EH�
DEOH�WR�UHDFK�RXU�H[DFW�PDUNHWV�GLUHFWO\��
:H�FKRVH�WR�GR�PRVWO\�ULFK�DGYHUWLVHPHQWV�
RQ�)DFHERRN�EHFDXVH�ZH�ZLOO�EH�DEOH�WR�
FUHDWH�D�FRQYHUVDWLRQ�ZLWK�RXU�VSHFL¿F�
PDUNHWV�EHFDXVH�LW�LV�VR�WDUJHWHG��:H�ZLOO�
VWLOO�KDYH�RWKHU�DFWLYH�VRFLDO�PHGLD�DF�
FRXQWV��OLNH�7ZLWWHU�DQG�,QVWDJUDP��EXW�ZH�
ZLOO�QRW�XVH�WKLV�VSHFL¿F�W\SH�RI�DGYHUWLVLQJ�
RQ�WKHP�

:HEVLWHV�OLNH�061��$PD]RQ��7KH�1HZ�
<RUN�7LPHV��DQG�7KH�:DOO�6WUHHW�-RXUQDO�
ZLOO�EH�JRRG�ZD\V�WR�UHDFK�RXU�VHFRQGDU\�
PDUNHW�EHFDXVH�WKH\�YDOXH�EHLQJ�LQIRUPHG�
RQ�FXUUHQW�HYHQWV�DQG�EHLQJ�XS�WR�GDWH�RQ�
QHZ�WKLQJV��:H�ZLOO�EH�XVLQJ�ULFK�DGYHU�
WLVHPHQWV�IRU�WKH�1HZVSDSHU�ZHEVLWHV�DQG�
VWDWLF�PHGLD�IRU�$PD]RQ�DQG�061��5LFK�
PHGLD�ZLOO�DOORZ�XV�WR�FRQWLQXH�FRQYHU�
VDWLRQ�ZLWK�WKHVH�FRQVXPHUV��ZKHUH�WKH�
VWDWLF�DGYHUWLVHPHQWV�ZLOO�EH�XVHG�DV�D�ZD\�
WR�UHLQIRUFH�RXU�DG�FDPSDLJQ��

6HDUFK�HQJLQH�PDUNHWLQJ�ZLOO�DOVR�EH�DQ�
LPSRUWDQW�ZD\�IRU�XV�WR�UHDFK�RXU�PDU�
NHWV��:H�ZLOO�KDYH�IRXU�SURPRWHG�ZRUGV�D�
PRQWK�IRU�WKH�HQWLUH�\HDU��6RPH�H[DPSOHV�
RI�SURPRWHG�ZRUGV�SKUDVHV�ZH�ZLOO�XVH�
DUH�OLVWHG�EHORZ�

Cruise

&DULEEHDQ�YDFDWLRQ

$̆RUGDEOH�YDFDWLRQ

(DV\�YDFDWLRQ

1LFNHORGHRQ��7KLV�ZLOO�KHOS�FUHDWH�D�
OLQN�EHWZHHQ�RXU�SDUWQHUVKLS�ZLWK�
1LFNHORGHRQ��
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Newspapers
7KH�SRUWLRQ�RI�RXU�EXGJHW�WKDW�ZH�ZLOO�VSHQG�RQ�QHZVSDSHU�DGYHUWLVLQJ�ZLOO�RQO\�EH�
GRQH�LQ�IRXU�VSRW�PDUNHWV�IRU�WZR�PRQWKV��7KHVH�VSRW�PDUNHWV�ZLOO�LQFOXGH�%DOWLPRUH��
0LDPL��&KDUOHVWRQ��DQG�$WODQWD��:H�GLG�QRW�ZDQW�WR�VSHQG�D�ODUJH�DPRXQW�RI�RXU�EXG�
JHW�RQ�QHZVSDSHUV�GXH�WR�WKH�SRRU�LPDJH�TXDOLW\�RI�SULQW�DGV��EXW�EHFDXVH�RXU�FUHDWLYH�
FDPSDLJQ�XVHV�ROG�IDVKLRQHG�LPDJHV��WKH\�ZLOO�ORRN�RND\�LQ�EODFN�DQG�ZKLWH��7KHUHIRUH��
ZH�ZLOO�RQO\�SODFH�DGYHUWLVHPHQWV�LQ�WKHVH�IRXU�FLWLHV�LQ�PRQWKV�ZKHUH�ZH�DUH�GRLQJ�OHVV�
DGYHUWLVLQJ��-XQH�DQG�2FWREHU��DV�D�ZD\�WR�UHLQIRUFH�RXU�QDWLRQDO�FDPSDLJQ�IRU�RXU�SUL�
PDU\�DQG�VHFRQGDU\�PDUNHWV�WKDW�DUH�OLYLQJ�LQ�WKH�VRXWK�DQG�HDVW��1HZVSDSHUV�ZLOO�EH�
D�EHWWHU�ZD\�WR�UHDFK�RXU�VHFRQGDU\�WDUJHW�WKDQ�WKH�SULPDU\�WDUJHW�EHFDXVH�WKH\�YDOXH�
EHLQJ�HGXFDWHG�RQ�GRPHVWLF�DQG�IRUHLJQ�D̆DLUV��7KH�QHZVSDSHUV�ZH�ZLOO�DGYHUWLVH�LQ�
DUH�OLVWHG�EHORZ�

7KH�$WODQWD�-RXUQDO

The Miami Herald

Charleston Post and Courier

The Baltimore Sun

Outdoor
2XU�RXWGRRU�DGYHUWLVLQJ�ZLOO�EH�GRQH�LQ����
VSRW�FLWLHV�IRU���PRQWKV��7KHVH�FLWLHV�ZLOO�LQ�
FOXGH�%RVWRQ��%DOWLPRUH��1HZDUN��+RXVWRQ��
&KDUOHVWRQ��7DPSD��1HZ�2UOHDQV��$WODQWD��
3LWWVEXUJ��)RUW�/DXGHUGDOH��0LDPL�DQG�*DO�
YHVWRQ��%HFDXVH�ERWK�RXU�SULPDU\�DQG�VHF�
RQGDU\�PDUNHWV�WHQG�WR�EH�HPSOR\HG��WKH\�
ZLOO�EH�LQ�WUDQVLW�WR�DQG�IURP�ZRUN��DV�ZHOO�
DV�RWKHU�WLPHV�WKURXJKRXW�WKH�GD\��:H�ZLOO�
XVH�RXWGRRU�DGYHUWLVLQJ�DV�D�ZD\�WR�reinforce 

RXU�SULQW�DQG�EURDGFDVW�FDPSDLJQV�DQG�NHHS�
&DUQLYDO�RQ�WKH�PLQGV�RI�RXU�FRQVXPHUV��,W�
ZLOO�EH�LPSRUWDQW�IRU�VRPH�RI�RXU�RXWGRRU�
DGYHUWLVHPHQWV�WR�EH�LQ�WKH�VXUURXQGLQJ�
VXEXUEV�RI�%DOWLPRUH��1HZDUN��3LWWVEXUJ�DQG�
%RVWRQ�EHFDXVH�RXU�PDUNHWV�ZLOO�PRVW�OLNHO\�
EH�FRPPXWLQJ�IURP�WKHVH�VXEXUEV�LQWR�WKH�
FLW\�IRU�ZRUN��6RPH�RXWGRRU�DGYHUWLVLQJ�ZLOO�
DOVR�RFFXU�LQ�WKHVH�ODUJHU�FLWLHV�EHFDXVH�RXU�
VHFRQGDU\�PDUNHW�LV�DOVR�OLNHO\�WR�XVH�SXEOLF�
WUDQVLW��LQGH[�OHYHO�RI�������
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Mobile
0RELOH�DGYHUWLVLQJ�ZLOO�RFFXU�LQ�%RVWRQ��%DOWLPRUH��7DPSD��$WODQWD��3LWWVEXUJ�DQG�
&KDUOHVWRQ�LQ�-DQXDU\��0D\��-XO\�DQG�2FWREHU��([FOXGLQJ�-DQXDU\��WKHVH�DUH�DOO�PRQWKV�
WKDW�ZH�ZLOO�QRW�EH�GRLQJ�DV�PXFK�WHOHYLVLRQ�DGYHUWLVLQJ��WKHUHIRUH�ZH�ZLOO�XVH�PRELOH�WR�
VWD\�RQ�WKH�PLQGV�RI�RXU�FRQVXPHUV��,W�LV�LPSRUWDQW�WKDW�ZH�LQFOXGH�WKH�HDVW�FRDVW�FLWLHV�
WR�UHDFK�RXU�VHFRQGDU\�PDUNHW�EHFDXVH�WKH\�WHQG�WR�EH�VOLJKWO\�\RXQJHU�DQG�WKHUHIRUH�
ZLOO�EH�PRUH�WHFK�VDYY\��2XU�PRELOH�DGYHUWLVLQJ�ZLOO�FRQVLVW�RI�PRVWO\�EDQQHU�DGV�DQG�
ULFK�PHGLD��7KLV�ZLOO�KHOS�XV�JHW�WUḊF�WR�RXU�ZHEVLWH�ZKHQ�SHRSOH�VHH�WKHVH�DGV�RQ�
WKHLU�SKRQHV�DQG�DOORZ�XV�WR�FUHDWH�D�FRQYHUVDWLRQ�ZLWK�RXU�FRQVXPHUV�
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7RWDO�0HGLD�6SHQGLQJ ��$OORFDWLRQ ��$OORFDWLRQ

,PSDFW�0HGLD�6SHQGLQJ

&DEOH�7HOHYLVLRQ�3ULPHWLPH

1DWLRQDO�7HOHYLVLRQ�'D\WLPH

1DWLRQDO�7HOHYLVLRQ�3ULPHWLPH

1DWLRQDO�5DGLR�0RUQLQJ�'ULYH

1DWLRQDO�5DGLR�(YHQLQJ�'ULYH

6SRW�5DGLR�0RUQLQJ�'ULYH

6SRW�&DEOH�7HOHYLVLRQ�3ULPHWLPH

6SRW�7HOHYLVLRQ�3ULPHWLPH

6SRW�7HOHYLVLRQ�'D\WLPH

1DWLRQDO�0DJD]LQHV�*HQHUDO

1DWLRQDO�0HQ¶V�0DJD]LQHV

1DWLRQDO�:RPHQ¶V�0DJD]LQHV

7RWDO�6SHQGLQJ �����������
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Public Relations Plan
Aleesha Halbach | Public Relations Director
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Objectives
$V�VWDWHG�LQ�WKH�FDPSDLJQ�VWUDWHJ\��RXU�JRDO�LV�WR�LPSURYH�WKH�FXUUHQW�SHUFHSWLRQV�RI�
&DUQLYDO�&UXLVH�/LQHV�E\�FKDQJLQJ�WKH�DWWLWXGH�WKH�WDUJHW�PDUNHWV�KDYH�ZLWK�&DUQLYDO�
EUDQG��%\�JDXJLQJ�WKH�WKRXJKWV�RI�YDULRXV�VWDNHKROGHUV��PDQ\�KDYH�SHUFHLYHG�&DUQLYDO�
DV�EHLQJ�OHVV�OX[XULRXV�DQG�XQVDIH�WKDQ�RWKHU�FUXLVH�OLQHV�DV�RXWOLQHG�LQ�WKH�VLWXDWLRQ�
DQDO\VLV��&DUQLYDO�&UXLVH�/LQHV¶�SXEOLF�UHODWLRQV�DQG�SURPRWLRQV�WHDP�ZLOO�WKHUHIRUH�EH�
DQ�H[WHQVLRQ�RI�LWV�PHGLD�DQG�FUHDWLYH�SODQV�DQG�ORRN�WR�H[SDQG�R̆�WKH�H[LVWLQJ�LGHD�RI�
³IXQ�´�$�ODUJH�JRDO�LV�WR�FUHDWH�QHZ�YHUVLRQV�RI�WKLV�WHUP�IRU�IXWXUH�WUDYHOHUV��,W�ZLOO�EH�
LPSRUWDQW�WR�VKRZFDVH�&DUQLYDO�&UXLVH�/LQHV¶�RSWLRQV�RI�³IXQ´�IRU�DOO�SHRSOH�WUDYHOLQJ�
ZLWK�ERWK�IDPLO\�DQG�IULHQGV�WR�FUHDWH�D�PRUH�SRVLWLYH�DVVRFLDWLRQ�ZLWK�WKH�&DUQLYDO�
EUDQG��.HHSLQJ�LQ�PLQG�WKH�LQWHUJHQHUDWLRQDO�IDPLO\�WUDYHOLQJ�DERDUG�&DUQLYDO�&UXLVH�
/LQHV��LW�LV�LPSRUWDQW�WR�FRPPXQLFDWH�&DUQLYDO¶V�WUDGLWLRQV�WR�DVVHUW�EUDQG�OR\DOW\�DQG�
KLJKOLJKW�&DUQLYDO¶V�XQLTXHQHVV��,W�ZLOO�EH�WKH�UROH�RI�WKH�SXEOLF�UHODWLRQV�DQG�SURPR�
WLRQV�WR�FRQWLQXH�WR�VKRZFDVH�WKLV�EUDQG�DVVRFLDWLRQ�IRU�FXUUHQW�DQG�IXWXUH�WUDYHOHUV�
WKURXJK�QHZ�LQLWLDWLYHV��SDUWQHUVKLSV��GHVWLQDWLRQV�DQG�RXWUHDFK�EDVHG�RQ�FRQVXPHUV�
EHKDYLRUV�WR�PDNH�HDFK�HYHQW�SHUVRQDOL]HG�DQG�XQLTXH�WR�WKHP�

Important Issues to Stakeholders
&DUQLYDO¶V�WDUJHWHG�FRQVXPHUV�DUH�WZR�IROG��ERWK�SULPDU\�DQG�VHFRQGDU\���$OO�GDWD�WDN�
HQ�IURP�6LPPRQV�2QH9LHZ��

Primary Consumer
7KLV�FRQVXPHU�YDOXHV�WUDGLWLRQ�DQG�VSHQGLQJ�WLPH�ZLWK�IDPLO\��7KH\�LQGXOJH�
WKHLU�FKLOGUHQ�DQG�JUDQGFKLOGUHQ�ZLWK�H[WUDYDJDQFHV��EXW�RQO\�GR�WKLV�HYHU\�VR�
RIWHQ�DV�WKH\�DUH�WKH�W\SLFDO�PLGGOH�FODVV�FRQVXPHUV�ZKR�KDYH�ZRUNHG�KDUG�IRU�
WKHLU�PRQH\��7KLV�WDUJHW�PDUNHW�LV�D�SDUW�RI�WKH�EDE\�ERRPHU�JHQHUDWLRQ�DQG�
KROGV�FRQVHUYDWLYH�YLHZV�WRZDUG�WKHLU�YDOXHV�DQG�PRUDOV�
$FFRUGLQJ�WR�L3ROO��D�PDMRULW\�RI�SHRSOH�������HQMR\HG�VSHQGLQJ�WKHLU�YDFDWLRQV�
ZLWK�WKHLU�IDPLO\�DQG�����RI�WKHP�HQMR\HG�VSHQGLQJ�WLPH�ZLWK�WKHLU�VSRXVH��7KLV�
GDWD�FRQ¿UPV�WKDW�PDQ\�FUXLVHUV�DUH�WUDYHOLQJ�ZLWK�WKHLU�IDPLOLHV��

Secondary Consumer
7KLV�FRQVXPHU�YDOXHV�KDUG�ZRUN�DQG�FOLPELQJ�WR�WKH�WRS�RI�WKH�FRUSRUDWH�ODGGHU��
7KH\�WHQG�WR�HQMR\�WKH�¿QHU�WKLQJV�LQ�OLIH�DQG�DUH�PRUH�RIWHQ�LQFOLQHG�WR�MRLQ�D�
EXVLQHVV�RU�FRXQWU\�FOXE��DQG�DUH�RSHQ�WR�QHZ�H[SHULHQFHV��7KH\�WHQG�WR�EH�PRUH�
FUHDWLYH�LQGLYLGXDOV��SD\�DWWHQWLRQ�WR�ZRUOGO\�D̆DLUV�DQG�FDUH�DERXW�PRUH�OLEHUDO�
FDXVHV�VXFK�DV�WKH�HQYLURQPHQW��
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Destination Stakeholders
7KH�GHVWLQDWLRQ�RI�FUXLVH�VKLSV�SOD\V�D�ODUJH�SDUW�LQ�WKH�WRXULVP�HFRQRP\��&DULE�
EHDQ�GHVWLQDWLRQV�DUH�WKH�PRVW�FRPPRQ�SRUWV�RI�FDOO�IRU�&DUQLYDO�&UXLVH�OLQHV�DV�
0LQWHO�LQGLFDWHV��WKH�&DULEEHDQ�DFFRXQWV�IRU�RQH�WKLUG�RI�JOREDO�LWLQHUDULHV�DQG�
FUXLVH�VKLS�GHSOR\PHQWV��0LQWHO�IRXQG�SDVW�FUXLVHUV�DUH�PRUH�OLNHO\�WR�EH�IX�
WXUH�FUXLVHUV��DQG�UHVSRQGHQWV�ZKR�KDYH�WDNHQ�D�FUXLVH�VKLS�YDFDWLRQ�ZLWKLQ�WKH�
SDVW�¿YH�\HDUV�DUH�PRUH�OLNHO\�WR�GR�LW�DJDLQ��WKHUHIRUH�SOD\LQJ�D�ODUJH�UROH�LQ�WKH�
FRXQWU\¶V�WRXULVW�FDSLWDO�

�)l/�)�$)�?�/�'$�?�+$)$*)
7KURXJK�WKH�PRQLWRULQJ�RI�/H[LV�1H[LV��&DUQLYDO�KDV�VHHQ�QHZV�VXUURXQGLQJ�ODVW�\HDU¶V�
FRQFHUW�VHULHV�DQG�WKH�JHQHUDWHG�EX]]�DERXW�WKH�ODXQFKLQJ�RI�QHZHVW�VKLS�LQ�������7KH�
JRDO�LV�WR�NHHS�WKHVH�SRVLWLYH�VWRULHV�LQ�WKH�QHZV�IRU�WKH�QH[W�\HDU�WR�FRPH��DQG�WR�DG�
GUHVV�VRPH�RI�WKH�LVVXHV�WKDW�DUH�LPSRUWDQW�WR�WKH�WDUJHW�PDUNHWV��$FFRUGLQJ�WR�0LQWHO��
&DUQLYDO�KDG�DQ�RYHUDOO�����SRVLWLYH�VHQWLPHQW��&DUQLYDO�ZLOO�R̆HU�D�GLYHUVH�PHDQLQJ�RI�
³IXQ´�RQ�LWV�VKLSV�DV�ZHOO�DV�EHLQJ�PLQGIXO�RI�WKH�VHFRQGDU\�PDUNHW¶V�FRQFHUQ�RQ�WKH�HQ�
YLURQPHQW��$V�&DUQLYDO�ODXQFKHV�LWV�QHZ�VKLS�9LVWD�LQ�������PDQ\�QHZ�XSGDWHV�ZLOO�EH�
PDGH�WR�WKLV�VKLS�DQG�RWKHUV�WR�H[FHHG�HQYLURQPHQWDO�UHJXODWLRQV�������,Q�RUGHU�WR�UHOD\�
WKLV�WR�WKH�SXEOLF��&DUQLYDO�ZLOO�KDYH�WR�EH�YRFDO�DERXW�WKHLU�LPSURYHPHQWV��,Q�DGGLWLRQ��
LW�ZLOO�DOZD\V�EH�LQ�&DUQLYDO¶V�EHVW�LQWHUHVW�WR�FRPEDW�WKH�LVVXH�RI�QHJDWLYH�FRQQRWDWLRQV�
RI�&DUQLYDO�EHLQJ�WKH�³FKHDS�FUXLVH�´�'XULQJ�FRQGXFWHG�LQWHUYLHZV��SDVW�FULVHV�DQG�LQFL�
GHQWV�ZHUH�DQ�LVVXH��,W�ZLOO�EH�LPSRUWDQW�WR�PDQDJH�SXEOLF�RSLQLRQ�E\�SXEOLFL]LQJ�QHZV�
SRVLWLYHO\��DV�ZHOO�DV�EHLQJ�RSHQ�DQG�WUDQVSDUHQW�LI�VRPHWKLQJ�ZHUH�WR�JR�DZU\�

Strategy
Encouraging Media to Cover Events
7KH�PDLQ�SDUW�RI�WKH�PHGLD�UHODWLRQV�VWUDWHJ\�ZLOO�LQFOXGH�WKH�FUHDWLRQ�RI�D�³PHGLD�FHQ�
WUDO�´�7KLV�ZLOO�EH�D�KXE�IRU�UHSRUWHUV��WUDGH�PDJD]LQHV��WUDYHO�DJHQWV��SDVW�FUXLVHUV�DQG�
DLUOLQHV�WR�PHHW�LQ�D�FHQWUDO�SODFH�DQG�WDON�DERXW�&DUQLYDO�&UXLVH�/LQHV��DQG�UHSRUWHUV�WR�
KDYH�FRQWHQW�WR�ZULWH�DERXW�LQ�WKHLU�SXEOLFDWLRQV��7KH�JRDO�RI�WKLV�KXE�LV�WR�VKDSH�SRVL�
WLYH�PHGLD�DURXQG�&DUQLYDO�DQG�LWV�LQLWLDWLYHV��7KLV�ZLOO�SURYH�EHQH¿FLDO�ZKHQ�PDNLQJ�
FRQQHFWLRQV�DQG�SRVLWLYH�UHODWLRQV�ZLWK�WKH�PHGLD��0HGLD�FHQWUDO�ZLOO�KDSSHQ�WZLFH�D�
\HDU�DW�YDULRXV�SRUWV�RI�FDOO��DQG�ZLOO�KDSSHQ�RXWVLGH�RI�ODUJH�HYHQWV��IRU�H[DPSOH�WKH�
ODXQFK�RI�&DUQLYDO¶V�QHZ�VKLS��&DUQLYDO�9LVWD��3UHVV�DQG�PHGLD�DQG�JXHVWV�ZLOO�EH�WUHDW�
HG�ZLWK�9,3�VHUYLFH�DQG�ZLOO�KDYH�IXOO�DFFHVV�WR�&DUQLYDO�UHVRXUFHV��,Q�DGGLWLRQ�WR�WKLV�
PHGLD�FRYHUDJH��&DUQLYDO�ZLOO�FUHDWH�SUHVV�UHOHDVHV�IRU�HDFK�HYHQW�DQG�VHQG�RXW�WR�LWV�
SUHGHWHUPLQHG�SUHVV�OLVW��7KLV�SUHVV�OLVW�ZLOO�EH�PDGH�XS�RI�ORFDO�79�VWDWLRQV��QHZV�
SDSHUV��WUDYHO�	�OHLVXUH�WUDGH�PDJD]LQHV�DQG�EORJJHUV��3LWFKLQJ�ZLOO�EH�GRQH�WKURXJK�
VRFLDO�PHGLD�DQG�HPDLO��&DUQLYDO�ZLOO�DOVR�LQFOXGH�SKRWRV�ZKHQ�DYDLODEOH��DQG�ZLOO�JLYH�
MRXUQDOLVWV�IXOO�GLVFORVXUH�LQIRUPDWLRQ�WR�PDNH�UHSRUWLQJ�HDVLHU��:LWK�GXH�GLOLJHQFH�DQG�
IRUPHG�UHODWLRQVKLSV��&DUQLYDO�FDQ�PDNH�LPSDFWIXO�UHODWLRQV�ZLWK�WKH�PHGLD��
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Contacts
&DUQLYDO�ZLOO�FRQWDFW�QHZV�VRXUFHV�LQFOXGLQJ�WHOHYLVLRQ��SULQW�PDJD]LQHV�DQG�QHZVSD�
SHUV�LQ�RUGHU�WR�JDLQ�LPSRUWDQW�PHGLD�FRYHUDJH�RI�HYHQWV�DQG�WLPHO\�QHZV��7KHUH�ZLOO�EH�
D�GLVWLQFW�DQG�ODUJH�RXWUHDFK�WR�QDWLRQDO�79�FKDQQHOV�LQFOXGLQJ�)2;�1HZV��&1%&�DQG�
&11�WR�HDUQ�FRYHUDJH�DQG�SODFHPHQW�WDUJHWHG�DW�&DUQLYDO¶V�SULPDU\�PDUNHW��2XWUHDFK�
WR�&DUQLYDO¶V�VHFRQGDU\�PDUNHW�ZLOO�LQFOXGH�$%&�DQG�&%6��&DUQLYDO�ZLOO�ORRN�WR�WDUJHW�
061%&�ZKHQ�ORRNLQJ�WR�HDUQ�FRYHUDJH�IRU�ERWK�PDUNHWV��,Q�SULQW��&DUQLYDO¶V�SULPDU\�
PDUNHW�ZLOO�EH�WDUJHWHG�WKURXJK�SXEOLFDWLRQV�VXFK�DV�%RQ�$SSHWLW�DQG�*ROI�'LJHVW�DQG�
WKH�VHFRQGDU\�PDUNHW�ZLOO�EH�WDUJHWHG�WKURXJK�)RUEHV�PDJD]LQH��,Q�DOO�UHODWLRQV�RI�WKH�
PHGLD��&DUQLYDO�ZLOO�EH�VXUH�WR�H[WHQG�D�QRWH�RI�WKDQNV�WR�FRQWLQXH�WR�EXLOG�UHODWLRQ�
VKLSV�IRU�IXWXUH�FRYHUDJH���6HH�DSSHQGL[�IRU�PHGLD�OLVW�

Reasoning
$FFRUGLQJ�WR�6LPPRQV�2QH9LHZ�DQG�DV�VWDWHG�LQ�WKH�FDPSDLJQ�VWUDWHJ\��&DUQLYDO¶V�
SULPDU\�FRQVXPHUV�YDOXH�VSHQGLQJ�WLPH�ZLWK�WKHLU�IDPLOLHV��LQGXOJH�LQ�WKHLU�WLPH�ZLWK�
WKHLU�JUDQGFKLOGUHQ��KDYH�ZRUNHG�KDUG�IRU�WKHLU�PRQH\�DQG�DUH�FRQVHUYDWLYH�LQ�WKHLU�
YDOXHV��7KHUHIRUH�WKLV�SULPDU\�PDUNHW�LV�IRFXVHG�RQ�FRQVHUYDWLYH�QHZV�RXWOHWV��DQG�
UHDGLQJ�SXEOLFDWLRQV�WKDW�DOLJQ�ZLWK�WKH�ZD\�WKH\�OLYH�WKHLU�OLIH��&DUQLYDO¶V�VHFRQGDU\�
FRQVXPHUV�DUH�VOLJKWO\�GL̆HUHQW�WKDQ�WKH�¿UVW��EXW�VKDUH�VRPH�VLPLODULWLHV��7KH\�KDYH�
DOVR�ZRUNHG�KDUG�IRU�WKHLU�PRQH\��EXW�HQMR\�VSHQGLQJ�PRQH\�RQ�WKHPVHOYHV�UDWKHU�WKDQ�
IDPLO\��7KH�VHFRQGDU\�PDUNHW�LV�PRUH�OLEHUDO�LQ�WKHLU�WKLQNLQJ�DQG�WHQGV�WR�OHDQ�WRZDUG�
QHZV�DQG�SXEOLFDWLRQV�WKDW�UHÀHFW�WKHLU�EHOLHIV�

Tactics
“Concert in Paradise” Series

,Q�������&DUQLYDO�&UXLVH�/LQHV�KRVWHG�ELJ�PXVLFDO�DFWV�WR�SHUIRUP�OLYH�RQ�WKHLU�
VKLSV��7KHUH�ZDV�D�WRWDO�RI����SHUIRUPDQFHV�IURP����SHUIRUPHUV�LQFOXGLQJ�
QDPHV�OLNH�-HQQLIHU�+XGVRQ��/DG\�$QWHEHOOXP��'DXJKWU\��*DYLQ�'H*UDZ��0DU�
WLQD�0F%ULGH�DQG�2OLYLD�1HZWRQ�-RKQ�RQ�HLJKW�RI�WKH�&DUQLYDO�VKLSV��,Q�WKH�
SDVW��WLFNHWV�FRVW�DWWHQGHHV�DQ\ZKHUH�IURP���������DQG�IRU�PRUH�PRQH\�WUDY�
HOHUV�FRXOG�UHFHLYH�D�PHHW�DQG�JUHHW��SKRWR�VHVVLRQV��VHDWLQJ�LQ�WKH�¿UVW�WKUHH�
URZV�DQG�D�FRPPHPRUDWLYH�FRQFHUW�SDVV��������

7R�FRQWLQXH�WKLV�VXFFHVVIXO�SDUWQHUVKLS�EHWZHHQ�WKH�PXVLFDO�DFWV�DQG�&DUQLYDO�
&UXLVH�/LQHV��LW�LV�SURSRVHG�&DUQLYDO�VDLOV�WR�LWV�SULYDWH�LVODQG�UHWUHDW��+DOI�0RRQ�
.D\�������IRU�D�ZHHN�ORQJ�RXWGRRU�LVODQG�FRQFHUW�VHULHV��7KLV�ZLOO�FUHDWH�K\SH�
DPRQJ�WKH�SDVVHQJHUV�VDLOLQJ�WR�WKH�LVODQG�VLWXDWHG�EHWZHHQ�WKH�&DULEEHDQ�DQG�
WKH�3DQDPD�&DQDO��DQG�ZLOO�DOVR�GULYH�UHYHQXH�DQG�SXEOLFLW\�
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7KLV�SDUWQHUVKLS�ZRXOG�EHQH¿W�&DUQLYDO�&UXLVH�/LQHV�EHFDXVH�LW�ZRXOG�EH�
FRPH�WKH�VWDSOH�HYHQW�RI�WKH�WRXU�DQG�ZLOO�GL̆HUHQWLDWH�&DUQLYDO�RYHU�RWKHU�
EUDQGV��$�QXPEHU�RI�VKLSV�ZRXOG�VDLO�WR�WKLV�GHVWLQDWLRQ�DQG�EH�LQ�SRUW�IRU�
RQH�ZHHN��+HUH�WKH�PXVLFDO�DFWV�ZRXOG�SHUIRUP�RQ�WKH�EHDFK�DQG�ODQG��DQG�
LW�FRXOG�EHFRPH�DQ�LQWHJUDO�ZD\�FXVWRPHUV�FRXOG�IRVWHU�D�SRVLWLYH�H[SHULHQFH�
ZLWK�WKH�&DUQLYDO�EUDQG�
$SSHDOLQJ�WR�WKH�LQWHUJHQHUDWLRQDO�DVSHFW�RI�&DUQLYDO��WKH�VHULHV�ZLOO�DOVR�R̆HU�
FKLOG�IULHQGO\�SURJUDPPLQJ�WR�RFFXS\�\RXQJ�FKLOGUHQ�DQG�IDPLOLHV��%\�KDYLQJ�
WKLV�GLYHUVH�JURXS�RI�PXVLFDO�DFWV��LW�ZLOO�DSSHDO�WR�PDQ\�LQWHUHVWHG�FUXLVHUV�
DQG�WKHLU�LGHD�RI�³IXQ�´
3UHSDUDWLRQ�ZLOO�EHJLQ�EHIRUH�WKH�HYHQW�DQG�&DUQLYDO�ZLOO�FUHDWH�LWV�RZQ�
KDVKWDJ���&UQYO.����PHDQLQJ�&DUQLYDO�LQ�+DOI�0RRQ�.D\�������7KLV�ZLOO�
PDNH�PHGLD�HDV\�WR�WUDFN��DQG�ZLOO�KHOS�&DUQLYDO�JDLQ�WUHQGLQJ�VWDWXV�RQ�
VRFLDO�PHGLD�QHWZRUNV��$�SUHVV�UHOHDVH�DQG�PHGLD�NLW�PDWHULDOV�ZLOO�EH�PDGH�
DYDLODEOH�IRU�SUHVV�WKUHH�PRQWKV�EHIRUH�WKH�ODXQFK�RI�WKH�HYHQW��

“Sail the Ocean with Nickelodeon”
$�SDUWQHUVKLS�ZLWK�1LFNHORGHRQ��
WKH�79�QHWZRUN�DQG�NLG�IDYRULWH�
FKDQQHO��ZLOO�EULQJ�LQ�D�VXEVWDQWLDO�
DPRXQW�RI�UHYHQXH�IRU�&DUQLYDO�
&UXLVH�/LQHV��%\�FXVWRPL]LQJ�PDQ\�
RI�WKH�DFWLYLWLHV�RQ�WKH�VKLS�ZLWK�
WKHPHV�IURP�1LFNHORGHRQ�VXFK�DV�
rides, entertainment and food, the 

ships can appeal to parents and 

JUDQGSDUHQWV�ZKR�KDYH�\RXQJHU�
JUDQGFKLOGUHQ��0DQ\�VKLS�JRHUV�
EHKDYLRUV�OLH�LQ�EHDFKLQJ�DQG�ZD�
WHU�VSRUWV��DQG�WKLV�ZRXOG�JHW�WKHLU�
NLGV�LQYROYHG�LQ�WKHVH�VXFK�WKLQJV��
&DUQLYDO��QRZ�IRFXVHG�RQ�PDNLQJ�
PHPRULHV�DQG�VHFXULQJ�WUDGLWLRQ��
ZLOO�KDYH�D�FXVWRPL]HG�VKLS�DQG�
SDUWQHUVKLS�WKDW�ZLOO�EULQJ�IDPLOLHV�
WRJHWKHU��%\�FUHDWLQJ�WKLV�LQQRYD�
WLYH�HQYLURQPHQW��IDPLOLHV�ZLOO�EH�
VXUH�WR�FUHDWH�ODVWLQJ�PHPRULHV�DQG�
WUDGLWLRQV��
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“Dine with the CEO”
$Q�RSSRUWXQLW\�FRPLQJ�RXW�RI�RXU�6:27�DQDO\VLV��&DUQLYDO�FDQ�ZRUN�RQ�UHEXLOGLQJ�
WKHLU�FRUSRUDWH�FUHGLELOLW\�E\�FUHDWLQJ�QHZ�OLQHV�RI�FRPPXQLFDWLRQ�IRU�WUDYHOHUV�E\�
DOORZLQJ�WKHP�WR�WDON�ZLWK�&DUQLYDO�ṘFLDOV��&DUQLYDO��VDLG�WR�EH�ODFNLQJ�DQG�RXW�RI�
WRXFK�ZLWK�LWV�FUXLVHUV��FDQ�ORRN�WR�JDLQ�FUHGLELOLW\�E\�LQYLWLQJ�WKH�&(2�RQ�D�VHULHV�RI�
FUXLVH�VKLSV��7KLV�ZLOO�LQFUHDVH�WKHLU�EUDQG�SUHVHQFH�DQG�ZLOO�PDNH�WKH�FRPSDQ\�PRUH�
SHUVRQDEOH��,I�FUXLVHUV�DUH�XQDEOH�WR�VSHDN�ZLWK�WKH�&(2��&DUQLYDO�ZLOO�ODXQFK�DQ�DGGL�
WLRQ�WR�WKHLU�ZHEVLWH�ZKHUH�WKH�&(2�ZLOO�EORJ�DQG�DQVZHU�TXHVWLRQV�IURP�FXVWRPHUV��%\�
FUHDWLQJ�RSHQ�OLQHV�RI�FRPPXQLFDWLRQ��&DUQLYDO�ORRNV�WR�VXUSDVV�RWKHU�FUXLVH�OLQHV�LQ�
FXVWRPHU�VHUYLFH��7KLV�ZLOO�DOVR�EH�D�ZD\�IRU�SHRSOH�WR�VKDUH�QRW�RQO\�WKHLU�FRQFHUQV��EXW�
¿QG�RXW�¿UVW�KDQG�ZKDW�LWHPV�DUH�ZRUNLQJ�IRU�&DUQLYDO�

Reinforcing Message & Position
7KH�FRQWLQXDWLRQ�RI�WKHVH�H̆RUWV�WKURXJKRXW�WKH�FDPSDLJQ�ZLOO�KHOS�WR�VXSSRUW�WKH�
UHVHDUFK�FRPSOHWHG�GXULQJ�WKH�VLWXDWLRQDO�DQDO\VLV�SKDVH��DQG�ZLOO�DOVR�KHOS�WR�NHHS�D�
FRKHVLYH�FDPSDLJQ�WKDW�LV�QHHGHG�LQ�RUGHU�WR�GHOLYHU�D�FRUH�PHVVDJH�DQG�EUDQG�WR�RXU�
LQWHUHVWHG�SXEOLFV��(DFK�RI�WKHVH�H̆RUWV�ZLOO�DSSHDO�WR�D�FHUWDLQ�GHPRJUDSKLF�RI�RXU�
DXGLHQFH�DQG�ZLOO�UHOD\�EDFN�WR�WKHP�WKHLU�RZQ�PHVVDJH�RI�³IXQ�´�7KH�JRDO�RI�EULQJ�
LQJ�LQWHUJHQHUDWLRQDO�IXQ�ZLOO�EH�UHFRJQL]HG�LQ�WKH�FUHDWLYH�LQLWLDWLYHV�DQG�LQ�WKH�35�
FDPSDLJQ�WKURXJK�KLJKOLJKWLQJ�WKH�WDJOLQH�³,W¶V�DQ�RFFDVLRQ�IRU�BBBB��PDNH�LW�\RXUV�
��0DNH,W<RXUV��´�%\�LQVHUWLQJ�D�GL̆HUHQW�ZRUG�LQWR�WKH�EODQN��WKH�SURPRWLRQV�RI�&DU�
QLYDO�&UXLVH�/LQHV�ZLOO�DOLJQ�ZLWK�WKH�EUDQG�SRVLWLRQ��7KLV�ZLOO�FRQYH\�WKH�PHVVDJH�WKDW�
&DUQLYDO�&UXLVH�/LQHV�LV�D�YDFDWLRQ�IRU�HYHU\RQH�DQG�HDFK�WLPH�D�SHUVRQ�XVHV�WKH�ZRUG�
³IXQ�´�LW�ZLOO�EH�XQLTXH�WR�WKHP��7KHVH�H̆RUWV�ZLOO�DOVR�EH�UHOHYDQW�WR�WKH�XQLTXH�VHOOLQJ�
SURSRVLWLRQ�ODLG�RXW�LQ�WKH�FDPSDLJQ�VWUDWHJ\��:LWK�WKHVH�JRDOV��&DUQLYDO�FDQ�SURYLGH�
HYHU\�SDVVHQJHU�ZLWK�ZKDW�WKH\�QHHG�ZKHWKHU�WKLV�EH�WKH�LGHD�RI�³IXQ´�RU�RWKHUZLVH��
2̆HULQJ�WKHVH�DPHQLWLHV�ZLOO�LQVWLOO�D�SRVLWLYH�H[SHULHQFH�DQG�NHHS�SDVVHQJHUV�FRPLQJ�
EDFN�DJDLQ�DQG�DJDLQ��

Activities
Share Your “Fun”

7KH�6KDUH�\RXU�³IXQ´�FDPSDLJQ�ZLOO�EH�D�FRPSHWLWLRQ�GHVLJQHG�DURXQG�&DUQL�
YDO�&UXLVH�/LQHV¶�VRFLDO�PHGLD��DQG�DSSHDO�WR�LQWHUJHQHUDWLRQDO�IDPLOLHV��7KLV�
SODQ�ZLOO�VWDUW�ZLWK�WKH�NLFN�RI�RXU�PHGLD�VWUDWHJ\�LQ�RUGHU�IRU�FRQVXPHUV�WR�
VHH�&DUQLYDO�RQ�VRFLDO�PHGLD��EXW�DOVR�VHH�WKHP�LQ�DGYHUWLVLQJ�DQG�SULQW�
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)DPLOLHV�RQ�VRFLDO�PHGLD�ZLOO�KDYH�WKH�RSSRUWXQLW\�WR�VXEPLW�D�SKRWR�DQG�
GHVFULSWLRQ�RI�WKHLU�IXQ�DQG�VKDUH�YLD�VRFLDO�PHGLD�WKHLU�SDVW�&DUQLYDO�&UXLVH�
VKLS�PRPHQWV��7KLV�ZLOO�EH�D�FDOO�WR�DFWLRQ�WKDW�ZLOO�VKRZFDVH�ERWK�WKH�LQWHU�
JHQHUDWLRQDO�DVSHFW�RI�FUXLVHV��EXW�DOVR�NHHS�DQG�LQFUHDVH�&DUQLYDO¶V�SUHVHQFH�
RQ�VRFLDO�PHGLD�
$FFRUGLQJ�WR�0LQWHO��VHYHQ�RXW����PHQWLRQV�RI�FUXLVH�OLQHV�ZHUH�DERXW�&DU�
QLYDO�DQG�PDQ\�RI�WKHVH�PHQWLRQV�ZHUH�RI�SHRSOH�VKDULQJ�WKHLU�FUXLVH�H[SHUL�
HQFHV��,Q�RUGHU�WR�NHHS�XS�WKH�VRFLDO�PHGLD�PRPHQWXP��DQG�FRQWLQXH�VXFFHVV�
RQ�SODWIRUPV�VXFK�DV�)DFHERRN�DQG�7ZLWWHU�WKLV�FRPSHWLWLRQ�ZLOO�EH�D�ZD\�IRU�
SHRSOH�WR�KDYH�DQ�LQFHQWLYH�WR�VKDUH�WKHLU�PRPHQWV�
7KLV�FDPSDLJQ�ZLOO�ODVW�IRU�D�SHULRG�RI�VL[�ZHHNV�DQG�&DUQLYDO�ZLOO�SLFN�¿YH�
IDPLOLHV�DW�UDQGRP�WR�HPEDUN�RQ�D�&DULEEHDQ�FUXLVH�RI�WKHLU�FKRLFH��0HGLD�
WUDFNLQJ�DQG�HQJDJHPHQW�RI�WKLV�LQLWLDWLYH�ZLOO�EH�HDV\�WR�WUDFN�RQ�VRFLDO�PH�
GLD��

Promotion with Summer Olympics 2016
&RQWLQXLQJ�WR�VWD\�RQ�WUDFN�ZLWK�WKH�PHGLD�SODQ�DQG�WKH�ELJ�HYHQWV�KDSSHQLQJ�LQ�������
&DUQLYDO�ZLOO�PDNH�D�QDWLRQDO�SXVK�WR�LQFOXGH�LWV�SURPRWLRQDO�DFWLYLWLHV�WR�EH�FHQWHUHG�
RQ�WKH�6XPPHU�2O\PSLFV�EHLQJ�KHOG�LQ�5LR�GH�-DQHLUR��7KLV�SODQ�ZLOO�VWDUW�LQ�$XJXVW�
DQG�UXQ�WKURXJKRXW�WKH�FRXUVH�RI�WKH�GXUDWLRQ�RI�WKH�JDPHV��6WD\LQJ�FRQVLVWHQW�ZLWK�
RXU�WDUJHW�PDUNHW¶V�VWURQJ�ZRUN�HWKLF�DQG�LPSRUWDQW�IDPLO\�YDOXHV��D�QRPLQDWLRQ�SUR�
JUDP�ZLOO�EH�VWDUWHG�ZKHUH�D�PHPEHU�RI�VRPHRQH¶V�IDPLO\�RU�FORVH�IULHQG�FDQ�QRPLQDWH�
WKHP�IRU�ZLQQLQJ�WKH�³JROG´�VWDQGDUG�IRU�WKH�VDFUL¿FHV�WKH\�PDNH�IRU�WKHLU�IDPLO\��7KH\�
ZLOO�WKHQ�EH�DZDUGHG�ZLWK�DQ�DOO�H[SHQVH�SDLG�JHWDZD\��7KH�ELJ�LGHD�ZLOO�UDOO\�DURXQG�
QRVWDOJLD�DQG�&DUQLYDO�EHLQJ�ZLWK�WKH�2O\PSLFV�DQG�LWV�FRQVXPHUV�LQ�DOO�IDFHWV�RI�OLIH�
²�ZKHWKHU�WKDW�EH�WKURXJK�HYHU\�VWHS�RI�WKHLU�LQWHUJHQHUDWLRQDO�OLIH��RU�EHLQJ�SURXG�RI�
7HDP�86$��&UHDWLQJ�WKLV�OLQN�QRW�RQO\�KLJKOLJKWV�RXU�RZQ�FXVWRP�RI�WUDGLWLRQ�DQG�ID�
PLOLDO�VXSSRUW��EXW�DOVR�HQFRPSDVVHV�PDQ\�RI�WKH�YDOXHV�WKH�2O\PSLFV�KROGV�LQ�KLJK�
UHJDUG�
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Key Promotional Efforts
2YHUDOO��WKH�SURPRWLRQDO�H̆RUWV�ZLOO�VXSSRUW�WKH�LGHDV�RXWOLQH�LQ�WKH�VLWXDWLRQ�DQDO\VLV�
DQG�KHOS�WR�DQVZHU�WKH�TXHVWLRQ�RQ�KRZ�WR�EHWWHU�WKH�EUDQG��7KHVH�LVVXHV�ZLOO�EH�DG�
GUHVVHG�LQ�WKH�IROORZLQJ�WKUHH�ZD\V�

$V�VWDWHG�LQ�WKH�VLWXDWLRQ�DQDO\VLV��WKH�EDE\�ERRPHU�JHQHUDWLRQ�KDV�EHJXQ�WR�DJH��
FKDQJLQJ�WKH�DJH�RI�WKH�WDUJHWHG�SRSXODWLRQ��$W�WKLV�WLPH��&DUQLYDO�IDOOV�EHKLQG�LWV�
FRPSHWLWRUV�LQ�DSSHDOLQJ�WR�WKH����DQG�ROGHU�JHQHUDWLRQ�LQ�FRPSDULVRQ�WR�5R\DO�&D�
ULEEHDQ�DQG�1RUZHJLDQ�&UXLVH�/LQHV��7KH�35�DQG�SURPRWLRQV�ZLOO�KHOS�UHSRVLWLRQ�
WKH�EUDQG�WKURXJK�LQFHQWLYHV�WR�DWWUDFW�WKH�LQWHUJHQHUDWLRQDO�IDPLOLHV�DQG�SHUVRQV�
ZKR�KDYH�D�GLVSRVDEOH�LQFRPH�WR�VSHQG�RQ�WUDYHO�DQG�OHLVXUH��

$IWHU�DQDO\VLV�RI�WKH�&DUQLYDO¶V�FXUUHQW�FDPSDLJQ�DQG�VORJDQ��$JHQF\�����KDV�FRQ�
FOXGHG�WKH\�ODFN�D�VSHFL¿F�PHVVDJH�IRU�WKH�FDPSDLJQ�WR�EH�UHVRQDQW�DPRQJ�FRQ�
VXPHUV��35�DQG�SURPRWLRQV�ZLOO�KHOS�LQWHJUDWH�&DUQLYDO�WR�EXLOG�D�PRUH�WDUJHWHG�
FDPSDLJQ�DQG�DOORZ�SRWHQWLDO�FRQVXPHUV�WR�UHODWH�WR�WKH�SURGXFW��7KHVH�DFWLRQV�
ZLOO�FUHDWH�SURGXFW�UHVRQDQFH�DQG�FUHDWH�UHFDOO�DELOLW\�LQ�SHRSOH¶V�PLQGV��7KLV�DO�
ORZV�&DUQLYDO�WR�PDNH�D�EHWWHU�FUHDWLYH�FDPSDLJQ�WKDW�ZLOO�VWD\�ZLWK�WKH�FXVWRP�
HU��EXW�DOVR�DOORZ�WKH�FXVWRPHU�WR�VHH�WKHPVHOYHV�DERDUG�D�&DUQLYDO�FUXLVH��7KHVH�
DFWLRQV�ZLOO�EH�GRQH�E\�FUHDWLQJ�EX]]��SURGXFLQJ�HYHQW�QHZV�UHOHDVHV��YLGHR�SUHVV�
UHOHDVHV��RXWUHDFK�RI�VRFLDO�PHGLD�DQG�WKH�DGGLWLRQ�RI�WKH�&(2�EORJ�

$�ODUJH�SRUWLRQ�RI�&DUQLYDO�FUXLVHUV�DUH�FRPLQJ�IURP�WKH�VRXWKHUQ�UHJLRQ�RI�WKH�
8QLWHG�6WDWHV�DQG�D�ODUJH�QXPEHU�RI�WKH�SRSXODWLRQ�VHHV�&DUQLYDO�DV�D�FKHDS�FUXLVH��
7KH�IDXOW�DFWXDOO\�OLHV�LQ�&DUQLYDO¶V�ODFN�RI�HPSKDVLV�RI�LWV�DFWXDO�D̆RUGDELOLW\��,Q�
RUGHU�WR�FKDQJH�WKHVH�DWWLWXGHV��LW�ZLOO�EH�LPSHUDWLYH�WR�WKH�&DUQLYDO�EUDQG�WR�FUHDWH�
QHZ�SDUWQHUVKLSV�WKURXJK�WKH�³&RQFHUW�LQ�3DUDGLVH�6HULHV´�DQG�WKH�1LFNHORGHRQ�
SDUWQHUVKLS��%\�IRUPLQJ�WKHVH�UHODWLRQVKLSV�&DUQLYDO�FDQ�ZRUN�WR�UHEXLOG�LWV�EUDQG�
DQG�EXLOG�XSRQ�WKHLU�EUDQG�EHLQJ�RI�WKH�KLJKHVW�YDOXH�

Reinforcing Message & Position
%\�FRPSOHWLQJ�DQG�FDUU\LQJ�RXW�WKH�SURPRWLRQV�LQLWLDWLYHV�ZLWK�WKH�JHQHUDO�SXEOLF�DQG�
LWV�WDUJHW�DXGLHQFH��&DUQLYDO�ZLOO�EH�DEOH�WR�GLYHUVLI\�LWVHOI��7KH�35�PHVVDJH�DQG�EUDQG�
SRVLWLRQ�ZDV�IRFXVHG�RQ�GLYHUVLI\LQJ�HDFK�LQGLYLGXDO¶V�IXQ�DQG�H[SHULHQFH��EXW�LQ�WKH�
SURPRWLRQV�SLHFH�WKHVH�H̆RUWV�ZLOO�GL̆HUHQWLDWH�WKH�EUDQG��%\�LQWURGXFLQJ�D�SDUWQHU�
VKLS�WKDW�ZLOO�KHOS�&DUQLYDO�EHFRPH�D�WKRXJKW�OHDGHU��DQG�LQWURGXFLQJ�D�QHZ�IDPLO\�
FDPSDLJQ��&DUQLYDO�ZLOO�EH�DEOH�WR�VXFFHVVIXOO\�UHVKDSH�LWV�EUDQGV�SHUFHSWLRQV�DQG�VKLIW�
QHJDWLYH�RSLQLRQV��7KLV�SURPRWLRQDO�FDPSDLJQ�ZLOO�FUHDWH�VRPHWKLQJ�FRQVXPHUV�ORQJ�
IRU��DQG�ZLOO�DFW�LQ�WKLV�ZD\�LI�LW¶V�WKHLU�¿UVW�WLPH�FUXLVLQJ�RU�PXOWLSOH�WLPHV��(YHU\�WLPH�
LW�ZLOO�DFW�DV�D�KRPHFRPLQJ��8OWLPDWHO\��LW�ZLOO�EH�DQ�RFFDVLRQ�IRU�WUDGLWLRQ�
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Generating “Buzz” and Going “Viral”
2QH�ZD\�WR�FUHDWH�EX]]�DURXQG�WKH�HOHPHQWV�SURSRVHG�ZLOO�EH�WR�LQFOXGH�D�YLGHR�LQ�WKH�
QHZV�UHOHDVH��$V�&DUQLYDO�LV�D�PDMRU�SOD\HU�LQ�WKH�FUXLVH�LQGXVWU\��D�YLGHR�FDPSDLJQ�FDQ�
EH�FUHDWHG�E\�XVLQJ�SULRU�IRRWDJH�RI�WKH�³&RQFHUW�LQ�3DUDGLVH�6HULHV´�WR�LQFLWH�H[FLWH�
PHQW�DQG�DQWLFLSDWLRQ��7KHUH�FDQ�DOVR�EH�D�FDOO�WR�DFWLRQ�SLHFH�ZLWK�D�UHTXHVW�WR�VKDUH�
RQ�VRFLDO�PHGLD�QHWZRUNV��&DUQLYDO�ZLOO�DOVR�KDYH�WR�SOD\�DQ�LPSRUWDQW�UROH�E\�SLWFKLQJ�
WKLV�YLGHR�QHZV�UHOHDVH�WR�UHODWHG�RXWOHWV��79�DQG�VRFLDO�PHGLD��HVSHFLDOO\�)DFHERRN��$F�
FRUGLQJ�WR�6LPPRQV�2QH9LHZ��)DFHERRN�LV�ZLGHO\�XVHG�E\�WKH�GHVLJQDWHG�WDUJHW�PDUNHW�
DQG�UHVRQDWHV�DPRQJ�DOO�DJHV��)DFHERRN�ZLOO�EH�LPSRUWDQW�EHFDXVH�RI�WKH�FUHDWLYH�HOH�
PHQWV�ZH�KDYH�SURSRVHG�LQ�WKH�FUHDWLYH�DQDO\VLV��LQFOXGLQJ�WKH�DVSHFW�RI�FLQHPDJUDSKV��
5HODWLYHO\�QHZ�WR�)DFHERRN��WKHVH�DUH�LQFUHGLEO\�LQWULJXLQJ�EHFDXVH�RI�WKHLU�DELOLW\�WR�
EH�H\H�FDWFKLQJ��7KH�FDPSDLJQ¶V�QHZ�DGV�ZLOO�DOVR�EH�SHUWLQHQW�WR�VKRZ�DV�WKH\�IRFXV�
RQ�WUDGLWLRQ�WR�FUHDWH�QRVWDOJLD�IRU�HDFK�WUDYHOHU��FDOOLQJ�WKHP�EDFN�WR�WKH�VHD�ZLWK�
WKHLU�IDPLOLHV��7KLV�ZLOO�EH�DQ�LPSRUWDQW�SODWIRUP�WR�OHYHUDJH�LQ�WKH�FRPLQJ�ZHHNV�DQG�
PRQWKV�RI�WKH�HYHQWV�
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Thank you for your consideration
Sincerely,
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